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The  high  costs  of  campaigning  were  causing 
state  pjoHEcians  to  become  influenced  by  con¬ 
tributions,  gifts  and  favors.  As  a  result,  huge 
corporations  and  lobbyists  were  starting  to 
control  government  —  in  some  cases,  even 
writing  bills.  It  was  a  system  out  of  control 
and  it  caught  the  investigative  eye  of  the 

Sail  dose  illercutti  Mnits . 

The  newspaper  conducted  hundreds  of 
interviews,  examined  hundreds  of  thousands 
of  campaign  records  and  began  to  draw  the 
link  between  voting  and  money. 


The  resulting  public  outrage  generated 
from  the  five-p>art  series  caused  nearly  one 
hundred  volunteers  to  sign  on  to  help  aware¬ 
ness  of  special  influences  on  the  Legislature. 
And  in  the  p>ast  few  months,  events  like  a  citi¬ 
zen  inquiiy  and  a  town  hall  meeting  have  been 
set  up  to  start  the  wheels  of  reform  turning. 

The  San  Jose  jMercuiy  News  is  just  one  of 
31  Knight-Ridder  newspapers.  All  create  jour¬ 
nalism  that  digs  deeper— written  and  photo¬ 
graphed  by  people  who  push  hard.  m 
The  proof  is  in  the  results.  KhiGHPRIDDER 


Let  This  Be  -The  Next  MoNif  i 


The  above  ad  is  one  piece  of  a  new  multimedia  campaign 
originated  by  The  Seatde  Times  and  created  by  Elgin  DDB 
celebrating  Martin  Luther  King,  Jr.  Day.  This  annual  campaign 
was  made  possible  by  generous  donations  from  the  following 
members  of  print  and  broadcast  media  throughout  the  Northwest: 


PRINT 

The  Seattle  Times 


Times  Community  Newspapers 
Issaquah  Press 
Walla  Walla  Union-Bulletin 
Yakima  Herald-Republic 
Mirror 

Seattle  Post-Intelligencer 
Eastside  Journal,  Bellevue 
The  News  Tribune,  Tacoma 
Seattle  Wcekly/EastsidcWcek 
The  Herald,  Everett 


The  Sun,  Brem< 
The  Chronicle,! 

Centralia 
Edmonds  Entc 
Lynnwood  Ent 
Millcreek  Enter 
Mountlake  Terri 

Enterprise 
Shoreline  Wc 


The  Spokesr 

Review,  Sp 


Jr. 


Lcr  King, 


lENT.  We  Raise  In 


His  Honor. 


The  Olympian 

TELEVISION 

KIMA,  Yakima 

KBSG,  Seattle 

KNFR,  Yakima 

Peninsula  Daily  News 

KSTW,  Seattle 

KNDO,  Yakima 

KRWM,  Seattle 

KRSE,  Yakima 

Tri-City  Herald 

KOMO.  Seattle 

KNDU,  Kennewick 

KIXI,  Seattle 

KXLY  AM/FM,  Spokane 

Skagit  Valley  Herald 

KIRO,  Seattle, 

RADIO 

KRPM,  Seattle 

KAQQ,  Spokane 

The  Columbian,  Vancouver 

KING,  Seattle 

KISW,  Seatde 

KPLZ,  Seattle 

KTSL,  Spokane 

The  Oregonian 

KCPQ,  Seattle 

KEZX,  Seattle 

KIRO  AM/FM,  Seattle 

KZZU,  Spokane 

The  Idaho  Statesman 

Northwest  Cable  Advertising 

KLSY,  Seattle 

KMTT,  Seattle, 

KISC,  Spokane 

Eastside  Week 

KHQ,  Spokane 

KNDD,  Seattle 

KUBE,  Seattle 

KTRW,  Spokane 

Moscow-  Pul  1  ma  n 

KXLY-Extra,  Spokane 

KOMO,  Seattle 

KW]Z,  Seattle 

KCDA,  Idaho 

Daily  News 

KAPP,  Yakima 

KVl,  Seattle 

KING  FM,  Seattle 

OUTDOOR 

South  County  Journal 

KVEW,  Kennewick 

KNWX,  Seattle 

KMPS,  Seattle 

AK  Media/NW 

The  Bellingham  Herald 

KEPR,  Pasco 

KJRAM/FM,Seanle 

KARY,  Yakima 

Photo:  AUbrinoo  Photography 

KLEW,  Pasco 

KYCW,  Seattle 

KBBO,  Yakima 

Meadow  Rklpe  Elementary  School. 
Kent,  Waihtnfioa 

WRITERS  WORKSHOP  by  jack  h ar  r  ■  STOCK  TABLES 


Verbicide 

WE  ALL  KNOW  newsroom  drones  who  gets  antsy 

around  active  writing.  We  deal  in  news,  they  might 
say,  and  news  is  serious  business.  News  has 
weight.  News  must  be  fteighted  down  with  heavy  words. 

Bright  writing,  shameless  in  its  naked  exuberance,  offends 
their  sense  of  journalistic  propriety.  Their  first  impulse  is  to 
throw  a  heavy  woolen  cloak  around  bare  nouns  and  verbs. 

They  take  strong,  lean  writing  and  dull  it  up,  shackling 
what  might  have  been  lively  stories  in  jargon,  journalese  and 
highfalutin  gibberish. 

Sooner  or  later,  they  discover  the  terrible  secret  .shared  by 
all  the  terminally  stuffy:  You  can  destroy  the  life  in  any  piece 
of  writing  by  gutting  its  verbs.  And  that’s  easy.  Just  turn  those 
sparkling  snippets  of  action  into  ponderous  nouns  by  adding 
a  leaden  ending.Try  “able”  or  “tion.”  Sometimes  “ure”  will 
work.  And  you  can  totally  transform  some  verbs.  A  little 
thought  ages  a  botmcy,  teenaged  action  word  to  near  senility. 
Instead  of  writing  that  your  main  character  jumped,  you  can 
note  that  he  “began  his  descent.”  He  didn’t  fly.  He  “engaged  in 
flight.”  He  didn’t  crash.  He  was  “in  a  collision.”  Note  these 
mortal  remains  of  what  once  were  living  verbs: 

♦  “An  energy  official  says  closure  of  the  facility  is  probable 
if  significant  improvements  are  not  made.”  (That  must  mean 
that  the  Department  of  Energy  will  close  the  plant  if  nobody 
cleans  it  up.) 

♦  “Additional  strategies  for  eliminating  the  vagrant  problem 
might  include  the  placement  at  former  camps  of  razor  wire, 
chain  link  fencing  and  riprap  . . . .  ”  (Look  out,  bums  . . .  the 
Establishment’s  cornin’  to  get  ya.  City  crews  may  dump  riprap 
in  your  camps.They  could  ring  them  with  razor  wire  and 
chain-link  fences.) 

♦  “ . . .  but  no  one  from  the  traffic  division  ever  did  an 
investigation.”  (Which  is  not  to  say  that  they  didn’t  investi¬ 
gate  . . . ) 

♦  “ ...  an  isolated  Puget  Sound  community  whose  precari¬ 
ous  survival  has  been  dependent  on  forests,  farms,  the  sea 
and  rumors  of  railroads  that  never  seem  to  arrive.”  (And  they 
also  depended  on  forests,  farms  and  so  on  . . . ) 

♦  “The  House  unanimously  gave  final  passage  Friday  . . . .  ” 
(And  they  passed  it,  too.) 

♦  “About  50  American  missionaries  suffered  violent  deaths.” 
(Which  was  even  worse  than  dying  violently  . . . ) 

♦  “Upon  arrival  they  found  Dalen  had  been  shot  once  in 
the  chest  by  a  .22-caliber  rifle.”  (That’s  what  they  found  when 
they  arrived,  as  well.) 

♦  “Fire  officials  expect  containment  by  6  a.m.  Monday  and 
control  by  6  p.m.  Wednesday.”  (Let’s  hope  they  also  contain 
and  control  it.) 

♦  “Police  made  the  seizures  Saturday  night.”  (Which  is  the 
same  time  they  seized  the  contraband  in  question.) 

♦  “The  decipherment  of  Mayan  writing  indisputably  demon¬ 
strates  that  the  Western  Hemisphere  had  a  rich  and  complex 
human  history.”  (And  deciphering  this  example  demonstrates 
something,  too.) 


Hart  is  the  staff  development  director  and  writing  coach 
at  the  Oregonian,  Portland,  Ore. 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

1/21/97 

1/14/97 

1/24/96 

A.H.  Belo  Corp.  (NY) 

37.125 

35.250 

31.750 

American  Media  Inc.  (NY) 

5.500 

5.750 

4.000 

Central  Newspapers  Inc.  (NY) 

47.250 

45.750 

32.250 

Dow  Jones  &  Co.  Inc.  (NY) 

35.375 

39.375 

38.875 

Gannett  Co.  Inc.  (NY) 

75.625 

73.125 

62.875 

Gray  Comm.  Sys.  (NY) 

20.375 

19.375 

16.750 

Harte-Hanks  Comm.  (NY) 

26.000 

26.125 

22.625 

Hollinger  International  (NY) 

11.875 

11.500 

10.875 

Knight-Ridder  Inc.  (NY)## 

38.000 

38.750 

32.500 

Lee  Enterprises  Inc.  (NY) 

23.000 

22.875 

20.500 

McClatchy  Newspapers  Inc.  (NY)***  25.750 

26.625 

17.700 

Media  General  Inc.  (AM) 

31.625 

32.000 

30.250 

New  York  Times  Co.  (AM) 

40.625 

37.875 

28.750 

Providence  Journal  (NY)# 

31.875 

30.750 

N/A 

Pulitzer  Publishing  Co.  (NY)** 

47.875 

46.875 

46.125 

E.W.  Scripps  Co.  (NY) 

35.500* 

34.125* 

24.750* 

Times  Mirror  Co.  (NY) 

50.000 

49.875 

32.500 

Tribune  Co.  (NY)# 

38.375 

39.375 

31.375 

Washington  Post  Co.  (NY) 

336.000 

338.250 

240.750 

#  Adjustment  to  reflect  receipt  of  1 .16  shares  of 
share  of  E.W.  Scripps  as  of  11/13/96 

**  Adjusted  for  4  for  3  stock  split  as  of  1 1/1/96 
***  Adjusted  for  5  for  4  stock  split 

#  Initial  Public  Offering  6/24/96 

#  Adjusted  for  2  for  1  stock  split 


Comcast  for  each 


Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

1/21/97 

1/14/97 

1/24/96 

Hollinger  Inc.  (a) 

12.850 

12.900 

11.000 

News  Corp.  Ltd.  (c) 

21.250 

21.375 

21.250 

Pearson  Ltd.  (b) 

7.430 

7.550 

6.460 

Quebecor  Inc.  Class  A  (a) 

26.050 

25.000 

21.875 

Reuters  Holdings,  ADR  (c) 

67.9375 

68.500 

55.750 

Southam  Inc.  (a) 

20.000 

19.600 

13.875 

Thomson  Corp.  (a) 

28.200 

29.400 

19.500 

Toronto  Sun  Publishing  Corp.  (a) 

15.950 

15.950 

14.250 

Torstar  Corp.  (a) 

32.750 

32.500 

22.625 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  inc. 


2  Editor  &  PuBusHER  ■  January  25, 1997 


IN  BRII  I 


Pulitzer  Dec. 
revenues  rise 

EVENUES  AT  PUUTZER  Publishing 
Co.  climbed  22.1%  to  $48,886  for 
the  four  weeks  ending  Dec.  1, 1996, 
compared  to  a  similar  period  in  1995. 
Year-to-date  revenues  rose  14.5%  to 
$489,540. 

The  figures  include  revenues  from 
Scripps  League  Newspapers  Inc. 
(renamed  Pulitzer  Community 
Newspapers  Inc.)  which  was  acquired 
on  Juty  1, 1996.  PCN  added  $6,071  and 
$29,147  to  19S>6  November  and  1996 
year-to<late  revenues,  respectively. 

In  the  publishing  division,  net  adver¬ 
tising  revenues  jumped  37.7%  to 
$18,556  from  1995  totals.  Circulation 
went  up  17.8%. 

At  the  St.  Louis  Post-Dispatch,  circula¬ 
tion  was  flat.  Full-run  retail  ad  inches 
dropped  6.3%,  while  retail  gained  32% 
for  the  period.  Classified  had  a  slight 
increase  of  1.5%. 

The  story  was  similar  at  the  Arizona 
Daily  Star,  with  little  movement  in  cir¬ 
culation,  an  1 1.4%  rise  in  full-run  retail 
ads  and  a  5.2%  increase  in  classified. 


N.Y.  Times 
signs  pact  with 
Murdoch  unit 

The  new  YORK  Times  will  become 
the  first  major  daily  newspaper  to 
enlist  the  services  of  Murdoch 
Magazines  Distribution  Inc.  in  an  effort 
to  boost  the  circulation  of  its  national 
edition. 

The  two  companies  have  signed  a 
multi-year  agreement  in  which  MMDI 
will  provide  circulation  and  retail  mar¬ 
keting  services  throughout  the  country  . 
MMDI  will  try  to  increase  the  number 
of  retail  and  chain  outlets  that  carry  the 
newspaper. 

Currently,  MMDI  is  responsible  for  the 
distribution  of  TV  Guide,  Reader’s 
Digest,  K-III  Media,  Disney  Publications, 
Penny  Press,  Consumer  Reports,  Bauer 
Publishing  and  CMP  Media. 

After  looking  at  a  number  of  distribu¬ 
tion  companies,  the  New  York  Times 
chose  MMDI  because  of  the  “depth  and 
breadth  of  coverage”  they  offer  and  the 
company’s  understanding  of  newspa¬ 
pers,  said  William  L.  Poliak,  executive 


vice  president  of  circulation  for  the 
Tunes. 

The  fact  that  MMDI  is  owned  by 
Rupert  Murdoch,  the  New  York  Post 
publisher,  wasn’t  a  problem. 

MMDI  will  not  get  involved  in  the 
actual  distribution  of  the  Times,  but  will 
operate  strictly  as  a  national  sales  force, 
explained  Poliak. 

The  agreement  took  effect  Jan.  1. 

ABA  celebrating 
Law  Day  with 
NIE  features 

IN  COOPERATION  WITH  the  two 
biggest  newspaper  association  foun¬ 
dations  and  local  Newspaper  In 
Education  program,  the  American  Bar 
Association  is  celebrating  this  year’s 
Law  Day,  May  1,  with  a  national  photo 
competition  and  four  free  instructional 
newspaper  features. 

“Images  of  Freedom”  is  a  competition 
open  to  students  aged  12  to  18  who, 
will  submit  to  their  local  newspapers 
original  photos  depicting  images  of 
freedom.The  competition  and  features 
will  be  launched  on  Jan.  15,  Martin 
Luther  King  Jr.  Day  and  concluded  on 
Law  Day,  May  1. 

“This  Law  Day  celebration  will  bring 
newspapers  and  young  readers  closer 
together  as  they  pictiue  liberty,  in  all  its 
visual  glories,  and  use  the  photos  to 
demonstrate  how  democracy  protects 
it,”  saidTonda  E  Rush,  president  and 
chief  executive  officer  of  the  National 
Newspaper  Association. 

NNA’s  Foundation,  as  well  as  the 
National  Newspaper  Association 
Foundation,  are  cooperating  with  the 
ABA  contest. 

“NAA  Foundation  encourages  NIE 
directors  to  take  advantage  of  the  excel¬ 
lent  Law  Day  1997  resources  by  making 
available  to  students,  teachers  and  par¬ 
ents  both  the  Images  of  Freedom  photo 
competition  and  the  accompanying  in¬ 
paper  learning  series,”  said  Rene  Gunter, 
manager  of  education  programs  for  the 
NAA  Foundation. 

The  four  instructional  features  for 
newspaper  publication  are  designed  to 
foster  middle  school-  and  high  school- 
aged  students  an  understanding  and 
appreciation  of  the  law.  One  feature 
will  be  published  per  week  beginning 


i  in  April. 

For  more  information  about  the  com- 
i  petition  and  features,  contact  Betty  L. 
i  Sullivan:  e-mail:  BETTSNIE@aol.com; 
i  fax:  415/641-0884  or  telephone:  415/ 

I  641-0611. 

\Harte-Hanks 
{predicts 
i  earnings  growth 

Harte-hanks  communications 

Inc.  expects  1996  earnings  growth 
I  to  approach  30%,  said  company  presi- 
i  dent  and  CEO  Larry  Franklin. 

As  for  1997,  he  said,  it  will  be  anoth- 
I  er  strong  growth  year.  “Analysts’  eam- 
j  ings  estimates  for  1S>97  range  from 
I  $1.55  to  $1.65  per  share,  and  based  on 
i  what  we  know  now  we  feel  comlbrt- 
j  able  with  that  range,  more  so  with  the 
I  lower  end,”  said  Franklin, 
i  The  company’s  fastest-growing  busi- 
i  ness  was  direct  maiketing,  which  is 
i  expected  to  double  in  size  by  the  end 
I  of  the  year  due  to  growth  in  the  com- 
1  pany’s  teleservices/emerging  media  and 
i  database  marketing  service  sectors,  said 
I  Franklin. 

Regarding  the  company’s  newspaper 
i  business,  niche  revenues  grew  over  25% 
i  through  the  first  nine  months  of  1996 
I  and  represent  7%  of  total  newspaper 
I  revenues. 

{Fellowship 
I  established 

The  twentieth  century  Fund,  a 

research  foundation,  will  administer 
i  the  new  Leonard  Silk  Journalism 
i  Fellowship  established  by  the  family 
i  and  friend  of  the  late  New  York  Times 
i  economics  columnist. 

The  $30,000  fellowship  will  allow 
i  working  journalists  to  complete  books 
I  on  contemporary  issues.The  annual 
I  award  will  be  given  to  the  journalist 
,  I  whose  project  best  exemplifies  the  ide- 
i  als  of  public  instruction,  social  better- 
I  ment  and  intellectual  conviction. 

The  first  fellowship  recipient  will  be 
I  announced  in  the  spring, 
i  For  application  guidelines,  contact 
i  Jason  Renker,  Twentieth  Century  Fund, 
i  41  East  70th  Street,  NY,  NY  10021.The 
i  application  deadline  is  March  3, 1997. 
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NEWS 


Rift  Repaired? 

Top  CNN  and  Miami  Herald  execs  discuss  competitive 
moves  regarding  the  opening  of  news  bureaus  in  Cuba 


Too  Harsh  For  Comfort 

Brigham  Young  University’s  student  paper 
stops  running  cartoons  by  Pulitzer  Prize  winner 


A  Squabble  Over  Free  Speech 

Jewish  organizations  debate  whether  New  York  Times 
columnist  should  have  addressed  dinner  audience 


Mercury  News  Controversy  Continues 

Fairness  &  Accuracy  in  Reporting  (FAIR)  raps  newspapers 
who  were  critical  of  the  San  Jose  Mercury  News’  series 
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PAGES 


11 

Lisa  Olson  Redux 


Six  years  later,  former  Boston  Herald  sportswriter  recalls 
her  side  of  the  infamous  Patriots  locker  room  incident 


14 

Worldwide  Press  Freedom  Report 

Thirty-nine  countries  show  slight  increase, 

52  show  marginal  decrease,  according  to  annual 
Freedom  House  report 
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CALENDAR 


FEBRUARY 

1- 5  Southern  Classified  Advertising  Managers  Association 

Telemariceting  Conference  and  Sales  and  Education 
Conference,  Francis  Marion  Hotel,  Charleston,  S.C. 

4- 7  World  Meeting  of  Newspaper  Organizations,  Hotel 

Plaza  Sao  Rafael,  Porto  Alegre,  Brazil 

5- 8  National  Association  of  Hispanic  Publications 

Convention,  Fairmont  Hotel,  San  Jose,  Calif. 

12-14  Ohio  Newspaper  Association  Annual  Convention, 
Hyatt  on  Capitol  Square,  Columbus 

12- 15  E&P  Interactive  Newspapers  ’97  Conference,  Hyatt 

Regency,  Houston 

20- 22  Inland  Press  Association  Weekly  Newspaper 

Publishers  Conference,  Embassy  Suites,  Phoenix 
North,  Phoenix,  Ariz. 

21- 23  Great  Lakes  Newspaper  Production  Conference, 

Hyatt  on  Capitol  Square,  Columbus,  Ohio 
23-26  Inland  Press  Association  Key  Executives  Conference, 
Pointe  Hilton  Resort  at  Tapatio  Cliffs,  Phoenix, Ariz. 
26-3/1  American  Newspaper  Layout  Managers  Association 
Annual  Convention,  Menger  Hotel,  San  Antonio, Texas 

MARCH 

2- 5  SNA  1997  Spring  Publishers’  Conference,The  Buttes 

Resort,Tempe,Ariz. 

6- 9  Investigative  Reporters  and  Editors/National  Institute 

for  Computer-Assisted  Reporting  Third  Annual 
National  Computer-Assisted  Reporting  Conference, 
Renaissance  Nashville  Hotel,  Nashville,Tenn. 

10-13  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

13- 16  Mid-Atlantic  Newspaper  Advertising  and  Mariceting 

Executives  Winter  Meeting,  Sheraton  Colony  Square, 
AUanta,  Ga. 

15-18  Inter  American  Press  Association  Midyear  Meeting, 
Hotel  Caesar  Park,  Panama  City,  Panama 
19-22  National  Newspaper  Association  Annual  Government 
Affairs  Conference,  Hyatt  Regency  Washington  on 
Capitol  Hill,  Washington,  D.C. 

APRIL 

8-11  American  Society  of  Newspaper  Editors  Annual 
Convention,  J.W  Marriott,  Washington,  D.C. 

18  New  Jersey  Press  Associatin  Spring  Conference, 
Brunswick  Hilton  &  Towers,  East  Brunswick,  N.J. 

26- 30  Society  of  American  Business  Editors  and  Writers, 

Lowe’s  Hotel,  New  York  City 

27- 30  Newspaper  Association  of  America  Annual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 
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ABOVT AWARDS 


JOHN  B.  OAKES  AWAJRD.  The  committee  of  judges  of  the 
John  B.  Oakes  Award  for  Distinguished  Environmental 
Journalism  recently  honored  two  reporters  from  the  Record 
in  Bergen  County,  N.J. 

Dunstan  McNichol  and  Kelly  Richmond  won  the  third 
annual  Oakes  Award  and  the  $3000  prize  for  their  series 
“Open  for  Business.”  The  13-part  investigative  series  ran  in 
the  summer  of  1996  and  focused  on  the  environmental 
record  of  the  state’s  governor. 

Honorable  mention  went  to  two  California  reporters:  Marla 
Cone  of  the  Los  Angeles  Times  for  “Defenses  Down,”  a  May 
1S>S>6  two-part  article  that  explored  the  destructive  effects  of 
chemical  pollution  on  the  immune  systems  of  animals  and 
people;  and  Tom  Knudson  of  the  Sacramento  Bee  for  “A 
Dying  Sea.”  The  four-part  series  reported  on  the  decline  of 
fish  and  other  marine  life  in  the  Sea  of  Cortez,  as  well  as  the 
economic  and  cultural  effects  of  that  decline. 

NAREE  JOVKNAUSM  COMPETITION.  The  National 
Association  of  Real  Estate  Editors  announced  the  winners  of 
its  1996  competition. 

Among  the  newspaper  winners: 

Internet  producer  William  Swislow  of  the  Chicago  Tribune 
won  first  place  for  Best  Real  Estate  Web  Site  Design. 

The  San  Diego  Union-Tribune's  Carl  Larsen,  representing 
newspapers  with  circulation  over  200,000,  took  first  place  for 
Best  Real  Estate  or  Home  Section.  First  place  for  Best 
Newspaper  Report  by  an  individual  went  to  Robert  W  Keefe 
Jr.  of  the  St.  Petersburg  Times.  J.  Linn  Allen  of  the  Chicago 
Tribune  was  awarded  second  place. 

NATIONAL  EASTER  SEAL  SOdETY  EDI  AWARDS. 

Four  newspapers  were  honored  for  their  work  in  promoting 
equality,  dignity  and  independence  for  people  with  disabili¬ 
ties. 

Winners  of  the  seventh  annual  awards,  sponsored  in  part 
by  Eastman  Kodak  and  Photography  by  J.C.  Penney,  and  their 
winning  project  are  as  follows:  Los  Angeles  Times,  “Able  to  be 
Included  at  School”;  Orange  County  “On Their  Own 

in  a  WoridThey  Can’t  See”;  Columbus  Dispatch, 

Lives”;  and  Washington  Tbsf, “Cecelia  Makes  the  Grade  in 
School’s  Mainstream.” 

COMMUNITY  ACTION  NETWORK  AWARDS.  The  Com¬ 
munity  Action  Network  recognized  64  media  and  corporate 
projects  that  pro\ided  practical  solutions  to  20  of  society’s 
most  critical  social  problems. 

Newspaper  winners  included  the  Sun  News  of  Myrtle 
Beach,  S.C.,  which  took  first  place  in  the  category  Coverage 
of  a  Community  Problem-Solving  Project  Initiated  by  an 
Individual  or  Non-Profit  Group.  Its  project,  “Reclaiming  the 
Streets,”  described  a  community  effort  to  fight  drug  problems. 
React  magazine  took  third  place  for  detailing  a  program  initi¬ 
ated  by  teenagers  to  assist  the  elderiy. 

Three  newspapers  garnered  Special  Awards  for  innovative 
programs  of  outstanding  significance.The  recipients  included 
the  Kauai  (Hawaii)  Times  for  “The  Warden’s  Obsession,”  the 
Springfield,  Mass.,  Union-News  and  Sunday  Republican  for 
“Community  Spirit”  and  the  Bedford  (Mass.)  Standard  Times 
for  “Internet  Day.” 
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The  News  Consumer 


Newspapers  as  a  news  source  did  well  in  a  study  recently 
released  by  the  Radio  and  Television  News  Directors 
Foundation. 

While  television  was  cited  as  being  the  primary  source  of  news  by 
56%  of  respondents,  compared  with  24%  who  used  newspapers,  the 
newspaper  reader  was  found  to  be  more  knowledgeable  about  the 
news. 

The  survey  found  that  newspaper  readers  —  those  who  said  newspa¬ 
pers  were  their  primary  source  of  most  information  —  answered  more 
questions  correctly  about  political  and  social  issues  than  those  who  use 
other  media.  Nearly  half  (49%}  of  those  who  turn  primarily  to  newspa¬ 
pers  answered  two  or  more  questions  correctly,  compared  with  39%  for 
radio  and  37%  for  television. 

ITie  survey  also  found  that  people’s  primary  source  of  information  is 
strongly  related  to  education  and  income  —  and  that  newspapers  have 
the  more  upscale  readers.  Those  highest  up  on  these  respective  ladders 
are  more  likely  to  use  newspapers;  those  at  the  bottom  ends  of  the  edu¬ 
cation  and  income  scales  are  most  likely  to  rely  on  television. 

The  survey  showed  that  those  touting  online  information  sources  as  a 
threat  to  traditional  news  media  are,  thus  far,  off  base.  According  to  the 
survey,  “Online  information  sources  do  not  appear  to  have  replaced  tra¬ 
ditional  sources  to  any  significant  degree.”  Just  1%  of  the  respondents  say 
they  get  their  most  critical  information  from  online  sources.  And  just  3% 
said  they  get  news  online  regularly  (more  than  three  days  a  week).  “In 
terms  of  news  consumption,  at  this  time,  the  information  superhighway 
has  a  barely  visible  off-ramp,”  the  survey  stated. 

The  three  most  important  reasons  why  people  go  online,  according 
to  the  survey,  are  not  for  current  news  but  to  send  e-mail  (30%),  to  get 
research  information  (29%),  or  to  just  “surf  the  Web”  (16%). 

— J.C. 
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LETTERS  TO  THE  EDITOR 


Basher  says  he 
was  never  bashful 

I’VE  JUST  HAD  the  opportunity  to 
read  your  Nov.  30  story,  “Bashful 
Basher,”  by  Allan  Wolper,  about  my 
book.  Generation  X  Goes  to  CoUege.To 
my  dismay,  the  article  accuses  me  of  an 
“unpardonable  journalistic  sin,”  likening 
me  to  Joe  Klein,  writing  under  a  sup¬ 
posed  “pseudonym”  and  not  identifying 
the  community  college  described  in  my 
book.  I  hate  to  disappoint  you,  but  as  I 
tried  to  clarify  for  Mr. ’Wolper  repeatedly 

Newspaperdom* 


50  YEARS  AGO _ Leland  Stowe,  colum¬ 

nist  for  the  New  Yorit  Post  Syndicate, 
before  the  Overseas  Press  Club  and  in 
his  column  accused  the  three  wire 
services  of  not  making  a  full  effort  to 
get  the  news  behind  the  iron  curtain. 
Returning  from  five  months  in  Europe, 
he  said  the  services  were  entirely 
dependent  on  native  correspondents 
for  coverage  in  those  countries. 

The  Associated  Press,  United  Press, 
and  International  News  Service  vehe¬ 
mently  contradicted  Stowe’s  allega¬ 
tions,  each  one  citing  staff  reporters 
who  had  been  in  those  countries  reg¬ 
ularly  since  the  war’s  end. 

Harrison  Salisbury,  UP  foreign  news 
editor,  said  “Stowe  is  a  little  mixed  up.” 

Eleanor  Roosevelt  scooped  all 
Albany  reporters  by  reporting  in  her 
“My  Day”  syndicated  column  that  her 
driving  license  had  been  suspended 
because  of  an  accident  several  months 
earlier.  A  charge  of  foul  play  was  made 
by  the  reporters,  who  had  been  moni¬ 
toring  the  situation,  when  the  State 
Motor  Vehicle  Bureau  notified  Mrs. 
Roosevelt  without  letting  them  know. 
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in  our  interview,  Peter  is  my  middle 
name,  and  Sacks  is  my  last  name.This  is 
the  name  I  was  bom  with  (after  my 
great  -grandfather  from  Russia),  the 
name  I  have  written  under  in  the  past 
as  a  freelancer,  and  the  name  I  continue 
to  use  professionally  as  an  independent 
author  and  journalist. 

Perhaps,  in  not  identifying  the  college 
I  worked  at,  I  was  not  committing  good 
old-fashioned  “journalism,”  as  the  critics 
you  quote  charge.  One  of  those  critics, 
Jolene  Combs,  contends  I  don’t  under¬ 
stand  the  ethical  and  legal  implications 
of  my  work.  As  the  teacher,  journalist, 
and  citizen  who  thought  long  and  hard 
about  my  decision  in  the  book  not  to 
identify  the  college  (as  well  as  my  first 
name,  which  I  used  on  an  informal  basis 
with  students,  friends  and  peers  at  that 
college)  in  order  to  protect  the  identi¬ 
ties  and  rights  of  individual  students  in 
particular.  I’d  suggest  Ms.  Combs  is  the 
one  who  doesn’t  understand  the  legal 
and  ethical  implications  involved  here. 

Of  my  “unpardonable  journalistic 
sins,”  your  article  also  says  I  wrote  “an 
alleged  expose”  about  a  school,  and 
therefore  implies  I  was  a  bad  journalist 
in  not  identifying  it.  I’ve  never  contend¬ 
ed  I’ve  written  an  “expose”  about  any 
particular  institution.  In  feet,  my  author’s 
note  to  readers  of  the  book  explicitly 
tells  readers  that  the  work  was  not 


meant  to  focus  criticism  on  any  particu¬ 
lar  institution.  Indeed,  the  entire  second 
half  of  the  book  is  about  higher  educa¬ 
tion  and  social  trends  generally,  which 
is  never  mentioned  in  your  article. 

If  an  “expose”  is  how  Mr.  Wolper 
characterized  the  book  when  he  inter¬ 
viewed  his  sources,  then  he  misrepre¬ 
sented  himself  in  order  to  get  the 
answers  he  was  looking  for. 

I  haven’t  “hidden”  my  identity.  It’s  not 
a  secret.  I  simply  decided  not  to  tell  you 
where  I  worked.  You  chose  not  to  find 
out,  although  any  good  reporter  should 
have  been  able  to  do  so. 

Mr.  Wolper  might  have  been  honest 
with  your  readers  and  reported  what  he 
said  to  me  when  our  conversation  got 
beyond  the  debate  over  the  identity  of 
the  institution  at  which  I  taught  —  the 
substantive  issues  of  the  book  that  your 
story  hardly  mentioned.  He  said  to  me 
about  my  book:  “You  know  what  you’re 
talking  about.” As  one  who  teaches  at  Rut¬ 
gers  University,  Mr.  Wolper  ought  to  know. 

Also,  for  the  record:  I’m  not  looking 
for  a  job,  neither  at  newsrooms  nor 
J-schools,  contrary  to  what  Mr.  Wolper 
reported. 


Peter  Sacks  aka: 
’Bashful  Basher” 

Stone  Creek  Way 
Boise,  Idaho 
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EVERY  SATURDAY  SINCE  1884 


In  the  Nov.  8, 1996  letter  to 
Dobbin,  Lawrence  wrote  “my 
concern  for  several  years  now 
is  Fidel  Castro  will  ultimately 
choose  who  he  will  let  cover 
Cuba  and  who  will  get  a  news 
bureau.” 

“If  we  were  shut  out  while 
other  U.S.  media  outlets 
emerged  in  Cuba,  that  would 
run  deeply  counter  to  my 
sense  of  democracy  and  fair¬ 
ness.  My  mission  is  not  to 
exclude  others ....  This  news¬ 
standing  economic  embargo  against  Cuba,  which  paper  deserves  to  be  at  the  head  of  the  line.” 
limits  or  prohibits  the  amount  of  money  American  Hoping  to  clear  the  air,  the  two  men  arranged  a 
citizens  and  businesses  can  spend  in  that  country.  meeting  in  Miami. 

The  positioning  caused  a  rift  to  develop  between  Also  in  tow  were,  among  others,  a  Herald  senior 
CNN  President  Tom  Johnson  and  Miami  Herald  editor,  Eason  Jordan,  a  CNN  executive  for  intema- 
publisher  David  Lawrence  Jr.  tional  news  coverage  and  CNN  correspondent 

After  hearing  talk  in  Washington  that  Lawrence  Bernard  Shaw, 
was  lobbying  the  U.S.  government  —  which  Johnson  described  the  gathering  as  “very  con- 
included  sending  a  letter  to  James  Dobbins,  the  structive.” 

National  Security  Council  director  for  Latin  America  He  explained  the  main  pr 
—  to  stall  CNN’s  license  request,  Johnson  shot  off"  a  wanting  CNN’s  license  approv 
letter  to  Lawrence  chastising  liim  for  his  fiutive  Herald  being  in  “the  first  groi 

a  efforts.  represented  in  Havana. 

“I  am  astounded  and  dis-  Lawrence  put  a  different 
mayed  that  for  purely  com-  spin  on  the  situation.  “We 
petitive  reasons  you  would  have  not  opposed  anyone’s 
call  upon  the  U.S.  government  application.  The  only  point 
to  hinder  CNN’s  legitimate  we’ve  ever  made  is  the  Her- 
news  coverage  efforts,”  stated  aid  has  devoted  more  re- 
Johnson’s  letter.  “While  you  sources  of  people  and  space 
may  frown  upon  the  Cuban  [to  Cuba]  in  the  last  decades 
government’s  decision  to  than  any  media  in  the  world.” 
allow  CNN  to  be  the  first  U.S.  “We  wanted  to  make  sure 
news  oi^anization  in  recent  that  the  Herald  got  a  bureau 
times  to  have  a  bureau  there,  at  the  earliest  convenience,” 
you  are  wrong  to  attempt  to  said  Lawrence,  noting  that 
use  the  U.S.  government  to  55%  of  all  Cuban  Americans 
restrain  CNN’s  effort  to  open  live  in  south  Florida, 
a  Havana  bureau.”  In  addition,  Cuba  is  a  major 

Lawrence  downplayed  the  beat  for  the  Herald's  Spanish- 
meeting  and  the  intentions  of  language  daily  El  Nuevo  Her- 
his  correspondence  to  Wash-  aid. 

ington.  He  refused  to  release  With  most  major  news 
the  letter  to  E&P,  choosing  organizations  waiting  for  word 
instead  to  have  his  secretary  on  their  U.S.  license  applica- 
read  select  paragraphs  from  tions,  CNN  is  stUl  the  only 
the  document  over  the  news  provider  to  have  per- 
phone.  mission  from  the  Cuban  gov- 


Top  CNN,  Miami  Herald 
execs  discuss  their 
respective  letters 
regarding  the  opening  of 
news  bureaus  in  Cuba 


BY  STACY  JONES 


"I  am  astounded  and 
dismayed  that  for  purely 
competitive  reasons  you  would 
call  upon  the  U.S.  government 
to  hinder  CNN's  legitimate 
news  coverage  efforts ....  You 
are  wrong  to  attempt  to  use  the 
U.S.  government  to  restrain 
CNN's  effort  to  open  a  Havana 
bureau.” 

— Tom  Johnson,  president  CNN 


”lf  we  were  shut  out  while 
other  U.S.  media  outlets 
emerged  in  Cuba,  that  would 
run  deeply  counter  to  my  sense 
of  democracy  and  fairness. 

My  mission  is  not  to  exclude 
others ....  This  newspaper 
deserves  to  be  at  the  head  of 
the  line.” 

—  David  Lawrence,  publisher, 
Miami  Herald 
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eminent  to  establish  a  bureau. 

No  matter  how  many  licenses  are 
issued  by  the  U.S.,  it  doesn’t  guarantee 
admittance  to  Cuba.  That  call  will  be  left 
to  Castro.  And  that’s  what  has  many 
news  organizations  worried. 


In  his  gut,  however,  Johnson  “expected 
there  to  be  other  bureaus  approved,” 
though  not  necessarily  in  tandem  with 
CNN. 

CNN’s  admission  to  Cuba  will  have 
“no  competitive  impact  on  the  Herald” 


said  Johnson,  stating  that  Lawrence  was 
more  concerned  with  other  newspapers 
getting  into  Cuba  ahead  of  the  Herald. 

What  it  comes  down  to,  said  Johnson, 
is  news  organizations  “should  support 
each  other.” 


Too  Harsh 
For  Comfort 


Brigham  YOUNG 
University’s  stu¬ 
dent  newspaper 
has  thrown 
Pulitzer  Prize¬ 
winning  editorial 
cartoonist  Steve  Benson  off  its 
pages. 

“It’s  gotten  to  the  point 
where  a  number  of  Benson’s 
cartoons  weren’t  the  kind  of 
thing  our  audience  would 
approve  of,”  said  John  Ghold- 
ston,  faculty  adviser  for  the 
Daily  Universe. 

Benson,  he  said,  is  “portraying  his  concepts  in  a 
harsher  light  than  our  audience  is  comfortable 
with.” 

“That  claim  is  a  smoke  screen  behind  the  real  rea¬ 
son,”  charged  Benson,  who  works  at  the  Arizona 
Republic.  The  BYU  alumni  and  former  Mormon 
Church  member  believes  the  Universe  dropped  his 
cartoons  because  he  left  the  Church  of  Jesus  Christ 
of  Latter-day  Saints  in  1993  and  has  spoken  publicly 
against  church  leaders. 

According  to  Benson,  Gholdston  thinks  the  Uni¬ 
verse  “should  not  be  subsidizing  an  apostate.” 

One  example  of  a  Benson  strip  that  was  too  dicey 
to  put  in  the  Universe  showed  an  Army  drill 
sergeant  demonstrating  a  push-up  while  a  female 
recruit  lies  on  her  back,  underneath  the  sergeant. 
The  editorial’s  caption  read:  I  will  now  demonstrate 
the  push-up _ 

Regarding  the  spiked  cartoons,  Gholdston  said 
Benson’s  stance  on  various  issues  wasn’t  the  prob¬ 
lem,  but  the  manner  in  which  the  BYU  alumni  said 
it.  “It’s  not  that  we  didn’t  agree  with  what  he  was 
saying.” 

Furthermore,  said  Gholdston,  the  cartoonist’s 
attacks  on  the  church  did  not  play  a  role  in  the 
paper’s  choice.  In  fact,  he  said,  after  Benson  left  the 


church,  his  work  was  still 
used  by  the  Universe 
“because  he  did  great  car¬ 
toons.” 

“If  it  had  been  a  religiously 
oriented  thing,  we  would  have 
done  it  years  before,”  said 
Gholdston. 

The  cartoon  yank  didn’t 
arouse  too  much  protest  in 
the  paper’s  newsroom,  said 
Universe  editor  Craig  Craze, 
who  felt  Benson’s  work  had 
become  “dark  and  gloomy.” 

“I  didn’t  have  strong  feelings  either  way,”  he  said. 

Actually,  staff  editors  were  more  concerned  with 
filling  the  hole  regularly  created  when  Benson’s  car¬ 
toons  were  rejected  and  “paying  for  editorials  we 
couldn’t  run,”  Craze  said. 

Although  Craze  admitted 
he  thought  the  drill  sergeant 
cartoon  was  funny,  he  was 
certain  many  of  the  paper’s 
readers  wouldn’t  have  the 
same  reaction. 

“I  guarantee  there  are 
those  in  our  audience  that 
would  be  very  offended  by  it,” 
he  said,  acknowledging  that 
there  are  “certain  sacred 
cows”  at  BYU,  which  is  owned 
by  the  Mormon  Church. 

Far  from  censorship,  fac¬ 
ulty  and  Universe  staff  say  the 
decision  follows  one  of  the 
basic  tenets  of  journalism: 
knowing  your  readership. 

“If  we  allowed  some  of 
these  things  to  get  into  print, 
it  would  distress  church  lead¬ 
ers  and  our  audience,”  ex- 


BYU's  student 
newspaper  stops  running 
editorial  cartoons  by 
Pulitzer  Prize  winner 
Steve  Benson 


BY  STACY  JONES 


“We  are  disagreeable . . . 
insensitive. ...  We  skirt  the 
line  of  taste.  Sure,  people  are 
offended,  but  that's  part  of  the 
territory.  K I  didn't  offend 
people.  I'd  think  I  was  a 
failure." 

—  Steve  Benson 
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One  example  of  a  Benson  strip  that  was  too  dicey  to  put  in  the  BYU  student  newspaper,  the  Daily  Universe 


plained  Gholdston,  former  religion  editor  at  the  Orlando  Sen¬ 
tinel.  Our  decision  is  “rooted  in  that  very  scenario.” 

Talk  of  eliminating  the  Benson  cartoons  actually  began  last 
summer  among  the  paper’s  management  team,  and  it  was  even¬ 
tually  decided  to  discontinue  it.  However,  the  group  didn’t  fol¬ 
low  through  on  its  decision.  “We  let  the  ball  drop,”  said  Ghold¬ 
ston. 

A  November  letter  to  the  editor,  from  a  student  outraged  at 
the  paper’s  use  of  Benson’s  work,  got  the  management  team 
back  on  track. 

The  discontinuance  of  Benson’s  cartoons  marked  the  end  of 
a  professional  relationship  that  spanned  nearly'  15  years.  The 
Unii>erse  picked  up  Benson’s  editorials  soon  after  he  went  into 


syndication  in  1981. 

While  convinced  his  “firing”  by  the  Universe  was  personal, 
Benson  didn’t  deny  that  his  woric  may  offend,  especially  at  a 
conservative  institution  like  BYU.  Interestingly,  Benson’s  boss, 
Louis  A.  Weil  III,  publisher  of  the  Arizona  Republic,  squashed 
his  drill  sergeant  cartoon,  calling  it  “too  graphic.” 

Still,  Benson  considers  the  paper’s  move  a  badge  of  honor. 

“Having  my  cartoons  killed  by  the  Daily  Universe  is  equiva¬ 
lent  to  being  on  Nixon’s  hit  list,”  he  said,  explaining  that  most 
editorial  cartoonists  evoke  negative  responses. 

“We  are  disagreeable  . . .  insensitive. . . .  We  skirt  the  line  of 
taste,”  he  said.  “Sure,  people  arc  offended,  but  that’s  part  of  the 
territory.  If  I  didn’t  offend  people.  I’d  think  I  was  a  failure.” 


South  Bend  Tribune  To  Shift  To  Mornings 

INDIANA’S  LARGEST  EVENING  paper  is  going  to  copy  buyers  of  morning  papers  read  it  at  night, 
morning  publication  this  summer.  Surveys  of  South  Bend  Tribune  readers  also 

The  80,675-circulation  South  Bend  Tribune  will  showed  acceptance  of  an  a.m.  conversion,  Harmon 
maik  its  125-year  anniversary  by  moving  to  an  a.m.  said. 

publishing  cy'cle  sometime  this  summer.  In  a  column  announcing  the  conversion  to  read- 

Tribune  executives  say  the  switch  is  part  of  a  ers,  Harmon  said  going  mornings  gives  readers 
recent  series  of  changes  in  the  paper  that  includes  more  options. 

the  introduction  of  a  new  Michiana  edition,  more  “A  morning  paper  lasts  all  day,”  he  wrote, 

and  redesigned  sections,  a  new  Dewar  front-end  Reader  reaction  has  been  fairly  low-key  with 

system  and  conversion  in  circulation  from  a  drop  perhaps  70  callers  divided  roughly  equally  for  and 
system  to  distribution  warehouses.  against  the  change,  Harmon  said.  Not  surprisingly, 

“We  realize  . . .  going  a.m.  is  no  magic  bullet,”  the  biggest  reaction  has  been  among  carrier  femi- 

said  David  Ray,  vice  president  of  planning  and  lies. 

development.  “We  realize  we  have  to  provide  the  Right  now,  the  paper  has  a  carrier  force  of  both 

content  people  want.”  youths  in  and  around  South  Bend  and  adults  oper- 

That’s  reflected  in  the  continuing  promotion  ating  motor  routes  in  the  county  delivery  areas, 
during  the  yearlong  125th  anniversary  celebration,  said  vice  president  Ray. 

managing  editor  Tun  Harmon  said.  The  conversion  to  a  distribution  warehouse  cir- 

“We’re  trying  to  incorporate  [a.m.  conversion]  culation  system  will  be  in  place  well  before  the 

into  a  general  campaign  of  letting  people  know  a.m.  switch,  Ray  said. 

how  we’ve  improved  the  paper,”  Harmon  said  in  a  “Though  we’re  not  discouraging  youth  carriers, 
telephone  interview.  we  anticipate  many  [who  remain]  will  be 

Harmon  said  the  paper  was  impressed  by  teenagers  with  cars,”  he  said, 

research  showing  that,  nationally,  a  third  of  single-  —  Mark  Fitzgerald 
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BY  MARK  FITZGERALD 


Lisa  Olson 
Redux 

FTER  MORETHAN  six  years  of  silence,  face  and  daring  her  to  touch  their  genitals  and  mak- 
former  Boston  Herald  reporter  Lisa  ing  other  lewd  comments. 

Olson  has  told  her  side  of  the  infamous  “Is  this  what  you  want?”  one  is  reported  to  have 

New  England  Patriots  sexual  harass-  yelled  repeatedly. 

ment  incident  that  came  to  symbolize  Olson  later  identified  one  offender  as  tight  end 
—  and  ensured  an  end  of  —  the  male  Zeke  Mowatt.  An  NFL  investigation  later  identified 
sports  world’s  resistance  to  women  journalists  two  other  players  in  the  incident:  Robert  Perryman 
reporting  from  the  locker  room.  and  Michael  Timpson. 

In  an  account  written  exclusively  for  the  Chicago  Olson  and  her  Herald  sports  editor,  Robert  Sales, 

Sun-Times  and  published  Jan.  19,  Olson  recalls  in  intended  to  confront  privately  the  Patriots  manage- 
painful  detail  the  death  threats,  home  invasion  and  ment  about  the  incident,  but  the  item  was  published 
vandalism  that  followed  the  revelation  —  not  by  three  days  later  by  the  Boston  Globe. 

Olson,  but  by  the  Boston  While  sports  reporters. 

Six  y63rS  IdtST,  Globe  —  of  the  Sept  17, 1990  women’s  groups  and  others 
incident.  acted  with  outrage  at  the  inci- 

former  Boston  savage  reaction  eventu-  dent,  Olson  was  attacked  ver- 

ally  forced  Olson  to  flee  the  bally  by  then-team  owner  Vic- 
HGrSld  SPOrtSWntGf  country,  she  writes  that  she  tor  Kiam  —  who  famously 

was  offered  a  transfer  to  called  her  a  “classic  bitch”  — 

recalls  her  side  of  another  Rupert  Murdoch-  and  physically  by  “fans”  of  the 

owned  paper  —  and  she  Boston  team. 
the  infamous  chose  the  one  farthest  away  Trash  was  thrown  at  her 
from  Boston  —  in  Sydney,  during  Patriots  home  games 
Pgfl'jQfS  lOCkGr  ^^tralia.  —  and  fan  harassment  actu- 

With  the  Patriots  —  under  ally  increased  in  intensity 
room  inCidGnt  management  —  playing  through  the  season  as  the 

in  the  Super  Bowl  Jan.  26,  then-woefiil  team  went  on  a 
Chicago  Sun-Times  deputy  14-game  losing  streak.  "Lives  were  changed  irrevoca- 

sports  editor  Ron  Rappaport  asked  her  if  she  “After  every  loss  [the  Patri-  bly  because  of  those  few  min- 
wanted  to  write  an  account  of  her  ordeal.  ots]  would  blame  it  on  the  utes  in  the  locker  room.  The 

“She  had  to  think  about  it  long  and  hard,”  said  ‘Lisa  Olson  Affair,’  never  think-  general  manager  lost  his  job, 
sports  editor  Bill  Adee.  “She  has  totally  avoided  any-  ing  that  maybe  it  was  the  the  coach  lost  his  job,  all  but 
thing  like  this. ...  I  felt  a  litde  funny,  a  little  bit  like  ‘Patriots  Affair,’  ”  Olson  wrote.  one  of  the  players  involved  is 
Oprah,  asking  for  this  piece.  She  wrote  it  really  At  one  game,  Olson,  a  red-  out  of  the  NFL  Kiam  had  to  sell 
quickly,  worked  on  it  overnight,  faxed  it  and  went  to  head,  wrote,  vendors  sold  the  team  and  I  moved  to  Aus- 
bed.  I  think  it  was  really  cathartic  for  her.”  “Lisa  Dolls” —  blowup  sex  tralia,  the  point  on  the  map  that 

The  Lisa  Olson  saga  began  with  the  young  dolls  with  red  wigs.  was  farthest  away." 

reporter  —  covering  the  Patriots  season  for  the  first  Even  the  end  of  the  season  —  Lisa  Olson 

time  —  asking  defensive  back  Maurice  Hurst  to  brought  no  relief,  Olson 
come  to  the  media  room  for  an  interview.  writes. 

“The  player,  however,  insisted  I  come  to  him,”  “One  day,  after  covering  a  Celtics  practice  . . . ,  I 
wrote  Olson,  who  in  her  article  does  not  identify  had  come  home  to  find  the  worlds  “Leave  Boston  or 
Hurst  or  any  other  player,  “saying  he  was  icing  his  die”  written  in  red  spray  paint  on  my  living  room 
knee  or  ankle  or  whatever  it  was  that  was  ailing  walls,”  she  wrote. 

him.  I  did,  and,  as  we  sat  on  the  bench  in  front  of  his  “The  phone  would  ring  and  there  would  be  a 

locker,  the  prank  began.”  man’s  voice  saying  he  knew  where  I  lived,  and  he 

Olson  gives  a  fairly  circumspect  account  of  the  was  coming  over  to  ‘shove  a  screwdriver  up  your 
incident  in  the  Sun-Times,  referring  to  players  who  crotch.’  I  changed  my  number  six,  seven,  then  eight 
“approached  me,  flashed  their  genitals  and  tried  to  times,  until  finally  the  only  people  who  knew  it 
get  me  to  look  while  other  players  egged  them  on.”  were  my  parents,  my  editor  and  my  boyfriend  and 
According  to  accounts  by  Olson  and  others  who  still  the  calls  came,  threatening  to  mutUate  me  for 
witnessed  it  at  the  time,  however,  the  players  were  what  I  had  done,”  Olson  wrote, 
aggressive,  crowding  within  inches  of  the  reporter’s  (See  Olson  on  page  35) 
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BY  M.L.  STEIN 


A  Squabble 
Over  Free  Speech 


The  leaders  of  two  major  Jewish  orga¬ 
nizations  engaged  in  a  bitter  squabble 
over  a  recent  Los  Angeles  speaking 
appearance  by  Neu’  York  Times  foreign 
affairs  columnist  Tliomas  L.  Friedman. 
Attacking  Friedman  as  a  “hostile  critic 
of  Israel,”  Morton  A.  Klein,  national  president  of  the 
Zionist  Organization  of  America  (ZOA),  assailed  the 
Anti-Defamation  League  (ADL)  and  its  Los  Angeles 
chapter  for  recently  naming  Pulitzer  Prize-winner 
Friedman  as  its  keynote  speaker  for  its  annual  din¬ 
ner-dance  at  the  Century'  Plaza  Hotel.  Friedman 
spoke  to  an  applauding  audi¬ 
ence  as  a  dozen  demonstra¬ 
tors  against  the  speech  stood 
outside  the  hotel. 

In  a  “Dear  Abe”  letter  to 
ADL  national  director  Abra¬ 
ham  H.  Foxman  in  New  York, 
Klein  called  on  the  ADL  to 
cancel  Friedman’s  appearance 
while  insisting  that,  “This  is 
not  an  issue  of  free  speech.” 

Although  Friedman  has  a 
“right  to  his  opinions,”  Klein 
went  on,  he  “does  have  a  long 
and  tniubling  record  of  one¬ 
sided  journalistic  attacks  on 
Israel.  It  is  tniubling  that  an  organization  such  as 
ADL, which  has  fought  so  valiantly  against  the 
defamation  of  Jews  and  Israel,  is  giving  a  podium 
to  ...  Mr.  Friedman,  who  regularly  defames  Israel 
and  its  prime  minister,  Benjamin  Netanyahu.” 

Klein  appended  a  list  of  18  alleged  statements  by 
Friedman  purported  to  be  anti-Israel.  The  ZOA,  one 
of  the  most  conservative  Jewish  organizations  in  the 
country,  also  has  hurled  anti-Israel  charges  against 
Times  columnist  Anthony  Lewis  and  Deputy  Secre¬ 
tary  of  State  Strobe  Talbott,  a  former  Time  magazine 
editor. 

In  reply  to  rejecting  Klein’s  request,  Foxman 
noted  that  Friedman  has  spoken  at  ADL  functions 
several  times  in  the  past,  adding:  “While  we  certainly 
do  not  agree  with  all  of  his  positions  regarding  Israel 
and  the  Middle  East,  we  consider  him  a  responsible, 
knowledgeable  and  incisive  commentator  on  that 
region.” 

Moreover,  Foxman  said,  ADL  regards  Friedman’s 
opinions  as  expressed  in  his  columns  as  being 
“within  the  context  of  support  for  . . .  Israel.” 

In  statements  to  the  Jewish  press,  Foxman  called 
Klein  an  “attack  dog  of  the  thought  police”  and 
described  his  stand  on  Friedman’s  speech  as  “outra¬ 


Jewish 
organizations 
debate  whether 
New  York  Times 
columnist  should 
have  addressed 
dinner  audience 


geous  and  offensive  —  an  insult  to  the  name  of 
Zionism  and  American  democracy.” 

“Mr.  Klein  should  be  expelled  from  the  organized 
Jewish  world,”  Foxman  was  quoted  as  saying.  Fox¬ 
man  also  charged  Klein  with  sending  out  an  “action 
alert”  to  the  ZOA  supporters  around  the  country, 
asking  them  to  express  their  opinions  about  Fried¬ 
man  to  the  ADL. 

Later,  in  a  letter  to  the  Conference  of  Presidents  of 
Major  Jewish  Organizations,  Foxman  apologized  for 
“some  of  my  statements”  about  Klein,  terming  them 
“inappropriate.” 

The  conference  had  issued  guidelines  urging  a 
“civility  of  debate”  among  Jewish  organizations  with 
opposing  viewpoints. 

The  controversy  went  international  when  David 
Bar-Illan,  a  top  aide  to  Netanyahu,  backed  Klein’s  call 
for  a  ban  on  Friedman’s  ADL  appearance  in  a  letter 
to  the  Forward,  a  Jewish  newspaper  in  New  York. 
But  Bar-Illan,  Netanyahu’s  director  of  policy  plan¬ 
ning  and  communications  and  former  editor  of  the 
Jerusalem  Post,  subsequently  wrote  to  the  foreword 
on  the  letterhead  of  the  Prime  Minister’s  office,  stat¬ 
ing  he  had  spoken  only  for  himself  and  not 
Netanyahu  or  the  Israeli  government. 

“Mr.  Netanyahu  does  not  feel  the  Israel  govern¬ 
ment  has  a  right  to  express  an  opinion  about  such 
matters,”  Bar-Illan  wrote. 

The  Jewish  Journal  in  Los  Angeles  reported  that 
Friedman  had  insisted  that  Bar-Illan  put  the  state¬ 
ment  in  writing  and  on  the  Prime  Minister’s  sta¬ 
tionery. 

In  an  interview  with  E&P, 

Klein  said  Friedman  has  a  “30- 
year  history  as  a  harsh,  unfair 
and  biased  critic  of  Israel” 
going  back  to  his  student  days 
at  Brandeis  University. 

The  ZOA  head,  an  econo¬ 
mist  who  served  in  the 
administrations  of  Presidents 
Nixon,  Ford  and  Carter, 
defended  his  opposition  to 
Friedman’s  address  to  the 
ADL,  asserting:  “I  have  a  right 
to  criticize  that  choice.  No 
group  has  an  obligation  to 
give  anyone  a  platform.  I 
think  everyone  agrees  that 
certain  individuals  should  not 
be  given  a  platform  at  Jewish 
functions.  I  don’t  think  Tom 
Friedman,  as  a  New  York 


"These  groups  believe  they 
have  the  right  to  dictate  who 
can  and  cannot  speak  on  ques¬ 
tions  of  Israel  and  try  to  brand 
who  is  kosher  and  who  is  not." 

—  Thomas  Friedman,  New 
York  Times  columnist 


12  Editor  &  Pubusher  ■  January  25, 1997 


District  of  Columbia  residents  please  add  applicable  sales  taxCanada  residents  please  add  GST. 
\bur  subscription  is  tax  deductible. 


District  of  Columbia  residents  please  add  api^icable  sales  taxCanada  residents  please  add  GST. 
Vbur  subscription  is  tax  deductible. 


A.  Your  Business  (Check  Onlv  On.  Category) 

7.  J  Graphic  Arts  /  Printing 

1.  J  Daily  Newspaper 

Servic»  /  Newspaper  Supplier 

2.  -1  Weekly  Newspaper 

8.  J  News  Service/ Feature  Syndicate 

3.  -1  Corpyind./ Assn.  Buying 

9.  J  Publicity  and  Public  Relations 

Advertising  Space 

10.  J  Library  /  Federal  /  State  and 

4.  J  Advertising  Agency 

Local  Governments 

5.  J  Newspaper  Rep. 

11.  J  Education;  Students /Teachers 

6.  J  Magazine /Other  Publication 

Other  (Please  soedfv) 

B.  Your  Occupation  (Check  Only  On«  Category) 

A.  J  Publisher 

Q  -i  Circulation  Mgr. 

B.  J  President 

R.  J  Editorial  Dept. 

C.  J  V  President 

S.  -i  Advertising  Dept. 

D.  J  Editor 

T.  J  Circulation  Dept. 

E.  J  General  Mgr. 

V.  J  Production  Dept. 

F.  J  Business  Mgr. 

W.  J  Promotion  Dept. 

G.  J  Controller 

X.  J  Freelance  Artist  /  Writer 

H.  J  Advertising  Mgr. 

Y.  J  Newspaper  Dealer  / 

1.  -1  Sales  Mgr. 

Distributor 

J.  J  Class  Mgr. 

Z.  J  Retired 

K.  J  Research  Mgr. 

AA.  J  MIS  Mgr. 

L.  J  Promo  Mgr 

BB.  J  Prepress  Mgr. 

M.  J  PR  Mgr. 

CC.  J  Mailroom  Mgr. 

0.  J  Prod  Mgr. 

Other  (Please  specify) 

P.  J  Composing  Mgr. 

- — 

A.  Your  Business  (Check  Only  »>e  Category) 

7.  -1  Graphic /Arts  /  Printing 

1.  J  Daily  Newspaper 

Service  /  Newspaper  Supplier 

2.  -1  Weekly  Newspaper 

8.  -1  News  Serviced  Feature  Syndicate 

3.  J  Corp  7  Indy  Assn.  Buying 

9.  ->  Publicity  and  Public  Relations 

/kcK^ising  Space 

10.  -i  Library  /  Federal  /  State  and 

4.  J  /Advertising  Agency 

Local  Governments 

5.  ->  Newspaper  Rep. 

11.  -1  Education:  Students /Teachers 

6.  -1  Magazine/Other  Publication 

Other  (Ptoaae  soacifv) 

B.  Your  Occupation  ICheck  Only  One  Category) 

A.  J  Publisher 

Q  -1  Circulation  Mgr. 

B.  J  President 

R.  ->  Editorial  Dept. 

C.  -IV  President 

S.  -<  Advertising  Dept. 

D.  J  Editor 

T.  -1  Circulation  Dept. 

E.  J  General  Mgr. 

V.  -1  Production  Dept. 

F.  J  Business  Mgr. 

W.  -1  Promotion  Dept. 

G.  J  Controller 

X.  -J  Freelance  Artist  /  Writer 

H.  J  Advertising  Mgr. 

Y.  -1  Newspaper  Dealer  / 

1.  -i  Sales  Mgr. 

Distributor 

J.  J  Class  Mgr. 

Z.  -1  Retired 

K.  -1  Research  Mgr. 

A/A.  -1  MIS  Mgr. 

L.  J  Promo  Mgr 

BB.  -I  Prepress  Mgr. 

M.  -1  PR  Mgr. 

CC.  ->  Mailroom  Mgr. 

0.  -1  Prod  Mgr. 

Other  (PlaaM  specify) 

P.  J  Composing  Mgr. 

Heavy-  ' 
^“Jveight. 

First  Annual  Edition...the 
1997  U.S.  MARKET 
FORECASTS.  Economic 
[and  Demographic  Profiles 
of  14,639  U.S.  Markets. 

3^  Easier  to  use,  less  expensive  than  comparable  data 
sources. 

3^  Extensive,  sensible  and  usable  market  data  on  over  1 1,000 
towns  and  cities. 

3^  Reliable  1997  state  by  state  forecasts  including  population 
and  age,  ethnicity,  household,  education,  money,  income, 
employment  and  retail  sales  (9  categories). 

3^  100%  Money-Back  Guarantee.  Return  it  within  15  days  if 
you  are  not  satisfied  and  receive  a  full  refund  of  your  pay¬ 
ment. 


4#  Yes!  Rease  send  me  a  copy  of  the  1997  U.S.  MARKET  FORECASTS . 
My  payment  of  $269  is  enclosed. 


Name _ 

Company, 
Address _ 


Phone _ Fax_ 

(ki  case  iMe  have  questions  about  your  order.) 


(Sorry,  no  deliveries  ID  P.O.  boxes) 

_  State _ Zip _ 


J  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 
Payment  must  be  in  US  Dollars  drawn  on  a  US  bank. 

□  Charge  my  □  MC  J  VISA  -I  AMEX 
# _ 


Expiration  Date, 


Signature, 


Your  Business  (Check  one  Category  Only) 

1.  J  Newspaper 

11.  J  Service  Industry 

2.  -1  Newspaper  Equip.  Mfr. 

12.  J  Unversity/Public  Library 

3.  -1  Syndicate/News  Service 

13.  -J  Financial 

4.  J  Advertising  Agency 

14.  J  Retail 

5.  -1  Public  Relations  Firm 

15.  -1  Public  Transportation 

6.  -1  Legal  Firm 

16.  -I  Individual 

7.  -1  Government 

17.  J  Publishing  Other  Than 

8.  -1  Manufacturer  -  General 

Newspaper 

9.  -1  Manufacturer- Auto &Taick 

18.  -1  Real  Estate 

10.  -1  Manufacturer -Food 

19.  J  Other 

I  RECYCLED  PAPER 


Payment  must  accompany  all  orders.  CalHomia.  District  of  Columbia,  New  Mirk  arxf  Ohio  residents  must  add  applicable  tax  Canada  residents  please  add  GST. 


E&ftSUBSCRIPTION  CARD 


?BS\  it 


y  Ybs!  Please  rush  me  the 
latest  issue  of  E&P  and  enter  a 
one-year  subscription  (52  Issues 
for  $65)  in  my  name. 


Name _ 

Company, 

Address _ 

I  City _ 


SUBSCRIPTION  CARD 


Ybs!  Please  rush  me  the 
latest  issue  of  E&P  and  enter  a 
one-year  subscription  (52  Issues 
for  $65)  in  my  name. 


Name _ 

Company, 

Address _ 

City _ 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 


U.S.  Market  Forecasts 

CIRCULATION  DEPARTMENT 
11  W  19TH  ST 

NEW  YORK  NY  10114-0111 


BY  M.L.  STEIN 


Times  columnist,  suffers  from  not  getting  his  views 
to  the  public.” 

Klein,  who  said  ZOA  has  50,000  members,  denied 
that  the  picketing  at  Friedman’s  speech  was  organ¬ 
ized  by  the  ZOA. 

Foxman  was  traveling  and  unavailable  for  com¬ 
ments,  but  Ix)s  Angeles  ADA  director  David  Lehrer 
said  the  conflict  reflected  a  “very  serious  issue:  the 
right  of  an  organization  to  choose  whom  they  want 
as  a  speaker.” 

He  described  Klein’s  objections  to  ADL  hosting 
Friedman  as  “absurd.” 

“It’s  gracious  of  him  to  concede  that  Mr.  Friedman 
has  a  right  to  his  opinion,  but  it  is  not  his  [Klein’s] 
right  or  position  to  set  himself  up  as  a  judge  and  jury 
of  whom  we  should  invite,”  said  Lehrer. 

Reached  by  telephone  in  Hong  Kong,  Friedman 
scoffed  at  Klein’s  labeling  of  him  as  anti-Israel,  call¬ 
ing  it  “ridiculous,”  but  said  the  more  important  issue 
is  the  ZOA’s  attempt  to  stifle  his  right  to  speak  at  the 
ADL  event. 


The  controversy 
went  international 
when  David 
Bar-Illan,  a  top 
aide  to  Netanyahu, 
backed  Klein’s  call 
for  a  ban  on 
Friedman ’s  ADL 
appearance . . . 


“This  whole  story  is  about 
the  tailed  attempt  of  some 
fringe  groups  to  prevent  a 
diversity  of  views  on  the  Mid¬ 
dle  East  from  being  heard,”  he 
said.  “These  groups  believe 
they  have  the  right  to  dictate 
who  can  and  cannot  speak  on 
questions  of  Israel  and  try  to 
brand  who  is  kosher  and  who 
is  not. 

“Fortunately,  this  is  America 
and  groups  like  the  ADL  and 
even  the  government  of  Israel 
itself  have  completely  dis¬ 


avowed  these  efforts.” 

Friedman,  who  has  extensively  covered  the  Mid¬ 
dle  East,  said  he  was  gratified  by  the  “warm  recep¬ 
tion”  he  got  in  Los  Angeles  and  the  many  supportive 
messages  he  has  received  from  people  in  the  U.S. 
and  Israel. 

“People  are  are  finally  standing  up  to  his  kind  of 
intolerance,”  he  added.  “The  reason  (ZOA)  failed  is 
that  major  Jewish  groups  and  many  of  my  col¬ 
leagues  in  the  journalism  profession  repudiated  this 
ugly  effort  —  ugly  because  one  Jewish  group  in 
America  was  trying  to  prevent  another  Jewish  organ¬ 
ization  from  having  a  particular  speaker.” 

The  Times  columnist  claimed  the  ZOA  has  been 
targeting  him  for  10  years. 

“This  time  they  took  it  to  another  level,”  he  com¬ 
mented. 

New  York  Times  columnist  A.M.  Rosenthal,  who 
hired  Friedman  on  the  paf>er  when  he  was  execu¬ 
tive  editor,  decried  Klein’s  charges  against  Friedman 
as  “absurd.” 

“I  don’t  see  why  people  of  different  opinions 
should  not  be  allowed  to  address  organizations  any 
time  they  choose,”  he  continued.  “You  don’t  have  to 
agree  with  everything  somebody  says.  Tom  and  I 
don’t  always  agree  on  matters,  but  he  is  a  very  good 
journalist  and  he’s  entitled  to  his  opinions.” 


Controversy  Over 
Mercury  News 
Series  Continues 


FAIR  raps 
newspapers  who 
were  critical  of 
the  San  Jose 
daily's  inferences 


The  controversy  over  the  San  Jose 

Mercury  News  series  linking  a  Los  Angeles 
drug  operation  to  the  CIA  is  continuing  to 
bubble. 

FAIR  (Fairness  &  Accuracy  in  Reporting),  which 
often  criticizes  the  mainstream  press,  has  come  to 
the  defense  of  the  Mercury  News  in  a 
piece  that  raps  the  Washington  Post, 
New  York  Times  and  Los  Angeles 
Times  for  their  downgrading  of  the 
Mercury  News  series  iE&P,  Nov.  2, 
1996).  Writer  Gary  Webb  reported 
that  the  Nicaraguan  guerrilla  force 
known  as  the  Contras  peddled  drugs 
through  intermediaries  in  the  1980s 
to  finance  their  war  against  the  San- 
dinista  government.  However,  his  articles  did  not 
directly  charge  the  CIA  with  running  the  drug  oper¬ 
ation  or  knowing  about  it. 

The  three  papers  also  were  chided  for  their 
attack  on  Webb’s  report  in  an  op-ed  article  in  the 
Baltimore  Sun  by  Steve  Weinberg,  former  executive 
director  of  Investigative  Reporters  and  Editors.  The 
Mercury  News  report  has  brought  expressions  of 
anger  from  black  officials  and  organizations  and 
investigations  by  the  CIA  and  a  congressional  com¬ 
mittee. 

An  article  by  Norman  Solomon  in  FAIR’S  publica¬ 
tion,  EXTRA,  for  Januaiy-February,  asserts  the  three 
dailies,  which  knocked  the  Mercury  News  series  for 
inaccurate  and  incomplete  reporting,  are  them¬ 
selves  guilty  of  shoddy  journalism. 

The  papers,  Solomon  said,“to  a  notable  degree . . . 
relied  for  their  debunking  of  the  Mercury  News  on 
the  CIA’s  own  obligatory  denials.” 

The  Veu’  Yorii  Times,  in  a  story  by  Tim  Golden, 
“drew  exclusively  on  interviews  with  nameless 
sources  such  as  ‘government  officials  with  access  to 
intelligence  reports,’  ”  he  continued. 

Solomon  suggested  the  Neu'  York 
Times,  Los  Angeles  Times  and  the  Post 
were  hypocritical  in  debunking  the 
Mercury  News'  revelation  of  alleged 
Contra  drug  trafficking  as  old  news. 

He  termed  it  a  “particularly  ironic 
claim  coming  from  newspapers  that 
went  out  of  their  way  to  ignore  or  dis¬ 
parage  key  information  [on  the  Issue] 
during  the  1980s.” 

Solomon  further  asserted  the  New 
York  Times  and  the  Post  “lent  their 
editorial  prestige”  to  the  Contra  cause 
in  the  1980s.  A  sidebar  headed  “Our 
Man  at  the  Post,”  said  that  Walter 
(See  Controversy  on  page  33) 


San  Jose  Mercury 
News  executive  editor 
Jerry  Ceppos  would 
say  only  about  the 
FAIR  report:  “It  speaks 
for  itself.' 
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Freedom  Report 


August  while  driving  with  his 
two  brothers  in  a  suburb  of 
Algiers.  One  brother  was 
shot,  the  other  killed  along 
with  Mohammed. 

Worldwide,  37  journalists 
in  19  countries  were  mur¬ 
dered  last  year;  62  in  1995.  In 
1996,  another  45  were  kid¬ 
napped  or  “disappeared,”  349 
arrested  in  54  countries,  and 
273  others  physically 
assaulted  or  tortured  in 
nearly  50  countries.  Given 
the  1,820  reported  cases  of  violations  against  jour¬ 
nalists  in  1 16  countries,  it  would  be  difficult  to  per¬ 
suade  anyone,  least  of  all  victims  like  Guessab’s  sur¬ 
viving  brother,  that  press  freedom  increased  at  all  in 
1996.  There  were  1,445  recorded  cases  the  year 


Thirty-nine 

countries  show  slight 
increase,  52  show 
marginal  decrease, 
according  to  annual 
Freedom  House  report 


before. 


Less  Press  More  Press 
Freedom  Freedom 


Source:  Freedom  House 


Sussman  and  Guida  are  with  Freedom  House. 


Editor  &  PuBUSHER  ■  January  25, 1997 


political  power.  flow  switches. 

Tanzania  is  an  example.  The  East  African  state,  The  new  Federal 
which  held  its  first  multiparty  election  in  1995,  per-  Aviation  Authority 
mitted  scores  of  newspapers  to  begin  publishing,  authorization  act 
Journalists  exp>ected  to  report  the  voting. When  offi-  empowers  the 
cial  results  hiking  the  ruling  party’s  slate  did  not  agency  to  “ensure” 
match  tallies  provided  by  local  vote  supervisors,  that  media  oiganiza- 
newspapers  reported  the  discrepancy.  tions  do  not 

Some  papers  were  banned,  and  journalists  barred  “intrude  on  the  pri- 
from  further  employment.  Some  30  papers  were  vacy  of  families  of 
expected  to  fold  in  1996  because  of  high  govern-  passengers”  in  air¬ 
men!  taxes  on  newsprint.  line  accidents  —  an 

The  government  has  also  blocked  many  papers  act  of  compassion 
from  receiving  advertising  revenues.  Although  inde-  mixed  with  poten- 
pendent  broadcast  services  were  recently  permit-  tial  censorship.And, 
ted,  state-run  television  will  be  the  only  nationwide  again,  the  CIA 
netwotk.  authorized  the  use 

Of  187  countries,  only  five  significantly  improved  of  U.S.  journalists 
their  press  freedom  standard  in  1996.  Benin,  for  covert  activities 
Ecuador,  Madagascar,  and  Mongolia  went  from  abroad  “in  extraor- 
Partly  Free  to  Free;  Ghana  moved  from  Not  Free  to  dinary  circumstan- 
Partly  Free.  ces”  —  a  shadow 

Six  countries  significantly  declined  in  press  free-  cast  over  American 
dom:  Brazil  and  Hong  Kong  went  from  Free  to  reporters  serving  ov 
Partly  Free,  and  Bahrain,  Niger,  Croatia,  and  Zambia  Increasingly,  too,  p 
moved  to  Not  Free  from  Partly'  Free.  vices  puts  under  pri 

To  determine  press  freedom  rankings.  Freedom  accessible  to  journal 
House  employs  20  criteria,  examining  in  four  basic  Freedom  of  Informa 
categories  each  country’s  laws  and  administration.  Among  countries 
p)olitical  impact  on  the  content  of  journalism,  eco-  gained  within  the 
nomic  influence,  and  actual  violations  of  press  free-  Republic,  Haiti,  Bi 
dom  directed  at  journalists  or  their  institutions.  Malawi,  Nepal,  Nicai 
After  such  assessments,  domestic  journalism  is  Philippines,  Sao  Tom 
termed  Free,  Partly  Free,  or  Not  Free.  The  Partly  Free 

There  was  movement  within  these  categories,  countries:  Antigua  i 
Thirteen  countries  with  a  Free  press  improved  Bangladesh,  Comt 
their  standing:  Austria,  Belgium,  Canada,  Colombia,  Honduras,  India, 
Costa  Rica,  Germany,  Greece,  Japan,  South  Korea,  Morocco,  Mozambi 
Latvia,  Lithuania,  Namibia,  and  Taiwan.  Among  the  Slovakia,  Sri  Lanka, 
Free,  14  declined  slightly:  Australia,  Chile,  Cyprus,  Zimbabwe. 
Grenada,  Ireland,  Mali,  Poland,  Slovenia,  Solomon  Small  gains  in  the 
Islands,  Spain,  Trinidad  and  Tobago,  United  King-  in  1 1  nations:  Bosni 
dom.  United  States,  and  Uruguay.  ria,  Rwanda,  Sierra  L 

^ _  The  U.S.,  with  Vietnam,  and  Zaire. 

the  world’s  most  Further  declines 

diverse  news  countries:  Albania, 

media,  received  the  Cuba,  Egypt,  Gambi 

smallest  reduction  Malaysia,  Moldova,  S 

in  the  survey  for  No  discernible  < 
trends  regarded  as  noted  in  the  85  oth( 
troublesome.  The  36  are  Free,  16  Parti 

new  Telecommuni-  Regional  assessn 

cations  Act  deregu-  press  freedom  worl 

lated  major  sys-  (13%)  boast  a  Free 

terns,  encouraging  press,  and  27  (51%' 

massive  buyouts  nations  (including  tl 

and  mergers  of  in  6  (12%),  Partly  Fr 

large  communica-  29  (59%).  In  Europ 

tions  networks,  tries,  27  (71%)  enjo 

These  could  reduce  Free  press,  and  5  (1, 
the  number  and  teen  Latin  Americar 

kind  of  news  flows  a  Free  press  (55%] 
available  to  the  press,  and  1  (3%)  ha 
public,  while  plac-  North  American  coi 
ing  fewer  gatekeep-  nia  has  9  (75%)  coi 
ers  at  the  news  (25%)  countries  wil 


^RESS  FREEDOM 
WORLDWIDE^ 

Nations  catsgortied  by  levsl 
of  praes  fr«edom 


PRESS  FREEDOMJSSS^SS 

Share  of  nations  showing  more,  km  * 
and  some  amount  of  press  freedom 


SoufOte  Prwdow  Housa 
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Worldwide  Press 
Freedom  Report 


ITH  THE 
rising  tide 
of  democ¬ 
racies  in 
1996,  press 
freedom 
increased  slightly  in  39 
countries,  but  was  margin¬ 
ally  reduced  in  52  others. 

Often,  insecure  leaders  tight¬ 
ened  the  screws  on  journal¬ 
ists  for  exhibiting  “too  much 
freedom.” 

Significant  improvement  in 
press  freedom  was  recorded  in  five  countries, 
major  declines  in  six.  At  year's  end,  2,374  million 
people  lived  in  63  countries  without  a  free  press, 
2,249  million  in  57  countries  with  a  partly  free 
press,  and  only  1,148  million  in  67  countries  with  a 
free  press. 

Press  freedom  provides  the  citizen  with  journal¬ 
istically  balanced,  politically  unrestricted  reports 

based  on  diverse 
sources  of  public 
and  private  infor¬ 
mation. 

An  Algerian  man 
wounded  during 
the  murder  of  his 
brother,  a  radio 
commentator, 
would  hardly  be 
comforted 
because  fewer 
journalists  were 
slain  in  1996  than 
in  the  previous 
year. 

In  Algeria, 
where  more  than 
60  journalists  have 
been  murdered  by 
Islamic  extremist 
rebels  in  the  last 
three  years,  the 
toll  last  year  was 
ten;  in  1995,26. 

Mohammed 
Cluessab,  who  ran 
“Radio  Koran”  on 
the  government 
radio  station,  was 
gunned  down  in 


August  while  driving  with  his 
two  brothers  in  a  suburb  of 
Algiers.  One  brother  was 
shot,  the  other  killed  along 
with  Mohammed. 

Worldwide,  37  journalists 
in  19  countries  were  mur¬ 
dered  last  year;  62  in  1995.  In 
1996,  another  45  were  kid¬ 
napped  or  “disappeared,”  349 
arrested  in  54  countries,  and 
273  others  physically 
assaulted  or  tortured  in 
nearly  50  countries.  Given 
the  1 ,820  reported  cases  of  violations  against  jour¬ 
nalists  in  1 16  countries,  it  would  be  difficult  to  per¬ 
suade  anyone,  least  of  all  victims  like  Guessab’s  sur¬ 
viving  brother,  that  press  freedom  increased  at  all  in 
1996.  There  were  1,445  recorded  ca,ses  the  year 
before. 

Though  the  murder  of  journalists  declined  in 
1996,  according  to  the  Freedom  House  survey, 
cases  of  harassment  have  doubled.  Such  violations 
are  as  detrimental  to  the  content  and  quality  of 
journalism  as  physical  attack,  and  should  be  viewed 
as  no  less  outrageous.  Seventy-three  death  threats 
against  journalists  in  23  countries  in  1996  were 
crude  but  effective  forms  of  persuasion.  Self-cen¬ 
sorship  becomes  endemic  after  governments 
threaten  to  enforce  restrictive  press  laws  or  ban 
criticism  of  political  leaders.  The  word  leaks  out 
that  critical  reporting,  investigative  journalism,  or 
even  fairly  balanced  reportage  is  dangerous. 

Fewer  killings  and  increased  harassment  of  jour¬ 
nalists  combined  in  1996  with  a  sharp  decline  in 
the  number  of  countries  with  marginally  increased 
press  freedom. 

I,ast  year,  only  21%  of  all  countries  saw  slight 
improvement  in  press  freedom,  compared  with 
45%  the  previous  year. 

This  number  reflects  small  movement  within  the 
categories;  Free,  Partly  Free,  and  Not  Free,  and  indi¬ 
cates  greater  political  and  economic  influence  on 
the  content  of  the  news  flow. 

Ironically,  this  occurs  despite  the  record  number 
of  states  —  118  —  with  democratic  systems  of 
governance.  In  many  of  these,  leaders  are  reluctant 
to  free  the  media  of  formal  or  subtle  controls.  In 
a  period  of  transition,  uncertain  leaders  timidly 
test  liberalizing  policies  only  to  retreat  when 
they'  believe  new  journalistic  freedoms  challenge 


Sussmati  ami  Guida  are  with  Freedom  House. 


Thirty-nine 

countries  show  siight 
increase,  52  show 
marginai  decrease, 
according  to  annuai 
Freedom  House  report 
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political  power. 

Tanzania  is  an  example.  The  East  African  state, 
which  held  its  first  multiparri'  election  in  1995,  per¬ 
mitted  scores  of  newspapers  to  begin  publishing. 
Journalists  expected  to  report  the  voting.  When  offi¬ 
cial  results  hiking  the  ruling  parri  ’s  slate  did  not 
match  tallies  provided  by  local  vote  supervisors, 
newspapers  reported  the  discrepanev. 

Some  papers  were  banned,  and  journalists  barred 
from  further  employment.  Some  30  papers  were 
expected  to  fi)ld  in  1996  because  of  high  govern¬ 
ment  taxes  on  newsprint. 

ITie  government  has  also  blocked  many  papers 
from  receiving  advertising  revenues.  Although  inde¬ 
pendent  broadcast  .services  were  recenth’  permit¬ 
ted,  state-run  television  will  be  the  only  nationwide 
network. 

Of  187  countries,  only  five  significantly  improved 
their  press  freedom  standard  in  1996.  Benin, 
Ecuador,  .Vladaga.scar,  and  Mongolia  went  from 
Partlv’  Free  to  Free;  (ihana  moved  from  Not  Free  to 
Barth  Free. 

Six  countries  significantly  declined  in  press  free¬ 
dom:  Brazil  and  Hong  Kong  went  from  Free  to 
Parth  Free,  and  Bahrain,  Niger,  Croatia,  and  Zambia 
moved  to  Not  Free  from  Partly  Free. 

To  determine  press  freedom  rankings.  Freedom 
House  employs  20  criteria,  examining  in  four  basic 
categories  each  country  ’s  laws  and  administration, 
political  impact  on  the  content  of  journalism,  ectv 
nomic  influence,  and  actual  violations  of  press  free¬ 
dom  directed  at  journalists  or  their  institutions. 
After  such  assessments,  domestic  journalism  is 
termed  Free,  Partly  Free,  or  Not  Free. 

There  was  movement  within  these  categories. 
Thirteen  countries  with  a  Free  press  improved 
their  standing:  Aicstria,  Belgium,  Clanada,  C'a)lombia, 
Costa  Rica,  Ciermany,  Cireece,  Japan,  South  Korea, 
laitvia,  Lithuania,  Namibia,  and  Taiwan.  Among  the 
Free,  14  declined  slightly:  Australia,  Chile,  Cyprus, 
Cirenada,  Ireland,  Mali,  Poland,  Slovenia,  Solomon 
Islands,  Spain,  Trinidad  and  Tobago,  United  King¬ 
dom,  United  States,  and  Uruguay. 

The  U.S.,  with 
the  world’s  most 
diverse  news 
media,  received  the 
smallest  reduction 
in  the  survey  for 
trends  regarded  as 
troublesome.  The 
new  Telecommuni¬ 
cations  Act  deregu¬ 
lated  major  sys¬ 
tems,  encouraging 
massive  buyouts 
and  mergers  of 
large  communica¬ 
tions  networks. 
These  could  reduce 
the  number  and 
kind  of  news  flows 
available  to  the 
public,  while  plac¬ 
ing  fewer  gatekeep¬ 
ers  at  the  news 


flow  switches. 

The  new  Federal 
Aviation  Authority 
authorization  act 
empowers  the 
agency  to  “ensure” 
that  media  organiza¬ 
tions  do  not 
“intrude  on  the  pri¬ 
vacy  of  families  of 
passengers”  in  air¬ 
line  accidents  —  an 
act  of  compa.ssion 
mixed  with  poten¬ 
tial  censorship.  And, 
again,  the  CIA 
authorized  the  u.se 
of  U.S.  journalists 
for  covert  activities 
abroad  “in  extraor¬ 
dinary  circumstan¬ 
ces”  —  a  shadow 
cast  over  American 
reporters  serving  overseas. 

Increasingly,  t(M),  privatization  of  government  ser¬ 
vices  puts  under  private  bans  information  formerly 
accessible  to  journalists  and  the  public  through  the 
Freedom  of  Information  Act. 

Among  countries  with  a  Partly  Free  press,  15 
gained  within  the  category:  Congo,  Dominican 
Republic,  Haiti,  Bulgaria,  Lebanon,  Macedonia, 
Malawi,  Nepal,  Nicaragua,  Palestine,  Paraguay,  Peru, 
Philippines,  SaoTome  &  Principe,  and  Uganda. 

The  Partly  Free  press  declined  further  in  23 
countries:  Antigua  &  Barbuda,  Argentina,  Armenia, 
Bangladesh,  Comoros,  El  Salvador,  Ethiopia, 
Honduras,  India,  Jordan,  Lesotho,  Mexico, 
Morocco,  Mozambique,  Romania,  Russia,  Senegal, 
Slovakia,  Sri  Lanka,  Thailand,  Tonga,  Ukraine,  and 
Zimbabwe. 

Small  gains  in  the  Not  Free  category'  were  show  n 
in  1 1  nations:  Bosnia,  (^amenxm,  Mauritania,  Nige¬ 
ria,  Rwanda,  Sierra  Leone,  Somalia,Tajikistan,Tunisia, 
Vietnam,  and  Zaire. 

Further  declines  were  noted  in  15  Not  Free 
countries:  Albania,  Azerbaijan,  Belarus,  CiamtxKlia, 
C^uba,  Egypt,  Ciambia,  Ciuinea,  Kazakhstan,  Liberia, 
Malaysia,  Moldova,  Serbia, Turkey,  and  Yemen. 

No  discernible  change  in  press  freedom  was 
noted  in  the  85  other  countries  surveyed.  Of  these, 
36  are  Free,  16  Partly  Free,  and  33  Not  Free. 

Regional  assessments  reveal  the  disparity  of 
press  freedom  worldwide.  Of  Africa’s  53  nations,  - 
(13%)  boast  a  Free  press,  19  (.36%)  a  Partly  Free 
press,  and  T’  (51%)  a  Not  Free  press.  In  49  A.sian 
nations  (including  the  Middle  East),  the  press  is  Free 
in  6  (12%),  Partly  Free  in  14  (29*%).  and  Not  Free  in 
29  (59'X)).  In  Europe  (West  and  liast),  of  38  coun¬ 
tries,  27  (71%)  enjoy  a  Free  press,  6  (16%)  a  Partly 
Free  press,  and  5  ( 1 3%)  have  a  Not  Free  press.  Eigh¬ 
teen  Latin  American  and  Caribbean  countries  have 
a  Free  press  (55%),  14  (42%)  have  a  Partly  Free 
press,  and  1  (3%)  have  a  press  that  is  Not  Free.  Both 
North  American  countries  boast  a  Free  press.  Ocea¬ 
nia  has  9  (75%)  countries  with  a  Free  pre.ss  and  3 
(25%)  countries  with  a  press  that  is  Partly  Free.  ■ 


PRESS  FREEDOM 
WORLDWIDE 

Nations  categorized  by  level 
of  press  freedom 


Not  Free  Free 

34%  36% 


Source:  Freedom  House 
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SEWSPEOPLE  IN  THE  NEWS. 


€OMPlLt:i)  BY  IA.\  E.  ASDERSOS 


SOLOMON  B. 
WATSON  IVMce 
president  and  gen¬ 
eral  counsel,  was 
named  senior  vice 
president  and 
retains  his  posi¬ 
tion  of  general 
counsel. 


BOB  GARY, 

advertiser  maricet- 
ing  services  man¬ 
ager  at  the  Orange 
County  Register  in 
Santa  Ana,  has 
been  promoted  to 
director  of  market¬ 
ing  promotion. 


PAMLVECKE 


CHARLOITE  HALL 


LINCOLN  R.  Mf^KIE  JR.,  48,  founder 
of  Lincoln  Associates,  a  communication 
consulting  company,  has  been  named 
publisher  of  the  Revere  Journal  and 
Journal  Plus,  Chelsea  Record,  Winthrop 
Sun  Transcript,  East  Boston  Sun 
Transcript  and  Medford  Transcript,  all 
Massachusetts  newspapers  owned  by 
Journal  Transcript  Inc.,  Revere. 

He  has  been  a  consultant  to  the 
Journal  Transcript  newspapers  in 
Massachusetts,  New  Hampshire  and 
Maine  for  the  past  two  years.  He  has 
begun  his  publishing  duties  on  a  part- 
time  basis  and  will  join  the  newspapers 
full  time  in  January. 

Earlier,  has  was  executive  editor  at 
the  Lowell,  Mass.,  Awn. 


PAM  LVECKE,  43,  editorial  page  editor 
at  the  Lexington  Herald-Leader,  has  been 
named  the  first  woman  editor  of  the 
newspaper. 


at  the  Lake  County  Publishing  Co., 
Lakeport,  Calif.,  has  been  named  circula¬ 
tion  director  at  the  Napa  Valley 
Register,  Napa,  Calif. 


DEBBIE  HENLEY,  Sunday  metro  edi¬ 
tor  at  the  New  York  Times,  was  appoint¬ 
ed  managing  editor  at  the  Louisville 
Courier-Journal. 


HOWARD  SCHNEIDER,  51,  managing 
editor  at  Newsdc^,  Long  Island,  has 
added  the  additional  responsibilities  of 
vice  president  for  content  development. 

CHARLOTTE  HALL,  51,  marketing 
director,  was  promoted  to  managing  edi¬ 
tor.  She  becomes  the  first  female  manag¬ 
ing  editor  in  Newsday's  56-year  history. 


JOHN  M.  0*BRIEN,  executive  vice 
president  and  deputy  general  manager 
at  the  New  Yoik Times  Co.,  has  been 
promoted  to  senior  vice  president  of 
operations. 


TINA  NEWMAN,  circulation  director 


JACK  HAYON,  4 1,  vice  president  of 
corporate  internal  audit  at  the  New 
York  Times  Co.,  has  been  named  vice 
president  of  corporate  information  sys¬ 
tems. 


ANN  GREGG,  marketing  director  at  the 
San  Jose  Mercury  News,  has  been  pro¬ 
moted  to  vice  president  of  marketing  and 
planning. 

STEVE  WEAVER,  advertising  director, 
was  promoted  to  vice  president  of  adver¬ 
tising  and  circulation. 

The  pair  succeed  senior  vice  president 
DEAN  BARTEE,  who  will  retire  later 
this  year. 


Thomson  Newspapers 

has  acquired 

Mesa  (AZ)  Tribune,  Gilbert  (AZ)  Tribime, 
Tempe  (AZ)  Daily  News-Tribune, 

Chandler  (AZ)  Arizonan  Tribune, 
Scottsdale  (AZ)  Progress,  and  Yuma  (AZ)  Daily  Sun 
(Total  Daily  Circulation  of  102,000) 
from 

Cox  Enterprises 

in  exchange  for 

Elizabeth  City  (NC)  Daily  Advance 
and  Rocky  Moimt  (NC)  Telegram 
(Total  Daily  Circulation  28,000)  and  other  considerations, 

We  are  pleased  to  have  represented 
Thomson  Newspapers  in  this  transaction 


BILL  CALLAN,  sports  editor  at  the 
Hagerstown,  Md.,  Herald  Mail,  has  been 
named  sports  editor. 

CHRIS  HAYS,  who  is  currently  on 
the  Albany  sports  copy  desk,  was 
appointed  night  sports  editor. 

Earlier,  Hays  was  Sunday  sports  editor 
at  the  Glens  Falls,  NX, Post-Star. 


Dirks,  Van  Essen  &  Associates 

119  East  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 

505-820-2700 


RONALD  W.  WEATHERSBY,  director 
of  public  relations  at  the  Piney  Woods 
Country  Life  School  in  Mississippi,  was 
appointed  director  of  public  relations  at 
the  Newspaper  Association  of  America. 
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OBITUARIES 


DONALD  CLAUDE  ANDERSON,  63, 

pressroom  superintendent  at  the  Bristol 
(Conn.)  Herald  Courier,  died  Nov.  22 
after  a  long  illness. 

ROBERT  ANDERSON,  71,  retired 
sports  editor  at  the  New  York  Daily 
News,  died  of  a  heart  attack  Dec.  13  in 
Massapequa,  N.Y. 

HAROLD  •*HAL”ARBEEN,  86,  a  for¬ 
mer  ftnancial  writer  at  the  Chicago 
Tribune,  died  Dec.  24  in  Rockford,  111. 

BOB  BARNET,  83,  sports  editor  at  the 
Muncie  (Ind.)  Star  for  over  50  years,  died 
Dec.  25  in  Muncie.  Last  June,  he  was  in¬ 
ducted  into  the  Indiana  Sportswriters  and 
Sportscasters  Association  Hall  of  I^me. 

ARTMHJR  M.  ‘*AitT” BERMAN, 6l,Z 
Pulitzer  Prize-winning  Los  Angeles 
Times  reporter  and  editor,  died  of  can¬ 
cer  Dec.  28  in  Los  Angeles. 

He  took  notes  from  a  staff  sent  to  the 
Watts  riots  in  1965  and  quickly  trans¬ 
formed  them  into  stories  that  became 
the  shared  work  of  a  Pulitzer  Prize. 

JOHN  R  BiUON,  76,  a  former  New  York 
Times  reporter  and  president  of  the  Lin¬ 
denhurst  Board  of  Education  and  Lin- 
detihurst  Historical  Society,  died  Dec.  27, 
after  a  long  illness,  in  Lindenhurst,  N.Y. 

ARTHUR  DAVIES,  93,  former  presi¬ 
dent  and  publisher  at  the  Kingston 
(Ontario)  Whig-Standard,  died  Nov.  1 1 
of  “just  old  age,”  his  son  Michael  said. 

He  started  as  a  reporter  at  the  paper 
in  1925,  and  moved  up  through  city  edi¬ 
tor,  managing  editor  and  general  manag¬ 
er  before  being  named  president  and 
publisher  in  1951. 

MORRIS  ^MAURY”  GREEN,  80,  a  for¬ 
mer  reporter  and  correspondent  for  the 
Chicago  Tribune  who  later  was  the  on- 
air  journalist  for  the  groundbreaking  Los 
Angeles  television  program  “The  Big 
News”  from  I960  to  1976,  died  of  kid¬ 
ney  cancer  Dec.  1  in  Encino,  Calif. 

TOM  GREEN,  55,  senior  entertainment 
writer  for  USA  Todc^,  died  Dec.  24  in  Los 
Angeles  of  complications  of  pancreatitis. 

JACK  HEINTZ,  89,  former  publisher  of 
the  State  Journal-Register  in  Springfield, 
111.,  died  Nov.  25  in  Springfield. 


HAROLD  N.  HUBBARD,  97,  longtime 
columnist  for  the  Star-News  of  Pasadena, 
Calif.,  died  on  Dec.  22  while  on  vacation. 

ABE  ISAAC,  93,  who  photographed 
U.S.  presidents  and  British  royalty  before 
switching  to  aerial  photography  during 
a  career-spanning  seven  decades,  died 
Dec.  1  in  Union,  N.J. 

Eariy  in  his  career,  he  was  a  sports 
photographer  for  the  Newark  News, 
Newark  Star-Ledger  and  Elizabeth  (N.J.) 
Daily  Journal.  He  was  the  oldest  mem¬ 
ber  of  the  New  Jersey  Sports  Photo¬ 
graphy  Association.  He  also  was  a  mem¬ 
ber  of  the  National  Press  Photographers 
Association  and  a  life  member  of  the  New 
Jersey  Press  Photographers  Association. 

DANIEL  J.  MAHONEY  JR.,  former 
publisher  of  the  Palm  Beach  (Fla.) 

Daily  News  and  Palm  Beach  Post,  died 
of  cancer  Jan.  4  in  Palm  Beach. 

SHIRLEY  McNEELY,  47,  a  former  edi¬ 
tor  at  the  Columbus  (Ohio)  Dispatch 
credited  with  helping  shape  the  news¬ 
paper’s  redesign  in  the  late  1980s,  died 
of  a  brain  aneurysm  Nov.  27  in  Columbus. 

MHTON  MINTZ,  89,  founder  and  direc¬ 
tor  of  the  newsp^ier  group.  Suburban  Pub¬ 
lication  Corp.,  Union,  N.J.,  died  Dec.  20. 

He  belonged  to  the  United  States 
Suburban  Press  Inc.  and  was  named 
Publisher  of  the  Year  of  the  Suburban 
Newspapers  of  America  in  1963. 

JOSEPH  W.  QUEEN,  33,  a  Newsday 
columnist  and  reporter  who  was  part  of 
a  team  that  won  a  1992  Pulitzer  Prize 
for  coverage  of  a  deadly  subway  crash, 
died  of  cancer  Dec.  25  in  New  York. 

ROBERT  E  RHODES,  69,  retired 
executive  editor  at  the  Corpus  Cbristi 
(Texas)  Caller-Times  and  former  presi¬ 
dent  of  the  Associated  Press  Managing 
Editors  association,  died  of  cancer  Dec. 
30  in  Corpus  Christi. 

LOIS  ANNE  ROSEN,  a  longtime  labor 
and  community  organizer  who  chaired 
the  general  press  unit  for  the  Chicago 
Newspaper  Guild,  died  of  cancer  Dec.  5. 

NORMAN  “SUM” RUMPLE,  82,  pub¬ 
lisher  emeritus  at  the  Midlarui  (Mich.) 
Daily  News,  died  Nov.  27. 

He  started  as  a  managing  editor  at  the 


Daily  News,  and  later  was  editor,  general 
manager  and  publisher. 

HAROLD  L.  SCHOELKOPF,  97,  editor 
of  the  St.  Cloud  (Minn.)  Times  for  48 
years,  died  Dec.  26  in  Sauk  Rapids,  Minn. 

AL  SCHOTIELKOTTE.  69,  a  veteran 
newsman  and  Scripps  Howard  execu¬ 
tive,  died  of  cancer  Dec.  25  in  southern 
Indiana.  Despite  his  illness,  the  retired 
senior  vice  president  of  Scripps  Howard 
Broadcasting  Co.  served  as  president  and 
CEO  of  the  Scripps  Howard  Foundation 
until  December.  Early  in  his  career,  he 
was  a  reporter  at  the  Cincinnati  Enquirer. 

CLAY  TRUSTY  JR.,  80,  a  retired  editor 
of  the  Indianapolis  News,  died  Dec.  13. 

He  was  with  the  News  for  42  years, 
retiring  as  assistant  managing  editor  for 
makeup  in  1981. 

PHILIP  M.  WAGNER,  92,  former  editor 
at  the  Baltimore  Sun  who  succeeded  H.L 
Mencken  as  editorial  page  editor  at  the 
Evening  Sun,  died  of  emphysema  and 
heart  Mure  on  Dec.  29  in  Riderwood,  Md. 

ART  WEISSMAN,  37,  an  award-win¬ 
ning  Asbury  Park  Press,  Neptune,  N.J., 
Statehouse  bureau  chief  who  harvested 
his  encyclopedic  knowledge  of  the  New 
Jersey  state  government  for  a  book  pub¬ 
lished  last  year  on  Gov.  Christie  Todd 
Whitman,  died  Jan.  3  of  an  apparent  heart 
attack.“He  was  the  consummate  profes¬ 
sional,  a  reporter  who  was  respected  by 
not  only  his  colleagues,  but  all  who 
came  in  contact  with  him,”Whitman 
said.“I  always  found  Art  to  be  eminently 
fair  and  dedicated  to  his  profession.” 

HARRY  WILENSKY,  88,  a  retired 
reporter  and  editor  at  the  St.  Louis  Post- 
Dispatch  who  helped  win  a  Pulitzer 
Prize  for  the  newspaper,  died  of  an 
apparent  heart  attack  Nov.  29  in  St.  Louis. 

He  headed  a  team  of  seven  reporters 
that  spent  months  investigating  a  coal 
mine  explosion  that  killed  111  miners  in 
Centralia,  111.,  in  March  1947. 

The  reporters  uncovered  official  neg¬ 
ligence  and  Mure  to  enforce  mine  safe¬ 
ty  laws.Their  stories  led  to  the  resignation 
of  the  state  director  of  mines,  a  congres¬ 
sional  investigation  and  new  state  and 
federal  mine  safety  laws.  The  investiga¬ 
tion  also  earned  the  Post-Dispatch  a 
Pulitzer  Prize  for  public  service. 
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ADVERTISING/PROMOTION 


BY  LAURA  REINA 

Partners-2000 
Kicks  Off 


Billittgs  ( Mont) 
Gazette,  Dallas 
Morning  Neivs,  - 
Bergen  Cfmnty, 
.\J.,  Record  are 
pilot  locations 


The  newspaper  association  of 

America  (NAA)  kicked  off  its  Partners- 
2000  initiative  CE&P,  Nov.  30, 1996)  at 
the  Billings  (Mont.)  Gazette  on  Jan.  8. 
Raitnerv2000  is  designed  to  improve 
the  relationship  between  the  nation’s  daily  newspa¬ 
pers  and  advertisers,  with  the  ultimate  objective  of 
increasing  newspapers’  market  share. 

The  Gazette  was  the  first  of  three  pilot  newspa¬ 
pers  to  implement  this  initiative.The  other  two 
pilot  locations  are  the  Record  of  Bergen  County,  N.J., 
which  started  on  Jan.  17,  and  the  Dallas  Morning 
Neu’s,  which  is  scheduled  to 
begin  on  Jan.  27. 

A  fourth  site,  a  newspaper 
with  a  circulation  in  the 
15,000  to  35,000  range,  will 
be  considered  after  the  initial 
three  pilot  sites  are  up  and 
running. 

John  Sturm,  president  of 
the  NAA,  explained  that 
these  three  papers  were  cho¬ 
sen  from  a  group  of  papers  nominated  by  the 
Partners-2000  Steering  Committee  in  November 
1996.The  three  pilot  papers  were  the  committee’s 
first  choices,  and  executives  at  those  newspapers 
said  they  had  no  idea  they  were  chosen.  But  all 
three  agreed  to  be  pilot  papers  without  hesitation, 
according  to  Sturm. 

Sturm  said  these  three  newspapers  will  be  used 
as  a  “training  ground”  before  the  initiative  is  rolled 
out  to  other  papers. 

“The  objective  is  to  take  it  to  the  entire  indus¬ 
try,”  said  Sturm. 

Sturm  hopes  to  provide  NAA  member  papers 
with  progress  reports  and  updates  at  upcoming 
association  meetings. 

The  Gazette  will  work  with  consultants  and  the 
NAA  staff  over  the  next  year  to  simplify  ad  buying 
processes,  increase  billing  accuracy,  improve  ad 
quality,  better  serve  customers,  and  better  position 
itself  for  greater  advertising  revenue. 

“The  ultimate  goal  is  to  have  products  that  truly 
fit  the  needs  of  our  customers,  both  readers  and 
advertisers,  that  will  help  them  be  more  successful, 
because  their  success  is  our  success,”  said  Wayne 
Schile,  publisher  of  the  Gazette. 

Schile  said  there  is  a  lot  of  excitement  and  inter¬ 
est  about  Paitners-2000  throughout  all  depart¬ 
ments  of  the  newspaper.  He  said  the  paper’s 
employees  look  at  Parmers-2000  as  a  continuation 


“/  feel  very  good 
for  this  newspaper 
and  its  customers,” 
Schile  said.  ‘Tm 
proud  of  the  team 
and  the  other  folks 
that  helped  us 
become  part  of  this 
process.” 


of  change  that’s  necessary  in  the  industry.  It’s  a 
very  positive  program,  but  it’s  going  to  take  time  to 
implement  entirely,  he  said. 

“I  feel  very  good  for  this  newspaper  and  its  cus¬ 
tomers,”  Schile  said.“rm  proud  of  the  team  and  the 
other  folks  that  helped  us  become  part  of  this 
process.” 

The  methods  used  to 
improve  the  advertising 
process  through  Partners- 
2000  are  also  designed  to 
improve  other  processes  in 
the  newspaper,  such  as  print 
production  quality  and  cus¬ 
tomer  service. 

The  program  will  focus  on 
three  areas: 

♦  Product  improvement 
through  reduction  of  the 
complexity  of  newspaper 
rate  structures; 

♦  Business  and  production  process  improvement 
through  the  streamlining  and  integration  of 
processes  throughout  the  newspaper  industry; 

♦  Creating  a  focus  on  the  customer  across  all 
newspaper  operations. 

The  Steering  Committee,  chaired  by  Dick 
Gottlieb,  president  and  CEO  of  Davenport,  la.-based 
Lee  Enterprises,  and  consisting  of  industry  execu¬ 
tives,  will  work  with  NAA  staff  and  consultants, 
who  in  turn  will  work  closely  with  advertising  cus¬ 
tomers. 

The  project  is  expected  to  expand  and  continue 
for  the  next  three  to  four  years. 


Sizable  Recruitment 
Section 

The  boston  globes  Jan.  12  Recruitment 
Special  section  was  the  largest  help  wanted  sec¬ 
tion  the  paper  has  ever  published  on  a  single  day, 
with  164  pages. 

This  is  the  first  of  two  help  wanted  sections  the 
paper  publishes  annually.  The  Jan.  12  section  sur¬ 
passed  the  paper’s  September  1996  Recruitment 
Special  in  three  categories:  the  number  of  pages,  the 
number  of  ads,  and  the  number  of  color  place¬ 
ments.  The  Jan.  12  section  contained  more  than 
3,750  ads,  with  101  color  placements,  representing  a 
71%  jump  in  color  ads  over  last  September’s  section. 
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BY  LAURA  REINA 
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Travel  Packages 
Used  To  Boost 
Ad  Revenues 


SOME  NEWSPAPERS  ARE  boosting 
their  ad  revenues  by  offering 
advertisers  travel  incentive  pack¬ 
ages  acquired  through  outside  maricet- 
ing  companies. 

One  newspaper  using  an  incentive 
program  brought  in  more  than 
$100,000  in  additional  ad  business. 

While  there  are  several  marketing 
firms  offering  such  programs,  one  — 
Crown  Marketing  Group,  based  in 
Clearwater,  Fla.  —  has  800  media 
accounts,  the  bulk  (75%)  of  which  are 
newspapers.  Suzanne  Owen,  sales  man¬ 
ager,  corporate  division  for  Crown,  said 
her  company  has  been  working  with 
newspapers  since  1992. 

Crown  allows  newspapers  to  choose 
from  any  of  85  destinations  in  the 
United  States,  Canada,  and  Europe.The 
average  cost  of  a  package  for  the  news¬ 
paper  is  less  than  $  150,  but  it  has  a 
retail  value  of  $800  or  more.  Newspa¬ 
pers  can  choose  from  three-  or  four-day 
vacations. 

A  newspaper  then  approaches  its 
advertisers  and  tells  them  that  for  every 
$  1 ,000  they  spend  above  the  amount 
spent  during  a  specific  period  the  previ¬ 
ous  year,  they  will  receive  two  vaca¬ 
tions,  one  for  personal  use  and  one  to 
give  away,  via  a  raffle  or  contest,  to  their 
customers. 

Owen  explained  that  Crown  gets 
great  deals  on  its  vacations  because  the 
company  is  contracted  with  resorts 
which  normally  have  a  30%  vacancy 
rate.The  resorts  would  ratlier  have  peo¬ 
ple  in  those  rooms  at  lower  rates  than 
have  them  vacant,  she  said.  Also,  it’s 
good  exposure  for  the  resorts  to  be  a 
part  of  a  promotion. 

“It’s  a  great  trade-off  agreement,”  she 
said. 

The  Muskegon  (Mich.)  Chronicle  has 
used  Crown  Marketing  travel  promo¬ 
tions  for  the  past  three  years,  and 
according  to  Kevin  Newton,  advertising 
director  of  the  paper,  “it’s  a  terrific  pro¬ 
motion.” 

“We  try  to  drive  traffic  into  our  cus¬ 


tomers’  stores,  and  Crown  Mariteting  is  a 
good  vehicle  for  that.” 

Newton  said  he’s  conducted  the  pro¬ 
motion  by  asking  advertisers  to  spend 
$1,000  more  in  a  two-month  period 
than  they  normally  do,  and  in  return, 
they  get  two  vacations. 

Last  year  was  the  third  that  the 
Chronicle  offered  the  program,  and  dur¬ 
ing  the  two-month  promotional  period, 
the  paper  raked  in  over  $100,000  of 
new  business. 

The  Chronicle  promotes  the  contest 
by  continuously  running  an  ad  that  lists 
participating  businesses,  as  well  as  run¬ 
ning  radio  ads  and  rack  card  ads.The 
newspaper  has  also  conducted  the 
drawings  and  has  sent  the  vacation 
packages  to  the  winners. 

The  Chronicle  also  has  offered  its 
sales  staff  the  opportunity  to  win  a  vaca¬ 
tion  package  if  they  sell  the  promotion 
to  at  least  three  different  accounts.  And 
for  every  account  sold  beyond  the  ini¬ 
tial  three,  the  sales  reps  receive  $50  in 
spending  money. 

Newton  said  that  while  Crown  is  not 
the  only  company  that  offers  these 
kinds  of  travel  incentive  packages,  he’s 
had  a  successful  relationship  with  it. 

Steve  Wilson,  retail  advertising  manag¬ 
er  for  the  Huntsville  (Ala.)  Times,  said 
his  paper  has  also  used  Crown’s  vaca¬ 
tions  in  the  past  two  years  to  increase 
ad  spending  in  his  newspaper. 

And,  each  Times  salesperson  who 
sells  the  packages  to  five  advertisers 
receives  a  vacation  package  as  well. 


Employment 
Ads  Increase 

ON  JAN.  12,  the  Pittsburgh  Post- 
Gazette  registered  a  50%  increase  in 
employment  advertising  over  the  same 
week  last  year. 

Employment  advertising  was  up  a  full 
seven  pages  from  the  second  weekend 
in  January  1996. 


's  Using 
VCR  Plus+®? 


Dorothy  Lundberg 
Thinks  it's'a 


Piece  of  Cake! 


"VCR  Plus-1-  is  an  amazing 
gadget!  None  of  my  elderly 
friends  can  figure  out  how  to 
program  their  VCRs.  I  tell  them 
to  get  VCR  Plus-i-!" 

-  Dorothy  Lundberg, 
Washington  Post  reader 


& 

O  Days  of  Our  Lives 
0  News  44113 


The  Young^niiJ’® 

Restless  ^408^ 


69787 


What  class!  A  retired  grade- 
school  teacher,  Dorothy  records 
40  shows  each  month,  including 
her  favorite:  The  Young  and  the 
Restless. 

VCR  Plus -I-  and  The  Washington 
Post:  making  taping  easier. 

For  more  VCR  Plus-l-  information, 
please  call  Lisa  Klem  Wilson  at 
800-221-4816  or  212-293-8500. 


United  Media 


VCR  Ptus>4>  and  PHisCode®  are  trademarks  of 
Gemstar  Development  Corporation. 

O  1996  Gemstar  Development  Corporation. 
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BY  JIM  ROSENBERG 


Inside  The 
Deal  For  Goss 


WHILE  ENTHUSIASM  FOR  new 
electronic  media  drove  several 
highly  publicized  initial  public 
offerings  in  the  mid-1990s,  con¬ 
fidence  in  conventional  print 
media  led  to  last  fell’s  1980s-style  leveraged  buyout 
of  the  biggest  supplier  of  presses  to  U.S.  newspa¬ 
pers. 

Completed  in  October  at  a  total  expenditure  of 
$628  million,  the  acquisition  of  Rockwell  Graphic 
Systems  by  GGS  Holdings  Inc.,  a  company  formed 
by  New  York  investment  group  Stonington  Partners 
Inc.,  relied  heavily  on  debt. 
The  value  of  the  deal  for 
what  is  now  Goss  Graphic 
Systems  was  put  at  $600  mil¬ 
lion,  with  an  additional  $26 
million  in  transaction  costs 
(including  more  than  $6  mil¬ 
lion  in  fees  and  expenses 
Stonington  paid  itself  for  buy¬ 
ing  Goss)  and  $2  million 
more  lent  to  management  investors. 

Half  the  $600  million  was  financed  by  debt: 

$75.3  million  drawn  from  a  bank  credit  agreement 
(including  a  five-year  revolving  credit  facility’  for  a 
further  $149.7  million)  and  $225  million  from  the 
issue  through  CS  First  Boston  Inc.  of  12%  senior 
subordinated  notes,  due  in  2006.  Annual  debt  ser¬ 
vice  comes  to  $32  million. 

The  remainder  of  funding  came  from  equity  in 
the  form  of  $116.5  million  in  common  stock 
(95.7%  held  by  a  Stonington  fund,  0.8%  held  by  an 
affiliate  of  a  limited  partner  of  the  fund  and  3  5% 
owned  by  five  top  managers),  $47.5  million  in  pre¬ 
ferred  stock  issued  to  Rockwell  International  and 
$163.7  million  from  the  sale  of  customer  notes. 

The  47,500  preferred  shares  represent 
Rockwell’s  equity  position  in  Goss  Graphic 
Systems.  A  consideration  made  in  lieu  of  cash,  the 
shares  pay  a  6.5%  annual  dividend,  and  Goss  may 
cash  out  Rockwell’s  stake  at  any  time,  said  Goss 
finance  and  administration  vice  president  Eric 
Schroeder.  As  preferred  shares,  they  are  not  tied  to 
the  company’s  value  at  any  given  time  and  their 
redemption  is  assured  ahead  of  common  shares 
and  the  subordinated  notes. 

Rockwell  originally  issued  the  customer  notes  in 
connection  with  financing  it  provided  buyers  of  its 
equipment.Their  purchase  price  was  discounted 
from  a  fece  amount  of  approximately  $238.2  mil¬ 
lion,  and  Rockwell  included  certain  payment  guar¬ 


Conpdence 
in  print  media 
led  to  this 
leveraged 
buyout 


antees  for  the  notes’  buyer. 

Though  the  Goss  deal  was  valued  at  $600  mil¬ 
lion  by  both  buyer  and  seller,  the  purchase  price 
did  not  include  the  proceeds  from  the  customer 
notes,  according  to  Goss  executives.  At  the  time  of 
the  sale  of  the  Graphic  Systems  division,  Rockwell 
“wanted  to  unload  those  notes”  it  had  not  already 
sold. 

The  notes  themselves  did  not  fit  in  the  transac¬ 
tion,  according  to  Goss  marketing  and  communica¬ 
tions  director  Barbara  L.  Gora.  Rockwell,  she  said, 
“used  . . .  our  sale  as  a  pass-through  to  move  the 
notes.” 

“We  got  the  notes  from 
Rockwell  and  sold  them 
right  away,”  said 
Schroeder.  Their  sale,  Gora 
added,  which  “had  noth¬ 
ing  to  do  with”  the  new 
company,  “just  complicat¬ 
ed  the  sale”  and  was  not  a 
source  of  funding  for 
Goss. 

In  this  view,  subtracting 
the  customer  notes’  pur¬ 
chase  price  from  the 
value  of  the  transaction 
boosts  from  one-half  to 
more  than  two-thirds  that  portion  of  the  price  paid 
for  the  business  with  borrowed  money. 

Rockwell  withdrew  from  customer  financing  in 
1S>94,  and  Goss  said  it  will  help  customers  find 
third-party  lenders  rather  than  offer  them  financing 
itself. 

While  Moody’s  Investors  Service  saw  only  “mod¬ 
erate  financial  leverage,”  Goss  described  itself  as 
“highly  leveraged”  and  its  notes  as  “higli  risk.”  Its 
prospectus  states  that  much  of  its  cash  flow  may 
have  to  be  allocated  to  debt  service,  that  it  may 
fece  higher  variable  interest  rates  on  some  borrow¬ 


New  equipment, 
additions  and 
modifications  for 
newspapers 
amounted  to  almost 
three-quarters  of 
sales  (58%  for  large 
newspaper 
customers,  14%)  for 
small  customers) 


ing. 

Moody’s  assigned  a  first-time  rating  of  B2  to  the 
notes  and  a  Bal  rating  to  the  bank  credit.The  ser¬ 
vice  said  its  ratings  reflect  Goss’  vulnerability  to 
“highly  cyclical  and  volatile  demand”  that  is  “miti¬ 
gated  somewhat  by . . .  strong  geographic  diversifi¬ 
cation”;  a  history  of  significant  losses  in  the  consol¬ 
idating  commercial  printing  press  business;  declin¬ 
ing  North  American  newspaper  readership  trends; 
risks  associated  with  a  decision  to  end  customer 
financing;  and  separation  from  a  strong  parent 
company. 
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Preparing  to  raise  a  new  Goss  Graphic  Systems  flag  are  (from  left):  P.  Michael  Kienzie, 
vice  president/newspaper  products,  William  Boston,  vice  president/commercial  products, 
and  Robert  Kuhn,  chairman  and  CEO. 


The  losses  on  commercial  equipment 
were  a  consequence  of  performance 
problems  on  its  World  16  and  G25W 
presses  of  the  early  19S>0s. 

According  to  Goss,  some  customers 
asked  to  cancel  contracts  while  others 
sought  damages  and  have  threatened, 
and  in  two  cases  initiated,  litigation  in 
the  matter.  The  company  said  it 
“incurred  significant  expenses”  to  find 
and  fix  problems  at  customer  sites. 

Goss  noted  that  typical  round-the- 
clock  operation  of  commercial  presses 
gives  them  a  shorter  life  and  a  more 
predictable  replacement/rebuilding 
cycle  than  newspaper  presses.  Lead 
time  for  delivery  also  is  much  shorter. 

In  sales  of  insert  presses,  Goss  said  it 
faces  increased  pricing  competition. 

Rockwell  reported  its  commercial 
press  business  accounted  for  approxi¬ 
mately  14.6%  of  total  sales  for  the  fiscal 
year  ended  Sept.  30, 1995.  For  the  same 
year,  new  equipment,  additions  and 
modifications  for  newspapers  amounted 
to  almost  three  quarters  of  sales  (58% 
for  large  newspaper  customers,  14%  for 
small  customers). 

For  the  nine  months  through  Sept. 

30,  Rockwell  Graphic  Systems  net  sales 
fell  5.4%  last  year  compared  with  the 
same  period  in  1995  —  which  Goss 
attributed  “primarily”  to  a  softened  mar¬ 
ket  for  commercial  (down  53.7%)  and 
insert  (down  8%)  presses  that  “more 
than  offset  increased  sales”  to  newspa¬ 
pers  (up  5.4%  to  $381.7  million  —  with 
two  large-press  orders  accounting  for  a 
quarter  of  the  business).  Goss  said  it 
expected  the  commercial  market  to 
remain  soft  into  this  year. 

For  the  same  nine  months,  gross  prof¬ 
it  dropped  30%,  with  the  newspaper 
business  profits  down  12.5%,  the  insert 
business  off  9.1%  and  the  commercial 
business’s  $11.2  million  loss  represent¬ 
ing  a  185.5%  drop. 

(Fiscal  1995  sales  to  newspapers  rose 
17.5%  to  $512.2  million,  largely  on  the 
strength  of  North  and  South  American 
markets’  continued  rebound  from  an 
earlier  downturn,  color  capacity  addi¬ 
tions  and  Asian  orders  for  the  French- 
made  Goss  Universal;  insert  press  sales 
fell  15.4%;  the  commercial  side  inched 
up  1.7%  in  spite  of  a  5.1%  drop  in  U.S. 
sales  —  primarily  owing  to  an  inventory 
sell-off  in  Europe.) 

Conditions  favoring  Goss,  according 
to  Moody’s,  are  strong  market  positions, 
promising  new-business  and  cost<ut- 
ting  prospects,  “low  acquisition  risk. 


moderate  financial  leverage  and  substan¬ 
tial  financial  liquidity." 

Besides  the  press  maker’s  relatively 
stable  aftermarket  business,  Moody’s  sec¬ 
onded  Goss’  contention  that  it  should 
benefit  from  improving  economies  and 
literacy  rates  in  Asia  and  South  America. 
Also,  a  longer-term  bright  spot  is  the 
potential  for  sales  of  direct-to-press  sys¬ 
tems. 

With  respect  to  its  global  presence 
and  growth  in  developing  maricets,  Goss 
notes  that  it  has  manufacturing  opera¬ 
tions  on  three  continents  —  which 
reduces  shipping  costs  and  enhances 
local  customization  capabilities  —  and  is 
the  only  foreign-owned  manufacturer  of 
presses  in  China  through  a  joint  venture 
with  a  state-owned  firm. 

Goss  also  stated  that  it  may  be  limited 
in  obtaining  further  financing,  in  exploit¬ 
ing  new  business  opportunities  and  in 
introducing  new  technologies. 

At  the  same  time,  however,  it  cited 
technology  leadership  among  its  com- 

Goss  chairman  and 
CEO  Robert  M.  Kuhn 
believes  any 
company  must  have 
an  ongoing 
cost-reduction  program 


petitive  advantages,  and  views  its  capa¬ 
bility  to  develop  new  products  and 
enhancements  as  necessary  to  its  suc¬ 
cess,  noting  that  since  1993,  Rockwell 
invested  $84  million  in  engineering, 
research  and  product  development. 

The  documents  relating  to  the  offer¬ 
ing  of  senior  subordinated  notes  state 
that  after  a  “limited  transition  period” 
during  which  it  will  continue  to  benefit 
from  R&D  activities  at  Rockwell’s 
Thousand  Oaks,  Calif.,  Science  Center, 
Goss  expects  its  400  engineers  at  loca¬ 
tions  woridwide  will  be  able  to  perform 
the  required  R&D. 

Rockwell  also  will  continue  to  pro¬ 
vide  certain  administrative  and  manage¬ 
ment  services  for  Goss,  which  its  execu¬ 
tives  said  is  a  necessary  part  of  the  sepa¬ 
ration  of  a  business  from  a  laige  and 
diversified  corporation.The  indepen¬ 
dent  business,  for  example,  cannot  be 
cut  off  from  Rockwell’s  business  com¬ 
puter  systems  overnight.  Goss’  own 
administrative  infrastructure  will  be 
phased  in. 

When  the  separation  is  complete, 
however,  Goss  hopes  to  see  lower 
administrative  costs. 

“Rockwell  was  a  very  expensive  com¬ 
pany  to  belong  to,”  said  Schroeder,  who 
noted  “huge”  allocations  were  made  to 
Rockwell  corporate  for  services  that 
were  never  used. 

Goss  management  said  it  expects  to 
achieve  annual  savings  of  approximately 
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$  19  million  by  eliminating  certain  of 
those  Rockwell  corporate  services  and 
by  closing  redundant  facilities,  reducing 
staffing  and  revising  employee  benefit 
plans. 

Last  April,  shortly  before  the 
announcement  that  Kuhn’s  group 
would  buy  his  division,  Rockwell  cut 
170  from  the  work  force  at  its  Cedar 
Rapids,  Iowa,  plant.  Days  after  the 
announcement,  Kuhn  said  he  anticipat¬ 
ed  no  change  in  the  size  of  the  Goss 
work  force.  At  midyear,  Rockwell 
Graphic  Systems  had  2,657  employees. 

But  almost  six  months  later,  just  after 
completing  the  acquisition,  about  a  third 
of  the  1,000  jobs  at  the  Goss  plant  in 
Preston,  England,  were  eliminated,  and 
early-retirement  deals  were  offered  to 
50  of  the  approximately  500  who  work 
at  the  company’s  Westmont,  111.,  head¬ 
quarters,  in  suburban  Chicago. 

Gora  attributed  the  apparent  change 
of  course  to  the  delayed  completion  of 
the  sale,  which  was  originall>’  expected 
in  early  summer. 

“Because  the  sale  took  longer  to  com¬ 
plete  than  anticipated,”  she  said,  planned 
reviews  of  operations  were  delayed. 

“Preston,”  said  Gora,  “was  making 
everything  ....  It  didn’t  make  a  lot  of 
sense.” 

Today,  the  plant  buys  more  and  makes 
less. Though  management  “knew  they 
were  going  to  do  this,”  she  continued, 
“they  didn’t  know  it  would  involve  peo¬ 
ple”  until  they  had  made  their  delayed 
examination  of  the  process  in  Preston. 

Cost-saving  improvements  to  business 
processes  include  enhanced  material 
procurement  practices,  more  efficient 
flow  of  work  in  process  thn)ugh 
machining  and  assembly,  and  restructur¬ 
ing  of  factory'  support  functions. 

Goss  said  it  also  will  try  to  wring  sav¬ 
ings  from  more  efficiently  configuring 
presses  to  specific  customer  require¬ 
ments  and  through  its  establishment  of 
integrated  product  development  teams. 
Consisting  of  design  and  manufacturing 
engineers  and  staffers  in  other  areas,  the 
teams  “work  to  identify  and  implement 
product  cost  reduction  initiatives  such 
as  component  redesign,  lower-cost  com¬ 
ponent  suppliers,  and  design  modifica¬ 
tions  to  improve  manufacturability.” 

Overall,  said  Schroeder,  chairman  and 
CEO  Robert  M.  Kuhn  believes  any  com¬ 
pany  must  have  an  ongoing  cost-reduc¬ 
tion  program.  Asked  to  identify  the  “cer¬ 
tain  other  cost-saving  measures”  men¬ 
tioned  but  not  specified  in  the  Goss 


prospectus,  Schroeder  cited  only  the 
lower  costs  of  independent  administra¬ 
tion  and  the  outsourcing  of  nonstrategic 
activities  referred  to  elsewhere  in  the 
same  document. 

By  outsourcing,  said  Schroeder,  Goss 
would  still  be  able  to  specify  a  press 
control  architecture,  for  example,  but 
would  pay  others  with  appropriate 
expertise  to  develop  and  manufacture 
the  control  system.  More  generally,  he 
said  Goss  could  pursue  Kuhn’s  global 
manufacture-and-buy  strategy  “to  be  able 
to  source  where  the  demand  is.” 

Rockwell  hired  Kuhn  to  lead  Graphic 
Systems  in  October  1995.The  former 
United  Technologies  executive  also  is  a 
Stonington  investor.  The  partnership, 
formed  in  1993  from  a  Merrill  Lynch  & 
Co.  group,  has  put  together  $1  billion 
for  investments.  Rockwell  put  up  the 
division  for  sale  a  year  ago,  and  last  April 
it  announced  Kuhn  would  lead  its  buy¬ 
out  by  Stonington. 

(Occupying  the  two  top  jobs  of  the 
now-indef>endent  company,  Kuhn  will 
take  not  only  a  substantial  boost  in 
salary  —  exceeding  that  of  his  predeces¬ 
sor  —  and  remain  eligible  for  an  annual 
bonus,  but  also  is  to  receive  incentive 
compensation  for  the  sale  of  the 
Rockwell  business,  estimated  at 
between  $350,0(X)  and  $1  million.) 

Among  Goss’  other  directors  is  James 
E  Sheehan,  a  private  investor  who  from 
1987  to  1993  served  as  president  and 
chief  operating  officer  of  Dallas-based 
newspaper  and  television  station  owner 
A.H.  Belo  Corp. 

Among  the  company’s  other  execu¬ 
tive  officers,  William  G.  Ferko  was 
appointed  vice  president  and  chief 
financial  officer.  Announced  shortly  after 
the  sale  was  completed,  the  appoint¬ 
ment  created  a  position  new  at  Goss, 
where  “Ferko  oversees  an  expanded 
financial  organization,”  according  to  the 
company.  Ferico  moved  to  Goss  from 
Tenneco  Inc.,  where  he  served  in  sever¬ 
al  top  financial  management  positions. 

Terms  of  the  acquisition  relieved 
Goss  of  certain  financial  liabilities  that 
may  result  from  litigation  and  regulatory 
enforcement.  Rockwell  is  to  indemnify 
Goss  for  any  damages  resulting  from  a 
patent-infringement  lawsuit  won  in 
1995  by  Heidelbetger  Druckmaschinen 
AG.  Goss  says  it  no  longer  uses  the  dis¬ 
puted  technology. 

Marketing  director  Gora  said  Goss  has 
an  arrangement  with  Rockwell  with 
respect  to  complaints  about  commercial 


presses,  that  most  disputes  involving 
those  presses  were  settled  before  the 
company’s  sale,  and  that  remaining 
issues  should  be  resolved  soon. 

Rockwell  also  agreed  to  indemnify 
Goss  for  all  environmental  costs  related 
to  a  plant  in  Peterborough,  England,  and 
those  associated  with  Hall  Processing 
Systems.  Subject  to  certain  provisions,  it 
also  will  cover  half  of  Goss’  environmen¬ 
tal  costs  in  excess  of  $1  million  that 
derive  from  actions  that  preceded  clos¬ 
ing  of  the  sale. 

Citing  1995  environmental  expenses 
of  less  than  $100,(XX),  the  Goss  prospec¬ 
tus  said  possible  liabilities  at  the  half- 
dozen  sites  where  it  is  a  potentially 
respKjnsible  party  are  expected  to  have 
no  “material  adverse  effect  on  . . .  results 
of  operations,  cash  flows,  or  financial 
condition.” 


Cox’s  Mowry 
Moves  To  Austin 

PAUL  MOWRY,  OPERATIONS  director 
at  Cox  Newspapers’  five  Tribune 
dailies  in  suburban  Phoenix,  was  named 
prepress  manager  at  the  group’s  Austin 
American-Statesman. 

In  1983,  Mowry  joined  Cox  at  its 
Grand  Junction,  Colo.,  Daily  Sentinel. 
He  was  with  the  defunct  Miami  News  a 
year  before  transferring  to  Mesa,Ariz.,  in 
1987  as  assistant  metro  editor  for  the 
Tribune  papers,  where  he  served  as  as¬ 
sistant  managing  editor,  prepress  man¬ 
ager  and  special  projects  manager  in 
charge  of  pagination  before  becoming 
operations  director  last  year. 

Veteran  Linotype 
Exec  Dies 

Longtime  mergenthaler  uno- 

type  Co.  executive  Paul  S.  Chisholm 
died  suddenly,  Nov.  18,  at  age  77.  The 
Owensboro,  Ky,  native  moved  from  Long 
Island,  N.Y.,  to  Stuart,  Fla.,  16  years  ago. 

After  30  years  at  what  was  then  the 
Brooklyn,  N.Y.-based  company,  Chisholm 
retired  in  1975  as  marketing  vice  presi¬ 
dent.  He  served  for  many  years  as  an  offi¬ 
cer  and  director  of  the  National  Printing 
Equipment  and  Supply  Association,  was 
on  the  Graphic  Arts  Advisory  Committee 
at  Rochester  Institute  of  Technology  and 
was  a  fellow  of  the  Society  of  Fellows  for 
the  Graphic  Arts  Technical  Foundation. 
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FREE  PAPER  PUBLISHER 

The  comprehensive  monthly  trade  publi¬ 
cation  for  free  community  newspapers  and 
shoppers.  One-year  subscription,  $24. 


EDITOR  &  PUBLISHER 
INTERNATIONAL  YEAR  BOOK 

Annual,  worldwide  encyclopedia 
of  the  newspaper  industry  (Fhrt  I) 
and  "Who's  Where"  directory 
(Fbrt  II).  Published  April,  softbound. 
Fbrtsl&ll,  $125. 

Fbrt  I  only,  $115. 

Fbrt  II  only,  $35. 


EDITOR  &  PUBLISHER 
INTERNATIONAL 
YEAR  BOOK  CD-ROM 

Complete  Year  Book  database  and 
application.  Annual,  available  May. 
With  listing  capabilities,  $895. 
Without  listing  capabilities,  $495. 
(Price  includes  softbound  copy.) 


EDITOR  &  PUBLISHER  MARKET  GUIDE 
AND  U5.  MARKET  FORECASTS  CD-ROM 

Complete  Market  Guide  AND  U.S. 
Market  Forecasts  databases  and  applica¬ 
tion.  Annual,  available  December.  $795 
(Including  softbound  books.) 


E&P  MEMBERS  NETWORK 

Online  service  for  international 
newspaper  professionals. 

Charter  Membership,  $95  per  year. 


CONFERENCES  AND  EXHIBITS 

E&P  organizes  or  sponsors  annual 
interactive  publishing  conferences  for 
the  newspaper  industry,  including: 
Interactive  Newspapers  '97,  February 
12-16, 1997,  Houston,  TX,  USA; 
Interactive  Publishing,  Europe,  held 
November  in  Zurich,  Switzerland; 
Medios  Interactivos,  held  in 
November  in  Latin  America. 


E&P  HAS  THE 

ANSWERS 
TOYO 

NEWSPAPER  INDUSTRY 

QUESTIONS! 


EDITOR  &  PUBLISHER 

The  authoritative  weekly  newsmagazine  for 
the  newspaper  industry  and  related  business¬ 
es.  Covers  editorial,  business  and  production 
areas.  Published  Saturdays. 

One-year  subscription,  52  issues:  $65. 

SPECIAL  EDITIONS  OF  E&P 

Available  Separately,  $8.00  each. 

(Included  at  no  extra  charge  with  annual  subscrip¬ 
tions.) 

Annual  Directory  of  Syndicated  Services 

(published  August.) 

Annual  Directory  (^Interactive  Products 
and  Services  (published  September.) 

malism  Awards  and  Fellowsidps 
Directory  (published  December.) 


EDITOR  &  PUBLISHER/FREE  PAPER 
PUBLISHER  COMMUNITY,  SPECIALTY 
&  FREE  PUBLICATIONS  YEAR  BOOK 

Annual  guide  to  community  paid  and 
nonpaid  weeklies,  shoppers  and  total 
market  coverage  publications  in  the  U.S. 
and  Canada.  Published  October, 
softbound.  $99. 


MARKET  GUIDE 

Annual  reference  to  U.S.  and  Canadian 
newspaper  markets,  with  latest  census 
and  one-year  projection.  Published 
November,  softbound.  $100. 


U.S.  MARKET  FORECASTS 

In-depth  profiles  of  every  U.S.  city  with  2,500 
residents  or  more,  every  county,  MSA  and 
state.  Annual  reference,  published  November, 
softbound.  $269. 


To  order,  or  for  more  information,  phone: 

(212)  675-4380 

Mon.-Fri.,  9  a.m.  to  5  p.m.  EST. 

Fax:  (212)  691-6939 
E-mail:  edpub@mediainfo.eom 

Details  and  additional  industry  information  also  available 
on  our  Web  site.  Editor  &  Publisher  Interactive: 


K&V 


Editor  &  Publisher,  1 1  W.  19th  Street, 
New  York,  NY  1  (X)1 1 -4234 


AH  prices  in  US  doHars. 


INTERACTIVE  COMMUNICATIONS 


BY  JODI  B.  COHEN 

Thomson  Acquires 
Online  Classified  Unit 


BULUSH  in  the  belief  that  Internet- 
based  classified  advertising  wUl  be  a 
significant  new  source  of  revenue  for 
newspaper  companies, Thomson 
Newspapers  recently  acquired  the 
online  classified  advertising  division  of  Prodigy 
Services  Corp.The  terms  of  the  sale  were  not 
made  public. 

Thomson  vice  president  of  electronic  products, 
Jonathan  Sheer,  said  the  purchase  was  part  of  the 
newspaper  group’s  carefully  focused  strategy  for 

“We  are  concentrating 
on  an  area  offering  the 
clearest  return  on  invest¬ 
ment  for  newspaper 
Internet  activity  —  the 
classified  business,”  he 
said. 

Classified  advertising 
now  accounts  for  37%  of 
the  total  advertising 
income  of  North  American  newspapers.  But  a 
recent  industry  report  indicated  that  innovative 
Internet-based  classified  advertising  technologies 
are  evolving  so  rapidly  they  may  seriously  impact 
those  industry-wide  print  classified  revenues  in  as 
little  as  three  years. 

The  company  expects  the  Prodigy  online  adver¬ 
tising  sy’stem  to  be  a  successful  commercial  busi¬ 
ness  on  a  stand-alone  basis  —  functioning  as  a 
semi-autonomous  business  unit,  according  to  Sheer. 
The  system  will  be  used  by  many  of  the  85  news¬ 
papers  and  specialty  publications  Thomson  oper¬ 
ates  throughout  the  U.S.  and  Canada. 

The  newspaper  group  will  also  market  the 
Prodigy  system  to  other  newspaper  companies. 
More  than  20  other  North  American  newspapers 
already  use  it,  including  Netvsday,  Southam 
Newspapers  in  Canada  and  the  Houston 
Chronicle. 

According  to  Sheer,  the  company  views  the 
online  classified  business  as  a  “jumping  off”  point 
to  an  even  broader  area  of  electronic  commerce 
evolving  across  the  Internet.  “This  is  just  the  tip  of 
the  iceberg  of  what  we  believe  will  be  significant 
growth  opportunities  for  new  frameworks  for 
advertising,”  he  said. 

The  system  acquired  by  Thomson  is  actually  the 
third  generation  of  a  electronic  classifieds  structure 
Prodigy  has  been  developing  over  the  last  three 
years.  It  is  a  database  service  that  can  hold  and 


Internet  development 


PrfHlifiy-dei  ^eloped 
system  will 
be  used  by  Us 
own  newspapers 
and  others 


retrieve  classified  ads,  as  well  as  a  system  that  can 
schedule  and  execute  display  or  “banner”  advertis¬ 
ing  on  Web  sites. 

A  parser  (a  program  that  breaks  larger  units  of 
data  into  smaller  pieces)  goes  with  the  classified 
database.There  is  also  a  mechanism  that  automati¬ 
cally  captures  advertisements  from  a  print  newspa¬ 
per’s  classified  prepress  system.  And,  the  Prodigy 
package  also  includes  a  hosting  service  that  runs 
server-based  applications  for  other  newspaper 
companies  —  thus  eliminating  those  clients’  needs 
to  operate  their  own  Web  servers. 

To  readers  on  the  World 
Wide  Web,  each  newspa¬ 
per  using  the  Prodigy  sys¬ 
tem  appears  to  be  operat¬ 
ing  its  own  proprietary 
classified  advertising  site. 

When  a  reader  makes  a 
query  —  he  or  she  may 
want  to  see  all  ads  for  a 
house  in  a  certain  price 
range  or  a  particular 
model  used  car  —  the  sys¬ 
tem  searches  its  database 
for  all  ads  that  match  the 
criteria  and  then  displays 
those  ads  for  the  user  to 
view. 

At  the  same  time,  the 
system  tracks  the  details  of  the  user’s  interaction 
with  the  Web  site.  It  can  display  logos  and  link  to 
graphic,  audio  and  video  files  as  well. 

Prodigy  originally  developed  the  classified  sys¬ 
tem  to  serve  the  newspapers  it  recruited  as  partici¬ 
pants  in  its  online  service.  But  then,  some  of  those 
papers  began  developing  their  own  classified  ad 
software  as  they  moved  away  ftom  the  proprietary 
Prodigy  online  service  in  favor  of  the  open  World 
Wide  Web. 

“We  decided  our  classified  advertising  system 
was  not  worth  pursuing,”  said  Mike  Darcy,  director 
of  public  relations  for  Prodigy,  “so  we  put  the  tech¬ 
nology  up  for  sale.There  was  quite  a  bit  of  interest. 
Thomson  came  in  and  now  has  it.They  didn’t  have 
the  10  years  of  technology  expertise  or  the  prod¬ 
uct,  which  is  why  they  bought  the  system.” 

Sheer  said  Thomson  ultimately  decided  to  pur¬ 
chase  —  rather  invent  —  its  own  digital  classified 
system  because  of  the  “superior”  nature  of  the  tech¬ 
nology  developed  by  the  Westchester,  N.Y.-based 
Prodigy. 


Sheer  said  Thomson 
ultimately  decided  to 
purchase  —  rather 
invent  —  its  own  dig¬ 
ital  classified 
system  because  of 
the  “superior”  nature 
of  the  technology 
developed  by  the 
Westchester,  NY-based 
Prodigy 
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INTERACTIVE  COMMUNICATIONS 

BY  STEVE  OUTING 

Worldwide 
E-Mail  Edition 


The  CHRISTIAN  SCIENCE 

Monitor  has  decided  to  launch 
its  first  e-mail  edition,  targeted  at 
computer  users  around  the  world  who 
lack  Web  access,  or  lack  the  bandwidth 
to  access  the  Web  at  acceptable  speeds. 

For  $5  a  month.  Monitor  e-mail  sub¬ 
scribers  can  opt  to  receive  any  or  all  of 
eight  sections  of  the  paper.  Each  section 
is  delivered  separately  and  is  lengthy  — 
a  typical  piece  of  Monitor  subscription 
e-mail  weighs  in  at  around  30K  or  15-20 
typed  pages,  although  a 
News  In  Brief  section  is 
only  about  one-third 
that  size  —  and  con¬ 
tains  all  the  articles  in 
that  section  from  the 
print  edition. 

The  Boston-based 
newspaper  publishes 
Monday-Friday  daily  edi¬ 
tions,  as  well  as  a  weekly  overseas  edi¬ 
tion,  covering  domestic  (U.S.)  and  inter¬ 
national  news.  For  its  non-North 
American  audience,  the  printed  weekly 
edition  may  arrive  as  much  as  one  or 
two  weeks  after  publication. 

Reaching  potential  readers  in  far- 
flung  countries  in  a  timely  manner  is 
the  promise  of  the  Internet,  and  the 
Monitor's  advertising-supported,  free- 
access  Web  site  already  serves  many 
countries.  But  a  majority  of  Internet 
users  in  countries  outside  of  the  U.S. 
and  well-wired  parts  of  Europe  do  not 
have  the  option  of  tapping  into  the 
Web,  points  out  Dave  Creagh,  the 
Monitor's  director  of  electronic  publish¬ 
ing.  The  only  way  to  reach  them  is  via 
text-only  e-mail  —  and  that  will  be  the 
case  for  at  least  the  next  few  years. 

While  other  publishers  are  rushing  to 
try  out  more  sophisticated  techniques  to 
“push”  content  to  hitemet  subscribers 
—  via  H'FML  e-mail  (Netscape’s  Inbox 
Direct  program)  or  digital  multimedia 
delivery  methods  (such  as  BackWeb, 
Intermind  Communicator,  Castanet, 


Outing  writes  the  Stop  the  Presses! 
column  for  E&P  Interactive. 


PointCast  and  others)  —  Creagh  has 
opted  to  take  the  “low  tech”  road. 

The  target  audience  is  English  speak¬ 
ers  who  have  e-mail  accounts,  in  coun¬ 
tries  where  bandwidth  is  a  problem;  it’s 
not  the  North  American  audience  who 
are  expected  to  continue  to  view  the 
Monitor's  Web  site. 

Nor  is  the  e-mail  service  targeted  at 
people  looking  for  a  quick  summary  of 
world  news.  With  the  exception  of  the 
News  In  Brief  section,  the  e-mail  sec¬ 
tions  contain  the  full 
record  of  all  stories  that 
run  in  print.  Likely  sub¬ 
scribers  will  be  people 
woiking  in  government 
and  higher  education, 
who  in  many  non-indus- 
trialized  nations  are 
nearly  the  only  ones 
currently  with  any  form 
of  Internet  access. 

Creagh  says  the  Monitor's  short-wave 
radio  service  that  broadcasts  Monitor 
newscasts  (during  weekdays)  to  nearly 
every  country'  on  the  planet  will  be  one 
of  the  principal  marketing  tools  for  let¬ 
ting  far-flung  Internet  users  know  about 
the  e-mail  edition.  Ads  also  will  run  in 
the  Monitor's  weekly  overseas  edition, 
and  Creagh  is  considering  placing  ads  in 
other  international  news  publications. 

If  the  Monitor  gets  2,000  paying  e- 
mail  subscribers  by  midyear,  Creagh  says 
he’ll  be  satisfied. 

Setting  up  the  e-mail  edition  has  been 
a  “modest  investment ...  in  the  low  unit 
thousands,”  he  says,  and  maintenance  of 
the  service  once  it’s  up  and  running  will 
be  minimal,  since  it’s  “semi-automated.” 

Charter  subscribers  are  being  asked 
to  pay  for  at  least  three  months’  service 
in  advance,  with  no  refunds.  A  full  year 
of  the  service  is  $60,  so  there’s  no  dis¬ 
count  for  taking  out  a  longer  subscrip¬ 
tion. 

Subscription  fees  will  be  the  primary 
revenue  source,  but  the  Monitor  also  is 
working  on  an  advertising  model. 
Creagh  says  he’s  been  having  discus¬ 
sions  with  an  international  airline  that 


may  sponsor  the  entire  service.Text  ad 
messages  would  accompany  the  outgo¬ 
ing  e-mail  sections.  He  still  hasn’t  deter¬ 
mined  what  to  charge  for  text-only  e- 
mail  advertising,  but  thinks  that  the 
sponsorship  model  works  better  than 
selling  traditional  advertising  slots,  as  is 
done  on  the  A/onfror  Web  site. 

Tlie  e-mail  edition  uses  a  simple  list 
manager  server  application,  WebList  from 
NetCreations,  which  the  Monitor  has 
modified  to  automate  the  process  of  mail¬ 
ing  out  the  eight  sections  a  day.  Mail  is 
sent  after  midnight,  when  the  Monitors 
“souped  up"  Sparc20  server  is  least  busy. 

Creagh  also  reports  that  the  Monitor 
Web  site,  which  attracts  about  20%  of  its 
traffic  from  outside  the  U.S.,  is  about  to 
get  a  redesign  and  soon  will  implement  a 
mandatory  registration  scheme,  similar  to 
that  used  by  the  New  York  Times  on  the 
Web  (which  uses  “cookies”  technology  to 
track  users  and  doesn’t  require  them  to 
enter  a  password  every  time  they  visit 
the  site).  This  offers  the  ability  to  target 
advertising  and  should  allow  the  site  to 
earn  more  in  ad  revenues. 


INFE  Launches 
Web  Site 

INTERNATIONAL  NEWSPAPER  Finan¬ 
cial  Executives  has  launched  its  own 
Internet  Web  site  (www.infe.org)  with 
association-  and  industry-related  infor¬ 
mation  for  members. 

“The  appeal  to  the  Web  site  right 
now  is  completely  informational  and  in¬ 
dustry-related,”  said  Jay  Matthews,  INFE 
special  projects  director.  “The  Web  site 
offers  current  industry  information,  up¬ 
dates  on  the  upcoming  50th  anniver¬ 
sary  INFE  conference,  and  articles  from 
the  INFE  Quarterly  and  Business 
Barometer. 

Members  will  have  the  option  to 
download  spreadsheets  developed  by 
other  INFE  members  that  deal  with  top¬ 
ics  such  as  budgeting  ad  linage  and  rev¬ 
enue,  circulation,  newsprint  and  more. 


Chnstian  Science 
Monitor  tat'gets 
computer  users 
who  lack  Web 
access 
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10  Industrial  Avc. 

Mahvvah.  N.j.  ()"' 430 
200  pages,  S60.03;  paper,  $2~. SO. 


Finish  Strong: 
l.iviiif>  The  Values  That 
Take  You  The  Distance 
'  Riehard  (  >.  (  ,apen  )r. 
Marpert  lollins/Zondervan 
1160  Hatlery  St. 

San  1  raneiseo,  Calif.  04 1 1 1- 1 2 1 3 
224  pages,  $20. 


an  increase  to  45%  for  the  years  1987 
to  1992. 

A  majority  of  journalists  in  1992  said 
getting  a  job  to  get  inside  information 
could  in  rare  instances  be  justified.  Only 
20%  approved  of  paying  for  informa¬ 
tion. 

A  random  sample  of  574  news  organ¬ 
izations  from  more  than  22,000  in  the 
United  States  (about  every  38th  one) 
were  queried. 


How  has  the  news  business 

changed  in  10  years,  1982  to 
1992? 

Are  there  differences  in  attitudes 
concerning  job  satisfaction,  political 
preferences,  age,  minority  hiring  and 
ethics? 

The  two  researchers  from  the 
University  of  Indiana,  David  Weaver  and 
G.  Cleveland  Wilhoit,  found  a  “dimin¬ 
ished  job  satisfaction.”  The  reason  for 
the  decline,  they  said,  was  not  inade¬ 
quate  salaries  but  rather  “many  journal¬ 
ists  in  1992  were  less  willing  to  suffer 
the  dislocation  and  unpredictable 
schedules  that  were  accepted  by  an  ear¬ 
lier  generation.” 

Forty-four  percent  of  the  journalists 
surveyed  said  they  preferred  the 
Democratic  Party,  up  from  39%  in  1982. 
Thirty-four  percent  said  they  were  inde¬ 
pendents,  16%  Republicans. 

Journalists  in  1992  were  younger 
than  other  occupations  at  a  median  age 
of  36,  up  from  32  in  1982.  Only  8%  of 
journalists  were  over  55,  compared  to 
25%  of  professors  over  that  age. 
Journalists  were  also  younger  than 
lawyers. 

The  number  of  minority  journalists 
in  1992  was  double  that  of  1982,  at  8% 
in  1992.The  percentage  of  women 
hired  from  1982  to  1992  remained 
about  the  same,  at  34%,  but  there  was 


example  of  excellence  rather  than  sim¬ 
ply  a  job,”  and  “teach  excellence. 

Sharing  lofty  goals  with  others  inspires 
the  best  in  others  —  and  in  you.” 

He  urges  to  “take  time  to  learn  from 
your  mistakes”  and  accept  failure. 
“There’s  always  tomorrow.” 

He  offers  a  credo  drafted  by  former 
(See  Reviews  on  page  33) 


Richard  Capen  would  have  his 
journalists  and  colleagues  think 
positively. 

Thus  the  former  chairman  and  pub¬ 
lisher  of  the  Miami  Herald  takes  to 
task  former  Washington  Post  editor 
Ben  Bradlee  whom,  Capen  says,  “did  my 
profession  no  favor  when  in  his  recent¬ 
ly  released  book, ‘A  Good  Life',  he 
bragged  ‘I  found  it  easier  to  cope  with 
Washington  by  assuming  no  one  ever 
told  the  complete  truth.’With  such  arro¬ 
gance,  it’s  no  wonder  the  public  some¬ 
times  doesn’t  trust  the  press.” 

In  this  book,  much  of  which  could 
have  been  written  by  conservative  reli¬ 
gion  moralist  Jerry  Falwell  or  family  val¬ 
ues  knight,  Dan  Quayle,  and  which  is 
published  by  the  conservative  religion 
division  of  HarperCoUins,  Capen  mixes 
general  principles  with  pop  psychology 
to  light  the  way  to  true  happiness.  He 
draws  from  his  own  experience,  a  life 
he  has  tried  to  shape  by  proven  abso¬ 
lutes  and  religious  faith,  and  ftom 
famous  persons,  some  of  whom  he 
queried  for  comment. 

He  has  an  addiction  to  making  lists, 
each  devised  to  punch  the  reader  along 
on  an  acceptable  path  as  Capen  sees  it. 

In  one  chapter  on  “excellence,”  he 
includes  two  lists  aimed  at  the  media. 
Capen,  a  former  ambassador  to  Spain, 
says,“In  the  cauldron  of  newspaper 
publishing  and  international  diplomacy, 
I  had  some  ground  rules  to  guide  me.” 
Among  them;  “View  your  work  as  an 


Broadcast 

and  print  journalists! 


Travel  to  Germany  for  two  months 
(Aug.-Sept.)  to  work  at  (German  news 
organizations  as  part  of  a  German- 
American  exchange.  Working  jour¬ 
nalists  aged  21  to  33  with  demon¬ 
strated  talent  and  an  interest  in  U.S.- 
European  affairs  should  apply. 


Travel  expenses  and  a  stipend  are  pro¬ 
vided. 


Established  in  1990,  the  fellowship  is 
funded  by  private-sector  grants. 


APPLICATION  DEADLINE 
MARCH  1, 1997 


us.  News  People  at  the  End  of  an  Em 


t^vid  H.  Wuiver 
C.  Clcvcbnd  Wilhoit 
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Top  20  Daily  Newspapers 
Ad  Inches  in  Selected  National  Categories' 

Jan.-Nov.  1996  -  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTAL 

Airlines 

Auto  Dealer 
Associatiom 

Factory 

Automotive 

Banks 

Computers  & 
Software 

Credit 

Cards 

Food& 

Household 

Hotels  & 

Resorts 

Insurance 

Investments 

Motion 

Pictures 

Travel  & 
Tourism 

Utilities  & 
Comms 

1  New  York  Tiroes 

369,565 

29,248 

5,481 

13,542 

35,993 

14,429 

5,159 

1,630 

7,149 

8,814 

23,010 

153,917 

6,672 

64.521 

i  Los  Angeles  Tiroes 

450,263 

19.465 

70,265 

14.866 

23.371 

9.366 

3.716 

4,791 

9,880 

12,416 

7,767 

226,526 

5,722 

42,112 

3  Washington  Post 

236,552 

17,323 

43,051 

19,567 

36,100 

9,287 

3,210 

1,577 

5,740 

5,038 

5,410 

43,145 

5,591 

41,513 

4  New  York  Daily  News 

161,344 

10,706 

4,083 

12,009 

24,615 

495 

431 

311 

4,170 

5,925 

1,470 

56,359 

4,608 

36,162 

5  Chicago  Tribune 

224,622 

17,355 

36,796 

22,605 

21,131 

9,779 

1,552 

3,111 

9.538 

4,963 

5,433 

46,632 

4,489 

41,238 

6  Newsday 

195,462 

6,232 

9,511 

15,487 

62,314 

630 

308 

840 

895 

11,359 

2,339 

46,897 

4,632 

34,018 

7  Houston  Chronicle 

146,530 

9,386 

18,675 

9,357 

13,725 

4,771 

1,029 

758 

2,759 

5,561 

3,482 

38,719 

432 

37.876 

8  Chicago  Sun-Tiroes 

131,308 

9,345 

9.531 

13,928 

16.760 

371 

76 

1,675 

4,361 

2,205 

926 

46,369 

2,449 

23,312 

9  San  Francisco 

Chronicle 

178,684 

11,506 

20.463 

9,935 

17,541 

10,062 

1,369 

2,884 

8,586 

6,665 

6,042 

51.594 

4,357 

27,680 

10  Dallas  Morning  News 

176,303 

8.897 

18,521 

11,509 

22.686 

8.799 

3,541 

2,067 

12,114 

5,229 

3,972 

37,118 

3,556 

38,294 

1 1  Boston  Cdobe 

223,022 

11,829 

11,101 

15,128 

32,180 

9,594 

2,933 

3,080 

26,566 

5,151 

10,453 

47,220 

5.826 

41.961 

12  New  York  Post 

138,049 

4,671 

3,153 

11,417 

12,240 

325 

1,288 

168 

5,013 

5,788 

1.112 

40,249 

24,292 

28,333 

13  Miiladelphia 

Inquirer 

174,669 

8,584 

9,252 

18,460 

47,250 

6,522 

1.410 

1,676 

5,684 

9,337 

2,914 

41,974 

3,387 

18,219 

14  Newark  Star-Ledger 

194,442 

16,315 

20,167 

18,427 

44,276 

162 

996 

1,103 

3,673 

10,164 

3,260 

30,439 

3.537 

41,923 

IS  Cleveland  Plain 

Dealer 

106,827 

4,750 

11,756 

11.688 

25,062 

294 

185 

1,196 

1,573 

8,335 

2,986 

26,060 

875 

12,067 

16  Phoenix  Arizona 
Republic 

143,165 

12,506 

26,984 

7,431 

8.785 

1,883 

138 

2,015 

3,723 

20,163 

2,301 

30,641 

4,435 

22,160 

17  San  Diego  Dnion- 
Tribune 

180,355 

5,889 

34,039 

8,518 

15,283 

2,444 

995 

1,870 

6,756 

13.429 

5,399 

36.869 

4,227 

44,637 

18  Minneapolis  Star 
Tribune 

126,743 

8.454 

17,923 

3,556 

13,015 

6,386 

200 

3,606 

8,750 

3,534 

6,859 

33,565 

1.863 

19,032 

19  Detroit  Free  Press 

69,212 

2,291 

13,028 

1,474 

5,317 

2,673 

192 

1,072 

841 

280 

1,306 

31,132 

1.063 

8.543 

20  Orange  C^nty 
Register 

204,465 

9,742 

53,869 

13,041 

16,244 

4.459 

732 

1,980 

4,501 

14,478 

1,866 

41,541 

3,528 

38,484 

Top  20  Sunday  Newspapers 
Ad  Inches  in  Selected  National  Categories' 

Jan.-Nov.  1996  -  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTAL 

Airlines 

Aute  Dealer 

Assactatiens 

Factery 

Autemottva 

Banks 

Computers  & 
Software 

Credit 

Cards 

Food& 

Household 

Hataisft 

Rasarts 

Insurance 

Investments 

Metien 

Pictures 

Travel  ft 

Tourism 

Utilities  ft 
Comms 

1  New  York  Times 

324,963 

20.996 

30.605 

20,620 

14,714 

3,090 

4,072 

3.585 

44,%9 

1,587 

17,276 

71,626 

73,307 

18,516 

2  Los  Angeles  Times 

219,140 

11,641 

22,171 

4,628 

9,547 

1,833 

1,293 

1,857 

46,431 

2,546 

1,810 

61.032 

35,663 

18,688 

5  Washington  Post 

91,056 

4,968 

3,046 

3,491 

11,525 

2,142 

509 

762 

14,125 

634 

2,647 

13,900 

23,410 

9.897 

4  Chicago  Tribune 

155,787 

12,989 

15,427 

8,929 

4,255 

1,991 

1,028 

777 

22,601 

640 

1,684 

15,264 

39,353 

30,849 

5  New  York  Daily  News 

70,378 

1,830 

693 

4,355 

2,150 

651 

177 

16,723 

294 

347 

16,187 

14,557 

12,414 

6  Philadelphia 

Inquirer 

130,110 

5,250 

5,407 

10,117 

27,793 

1,549 

412 

897 

17,227 

4.990 

1,336 

13,327 

29,828 

11,977 

7  Detroit  News  &  Free 

Pre^ 

58,908 

3,016 

8,662 

112 

2,116 

955 

315 

325 

5,365 

476 

10,524 

16,614 

10,428 

8  Dallas  Morning  News 

115,082 

7,945 

6,535 

1,236 

19,246 

1,607 

138 

4% 

13,409 

3,130 

1,485 

12,120 

27,463 

20,272 

9  Boston  Globe 

175,764 

8,669 

11,060 

10,894 

25,527 

2,497 

424 

725 

31,086 

1,974 

2,362 

12,801 

45,888 

21,857 

10  Houston  Chronicle 

83,504 

6,833 

2,823 

2,479 

11,126 

1,277 

325 

213 

8.178 

2,182 

593 

9,959 

23,769 

13,747 

11  Atlanta  journal 

Constitution 

113,374 

7,502 

6,786 

3,740 

12.896 

1,537 

509 

1,222 

10,258 

2,136 

625 

11,243 

38,851 

16.%9 

12  Minneapolis  Star 
Tribune 

88,574 

5,740 

7,133 

1,341 

9,036 

1,833 

136 

603 

15,760 

661 

1,241 

9,279 

26,097 

9,714 

13  Newsday 

87,995 

3.001 

4,243 

5,264 

11,477 

1,215 

63 

33 

19,199 

193 

1,161 

14,079 

22,983 

5,084 

14  San  Francisco  Exam 

&  Chron 

115,926 

7,351 

11,011 

2,748 

4,822 

2,735 

352 

1,478 

32,453 

1,581 

2,249 

13,714 

24,400 

11,032 

15  Neivark  Star-Le<4ter 

133,368 

6,897 

5,399 

6,954 

32,945 

1,273 

88 

355 

26,004 

2,073 

1,645 

8,012 

38,777 

2,946 

16  nioenix  Arizona 
Republic 

107,404 

5,457 

7,017 

1.059 

8,755 

1,098 

42 

223 

22,835 

15,057 

2,058 

8,383 

23,158 

12,262 

17  St  Louis  Post- 
Dispatch 

52,940 

3,794 

6,3% 

4,296 

4,674 

461 

35 

218 

2,2% 

1,208 

1,471 

7,%8 

13.641 

6,542 

18  Cleveland  Plain 

Dealer 

87,147 

2,202 

3,519 

2,871 

14,282 

447 

120 

595 

2,757 

8,434 

1,466 

8,141 

24,698 

17,615 

19  Settle  Troes/Pst- 
Intelligencer 

88  357 

5,977 

2,670 

820 

6,610 

2,219 

221 

500 

7,497 

616 

1,545 

11,030 

37.215 

11,437 

20  Bahifflore  Sun 

64,322 

5,114 

7,360 

1,095 

9,169 

591 

398 

401 

5,835 

1,072 

1,824 

7,761 

15,451 

8,251 

!  ‘Newspapers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  the  period  ending  Sept.  30, 1996. 
j  Ad  data  provided  by  Competitive  Media  Repotting. 
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Top  20  Daily  Newspapers 
Ad  Inches  in  Selected  Retail  Categories' 


Jan.-Nov.  1996  -  Full  Run  ROP,  excluding  preprints 


NEWSPAPER 

TOTAL 

Appsrslh 

Accessoriet 

AMoSivpIy/ 

Repair 

BoeksA 

Stetieesfy 

BeiMieg 

Materials 

Cempeler 

Stores 

Ceesaieer 

Electreeics 

Oeperimeet 

Stems 

Disceeet 

Stems 

Oral 

Stores 

Feed  rumitem  A 

Stems  Accessaries 

Jewelrv  OIBce  Supply 
Stems  Stems 

Sports* 

Tsfl 

1  New  York  Times 

349,009 

41,922 

94 

10,303 

1,535 

40,061 

33.389 

119,976 

3,424 

724 

2,422 

59,916 

21,028 

5,177 

9,038 

2  Los  Angeles  Times 

662.984 

13,760 

20,967 

2,375 

6,990 

21,089 

103,361 

300,8% 

17,583 

1,507 

57,995 

51,259 

2.737 

17,860 

44,605 

5  Washington  Post 

580.693 

25,957 

8,044 

4,270 

16.498 

28,545 

42,298 

194,692 

19,357 

2,964 

77,538 

127,920 

5.884 

7,764 

18,962 

4  New  York  Daily  News 

343,227 

16,186 

15,387 

176 

9,468 

1,068 

100,238 

91,251 

4,955 

946 

16,776 

68,069 

2,062 

8,921 

7,724 

S  Chicago  Tribune 

389.632 

25,249 

6,251 

2,732 

11,374 

17,024 

38,613 

139,707 

13,756 

3,330 

12,712 

79,417 

7,606 

10,539 

21,322 

6  Newsday 

383,154 

18,534 

9,046 

1,415 

10,989 

10,859 

100.139 

118,503 

16,853 

623 

6,331 

61,530 

1,554 

12.661 

14,118 

7  Houston  Chronicle 

598,822 

44,151 

10,787 

5014 

18,544 

15,937 

40,832 

252,603 

13,900 

455 

16,770 

137,672 

4,869 

7,463 

29.825 

8  Chicl^(0  Sun-Hmes 

189,690 

13,421 

12,669 

1,381 

19,616 

1,515 

29.171 

44,539 

10,391 

1,386 

9,112 

28,909 

1.689 

7,654 

8,237 

9  San  Francisco 

Chronicle 

251.400 

7,627 

5,850 

2,073 

1,539 

10,727 

23,167 

126,476 

11,785 

3.168 

2,049 

33,404 

2,141 

9,603 

11,791 

10  Dallas  Morning  News 

734,023 

55,085 

6,516 

5,335 

22,578 

23,015 

53,097 

268,348 

18,037 

816 

79,432 

142,857 

6.700 

15,667 

36,540 

1 1  Boston  Globe 

416,205 

24,012 

3,697 

8,338 

7,874 

14,468 

33,172 

197,344 

38,635 

2,249 

9,048 

47.884 

7,125 

6,704 

15,655 

12  New  York  Post 

137,990 

11,148 

2,381 

357 

1,753 

7,414 

74,443 

4,027 

1,977 

1,690 

2,090 

22,193 

1,663 

2,035 

4,819 

13  Philadelphia 

Inquirer 

458,510 

20,981 

6.253 

389 

7,506 

23,821 

24,152 

237,449 

9,743 

4,442 

22,223 

80,832 

3,051 

5.408 

12,260 

14  Newark  Star-Ledger 

525,581 

33,371 

6,961 

2,380 

18,746 

15,919 

155,676 

111,262 

20,092 

2,051 

22,656 

105,226 

4,%9 

12,447 

13,825 

15  Cleveland  Plain 

Dealer 

320,156 

10,437 

3,383 

751 

17,211 

3,348 

23,093 

129,913 

15,060 

3.4% 

36,580 

59.160 

2,103 

8,180 

7,441 

16  Phoenix  Arizona 
Republic 

472,597 

14,308 

12,751 

173 

17,851 

7,666 

39,413 

161,935 

10.224 

7,268 

22,959 

147,316 

4,852 

6,359 

19,522 

17  San  Diego  tnion- 
Tribune 

590,990 

12,648 

16,179 

4,605 

15,626 

31,954 

101,308 

191,257 

10,955 

976 

55.729 

80,553 

3,802 

11,374 

54,024 

18  Minneapolis  Star 
Tribune 

316,435 

18,660 

5,010 

3,610 

26,130 

12,370 

39,995 

74,912 

20,949 

1,137 

2,041 

78,046 

3,586 

9,304 

20,685 

19  Detroit  Free  Press 

207,941 

7,026 

6,011 

68 

10,748 

5,882 

60,664 

74,868 

3,872 

2,189 

2,503 

13,550 

1,147 

8,559 

10,854 

20  Orange  County 
Register 

782,277 

15,950 

52,655 

4,966 

20,150 

21,471 

108,651 

205,633 

16,116 

402 

95,850 

140,504 

6,279 

18.862 

74.788 

NEWSPAPER 

TOTAL 

Top  20  Sunday  Newspapers 

Ad  Inches  in  Selected  Retail  Categories* 

Jan.-Nov.  1996  -  Full  Run  ROP,  excluding  preprints 

AppsrtIA  Auto  Supply/  Busks  A  BuiMiug  Cumputur  Cauiaasr  Dupamusut  Oiseuuni  Dni|  Fuud  FuraawuA 
Aceussuriut  Rupuir  StMioutfy  Maturiult  Stems  Etucuuuics  Stems  Sterne  Stems  Stems  Aceesseries 

Stores 

Office  Sepply 
Stores 

Sports* 

Tote 

1  New  York  Tillies 

195,685 

28.321 

3 

1,407 

411 

6,472 

17,808 

%.788 

1,771 

373 

26.923 

11,659 

1,949 

1,800 

2  Los  Angeles  Times 

168,870 

9.148 

16,036 

4,654 

475 

1,541 

14,345 

73,234 

2,752 

2,670 

15,258 

13,569 

1,382 

6,033 

7,773 

3  Washington  Post 

147,463 

7,486 

18,037 

3,260 

2,470 

634 

1,916 

41,152 

4,729 

2,748 

33,232 

22,743 

2,749 

4,151 

2.158 

4  Oiiaqto  lYibune 

142,309 

13,580 

10,142 

7,728 

2,288 

3,526 

1,666 

49,874 

5,341 

2,579 

5,060 

28,229 

1,735 

7,150 

3,411 

5  New  York  Daily  News 

126,225 

2,590 

5,192 

1,720 

4,239 

24,390 

13,697 

3,201 

1,440 

31,091 

35,798 

37 

1,858 

972 

6  Philadelphia 
inquirer 

230,170 

5,011 

13,421 

1,792 

4,429 

2,646 

53,519 

51,233 

2,464 

5,811 

25.300 

56,780 

949 

3,733 

3.082 

7  Detroit  News  A  Free 

Press 

73,869 

1,679 

4,514 

124 

6,464 

298 

16,737 

21,184 

2,473 

424 

173 

9,507 

453 

6,660 

3,179 

8  Dallas  Morning  News 

349,222 

10,455 

15,140 

1,402 

2,460 

7,492 

70,828 

97,685 

4,478 

173 

80,368 

14,694 

1,240 

7,907 

34,900 

9  Boston  Globe 

181,636 

11,069 

7,153 

1,060 

7,866 

4,353 

5,807 

64,992 

4,128 

4,109 

777 

53,498 

4.574 

5,747 

6,503 

10  Houston  Chronicle 

211,603 

12,437 

11,314 

3.653 

458 

4,490 

11,267 

91,478 

6.125 

77 

12,256 

37,701 

1,220 

5,232 

13.895 

11  Atfanta  Journal 
Constitiitiott 

167,862 

7,973 

16,115 

772 

1,005 

4,052 

9,807 

58,869 

22,094 

3,322 

16.051 

17,643 

1,771 

4,689 

3,699 

12  Minneapolis  Star 
IHbune 

128,325 

2,462 

6,647 

444 

3.688 

606 

2,526 

20,626 

8,480 

4,139 

51,069 

14,816 

814 

5.643 

6,365 

13  Newsday 

94,788 

4,370 

1,733 

32 

3,403 

1,324 

14,571 

20.976 

6,753 

42 

1,191 

30,032 

1,481 

5.925 

2,955 

14  San  Francisco  Exam 

&  Chroa 

110,114 

5,385 

4,918 

4,615 

452 

1,642 

7,465 

55,151 

2,359 

IS 

1,422 

19,507 

2,380 

2,203 

2,600 

15  Newark  Star-Let^ter 

198,562 

12,573 

12,627 

284 

3,620 

5,443 

19,453 

28,371 

9,161 

5,197 

50,745 

37,707 

1,184 

8.182 

4,015 

16  Phoenix  Arizona 
Republic 

108,828 

861 

11,670 

75 

4,058 

5,298 

4,867 

42,662 

4,257 

1,848 

12.801 

10,224 

1,925 

3,729 

4.553 

17  $1  Louis  Post- 
Dispatch 

101,305 

755 

7,920 

369 

5,235 

904 

61 

47,940 

3,721 

367 

7.832 

17,533 

42 

7,486 

1,140 

18  Cleveland  Plain 

Dealer 

102,399 

1,563 

8,067 

308 

12,476 

471 

3,474 

40,283 

3,751 

6.892 

7,110 

7.329 

579 

7,282 

2,814 

19  Scmtle  Tmes/Pst- 
Intelligeacer 

105,070 

4,620 

8,870 

2,472 

1,879 

4,338 

8.422 

41,314 

4J67 

24117 

1,487 

14,597 

1,118 

5,638 

3.731 

20  Baltimore  Sun 

184,724 

1,491 

23,173 

736 

2,467 

456 

49,315 

28,861 

4,000 

5,698 

43,927 

19,664 

603 

2.315 

2,018 

*New$papers  are  listed  by  circulation  based  on  Audit  Bureau  FAS-FAX  report  for  tbe  period  ending  Sept  30, 1996. 
Ad  data  provided  by  Competitive  Media  Reporting. 
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of  n>oh>es'  rMuni 
rum  ouf  on  rhc \vr. 


Tljey  are  selling 
features  about 
the  Internet 
and  online 
products  for 
use  on  the  Web 


Syndicates  Stock  Up 
On  Cyber  Offerings 


SANTA  GITS  AN  UKMK 


Syndicates  ARE  responding  to  the 

rapid  growth  of  the  Internet  by  providing 
a  ton  of  content  about  and  for  cyber¬ 
space. 

In  the  “about”  category  are  print  fea¬ 
tures  that  discuss  the  Internet.  In  the  “for”  category 
are  digital  products  used  by  newspaper  Web  sites 
and  other  online  entities. 

Big  syndicates,  smaller  syndicates  and  self-syndi- 
cators  started  a  dozen  features  about  cyberspace  in 
1S>95  and  two  dozen  in  19S>6.  Supplemental  news 
services  supplied  their  share,  too. 

“We  recognize  that  this  is 
something  of  great  interest  to 
newspapers  and  their  read- 
ers,”  said  Bob  Crowe,  assistant 
managing  editor  of  the  Los 
i\ngeles  Times-Washington 
Post  News  Service  (LAT-WP). 

“There’s  quite  a  demand 
for  Internet-related  features,” 
added  Tribune  Media  Services 
sales  manager/news  and  fea¬ 
tures  Doug  Page,  whose  TMS  roster  includes  1996- 
launched  offerings  such  as  “Excite’s  Web  Hotlist” 
and  Pam  Gleichman’s  “Computing  for  Kids.” 

The  number  of  c)'ber  features  introduced  in  ’96 
and  ’95  was  especially  impressive  given  the  way 
high  newsprint  prices  and  other  factors  made  it 
tough  to  launch  anything  during  that  time. 

These  print  features,  of  course,  ended  up  run¬ 
ning  in  traditional  newspapers  and,  increasingly,  on 


newspaper  Web  sites. 

Meanwhile,  some 
syndicates  began 
offering  innovative 
products  specifically 
for  newspaper  sites 
and  other  online 
entities.  These 
include  TMS’s  TV 
Week  Interactive, 

WeatherPoint  and 
WebPoint;  Universal 
Press  Syndicate’s 
UClick  Comics;  and 
TVData’s  clickTV 

So  how  are  these 
features  and  prod¬ 
ucts  doing? 

Many  cyber  Universal's  newspaper  magazine 

columns  have  mod¬ 
est  client  lists  of  10  to  40  papers,  which  is  not  sur¬ 
prising  given  their  newness  and  the  number  com¬ 
peting  against  each  other.  Also,  despite  a  drop  in 
newsprint  prices  during  the  second  half  of  1S)S>6, 
news  holes  remain  small  at  many  papers.  A  client 
list  even  approaching  100  is  now  considered  quite 
respectable  for  a  column. 

“Dave  Barry  may  have  been  the  last  huge  suc¬ 
cess,”  said  United  Media  vice  president/sales  and 
mariceting  Lisa  Klem  Wilson,  referring  to  the  TMS 
humor  writer. 

But  some  cyber  features  have  healthy  lists. 

The  yearokl“www.4Kids”  graphic/text  feature  has 
nearly  200  clients,  accord- 
ing  to  Universal  vice  presi- 
dent/sales  and  director 
new  media  Robert  Duffy. 

Former  New  York  Times 
Syndicate  President  John 
Brewer  (interviewed  the 
of  Dec.  while  he 
was  still  at  NYTS)  the 
column  by 

Microsoft’s  Bill  Gates  has 
over  150  clients.  And  Los 
Angeles  Times  Syndicate 
vice  president/general 
manager  Steve 
Christensen  said  the  2- 
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United  columnist 
Ann  Hodgman 


Tribune  Media  Services  has  several  online  products. 
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B  said,  “I’m  sure  we 
had  more  last  year 
j  than  in  1995.  We  try 
to  give  our  clients  a 
broad  range  of  items 
f  dealing  with  com- 
;  puters  —  hardware, 

;  software,  the 
I  Internet.” 

He  added  that 
client  usage  of  the 
pieces  is  hard  to  track, 
but  noted:  “As  more 
computers  go  into 
homes,  anything  of 
help  is  finding  its  way 
into  newspapers.” 

Brewer  reported 
that  the  New  York 
Times  News  Service 
offers  75  to  80  com¬ 
puter-related  articles 
and  columns  a  week, 
TVData's  clickTV  Web  site  will  soon  be  revamped.  up  from  40  to  50  back 

in  1995.  He  added  that 
about  a  third  of  NYTNS’s  650-plus 
clients  use  two  or  three  of  the  pieces  a 
week. 

Brewer  said  he  hasn’t  found  as  big  a 
mailtet  for  cyber  stories  and  columns  as 
might  be  expected.  He  noted  that  this 
may  be  because  of  smaller  news  holes, 
the  presence  of  local  computer  writers 
at  newspapers,  or  a  possible  preference 
among  tech-sawy  people  to  read  about 
the  subject  in  computer  magazines 
rather  than  newspapers. 

Actually,  cyberspace  is  a  good  market 
for  NYTNS,  which  provides  a  lot  of  the 
material  for  the  Times  syndicate’s 
Computer  News  Daily  site  on  the  Web. 

When  supplemental  and  syndicate 
material  appears  in  newspapers,  it 
often  runs  on  tech  pages. 

“Tech  pages  and  sections  are  expand¬ 
ing,”  said  Wilson  of  United,  whose  fea¬ 
tures  include  Ann  Hodgman’s  “Dear 
Cyberlady”  advice  column  and  material 
from  Home  PC  magazine. 

Cyber  features  also  run  in  business 

I  and  entertainment  sections. 

Duffy  said  these  features  will 
increasing!)'  be  “all  over  the 
paper”  as  more  people  get 
wired. 

Wliat  about  the  future  for 
cyber  features?  Some  will 
thrive  and  others  will  fail  in 
an  inevitable  shakeout,  but 
interviewees  differ  on  how 
many  features  the  market 
can  ultimately  support. 


Some  believe  the 
current  total  of  two 
or  three  dozen  fea- 
tures  is  too  much, 

but  others  feel  the  I 

saturation  point  has  v 

yet  to  be  reached. 

Lind  said  he  wel- 
comes  as  many  fea- 
tures  as  possible,  be- 
cause  this  can  help  Bill  Qates 
convince  more  news¬ 
paper  editors  about  the  Web’s  impor¬ 
tance. 

Duffy  noted  that  some  cyber  features 
will  end,  but  enougli  new  ones  will 
come  out  to  double  or  triple  the  cur¬ 
rent  total  in  the  not-too<iistant  future. 

“They  will  become  more  specialized,” 
he  said,  predicting  a  rise  in  separate 
cyber  features  about  food,  health,  music, 
the  environment,  and  other  topics. 

Actually,  some  features  are  already 
segmented.  For  instance,  there  is  the 
self-syndicated  “Online  Traveler”  by  Paul 
Grimes  of  New  Yoik  City,  and  Lind  said 
three  “WebPointers”  columns  a  week 
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year-old  “TechnoFiles”  package  has  close 
to  100  papers. 

LATS’s  lineup  of  cyber-related  fea¬ 
tures  also  includes  “The  Cutting  Edge,” 
“NetGuide,”“Unreal  Sites,” “Internet 
Hour”  and  other  titles. 

Universal  distributes  Dave  Farrell’s 
“Roadside  Attractions  Along  the 
Information  Highway”  to  more  than  75 
papers,  and  the  syndicate’s  Connect- 
Time  magazine  began  this  fail  in  over 
50  papers  with  a  combined  circulation 
of  6.7  million.  Duffy  said  there  are 
enough  clients  already  signed  up  to 
bring  the  total  to  over  60  papers  with  9 
million  circulation  this  spring. 

Robin  Lind  and  Kitty  Williams,  who 
sell-syndicate  the  1 1 -month-old 
“WebPointers”  column  out  of  Manakin- 
Sabot,  Va.,  have  a  dozen  papers.  They 
also  have  55  other  clients  now  that 
their  feature  appears  in  the  Star  Watch 
Total  Market  Coverage  publication. 

What  about  supplemental  content? 

Crowe  said  LAT-WP  offers  more  than 
a  half-dozen  regular  columns, 
including  “Cyburbia”  by 
David  Colker  of  the  Los 
Angeles  Times, “Navigator”  by 
Linton  Weeks  of  the 
Washington  /tosf,  “Computer 
QSJC  by  Lou  Dolinar  of  Long 
Island,  N.Y.,  Newsday,  and 
Michael  Himowitz’s 
Baltimore  Sun  feature. 

Referring  to  both  cyber 
columns  and  stories,  Crowe 
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cover  “news/business,”  “science/technol¬ 
ogy”  and  “family/lifestyle 

Then  there  are  features  such  as  the 
aforementioned  “www.4Kids”  and 
“Computing  for  Kids,”  as  well  as  “Surfing 
the  Net  with  Kids”  by  Barbara  Feldman 
of  Globe  Syndicate.  Also, Thomson’s 
youth-oriented  syndicated  print  prod¬ 
ucts  include  cyber  material  such  as  the 
“Tech-know"  feature  in  curiocity  for  kids, 
according  to  editor  Jessica  Solomon. 

In  short,  the  Internet  is  growing  so 
rapidly  that  it’s  almost  impossible  to  do 
a  feature  that  takes  in  the  total  picture. 

“Every  time  you  turn  around,  some¬ 
one  has  a  new  Web  site,”  said  Page. 

Several  interviewees  said  the  increas¬ 
ing  number  of  people  getting  wired  will 
create  more  demand  for  cyber  features, 
and  the  continued  rise  in  newspaper 
Web  sites  and  other  online  entities 
means  more  potential  nonprint  clients. 

Duffy  noted  that  syndicates  used  to 
have  no  online  customers,  so  “anything 
we  have  now  is  net  growth.” 

“The  number  of  our  online  sub¬ 
scribers  is  growing  quite  rapidly,”  added 
Christensen. 

All  of  which  means  that  writers  of 
cyber  features  with  modest  lists  have 
the  incentive  to  hold  on  until  they  pos¬ 
sibly  get  more  online  (and  print)  clients. 

Of  course,  the  Internet  is  changing  so 
rapidly  that  it’s  hard  to  predict  exactly 
what  current  and  future  features  will 
look  like  in  coming  years.  But  several 
syndicate  execs  agreed  that  feature  con¬ 
tent  will  reflect  the  fact  that  a  rising 
percentage  of  the  population  is  getting 
tech-sawy  (although  some  material  will 
still  be  aimed  at  Web  “newbies”). 

Execs  also  predicted  more  cross¬ 
media  hybrids  —  such  as  features  with  a 
short  newspaper  component  and  more 
extensive  online  content.The  idea,  said 
Duffy,  is  “to  use  print  for  what  it’s  good 
at  and  the  Web  for  what  it’s  good  at.” 

Wilson  added,  “ITie  challenge  is  to 
generate  features  that  solidify  readership 
in  print  and  draw  people  online. 


Bob  Crowe 


Syndicates  and  newspapers  are  trying  to 
find  the  right  balance.” 

Then  there  are  the  aforementioned 
digital  products  —  a  relatively  small  cat¬ 
egory  that  could  show  explosive  growth 
in  the  near  future.  One  of  this  category’s 
prime  selling  points  is  that  content  can 
be  customized  and  localized  to  the 
point  where  a  computer  user  has  no 
idea  it  came  from  a  syndicate. 

TMS  is  clearly  the  most  active  in  this 
area  so  far.  For  instance,  it  has  the  1996- 
launched  WebPoint  Interactive  Content 
modules  on  topics  such  as  food,  health, 
movies,  pets,  finance,  getting  a  job,  buy¬ 
ing  a  home  or  car,  and  more.  Holiday- 
themed  modules  are  starting,  too. 

“We  think  what  we’re  doing  is  unique 
—  offering  general  content  that  can 
meet  the  needs  of  many  different  audi¬ 
ences  and  many  different  advertisers,” 
said  TMS  Electronic  Information  Services 
general  manager  Jay  Fehnel,  who  report¬ 
ed  that  15  newspaper  Web  sites  are 
WebPoint  “affiliates”  and  30  sites  have 
signed  on  for  the  first  holiday  module. 

TMS  also  has  the  recently  introduced 
WeatherPoint,  which  provides  cus¬ 
tomized  weather  information  (including 
forecasts  updated  every  15  minutes).  Its 
dozen  clients  include  the  Web  sites  of 
some  of  America’s  biggest  dailies,  said 
TMS  Database  Operations  national  sales 
manager  Tom  Beatty. 

And  TMS  has  the  1996-launchedTV 
Week  Interactive,  which  appears  on  34 
newspaper  Web  sites  and  other  online 
entities,  according  to  TVWI  product 


Steve  Christensen 


Thach  Bui's  “PC  and  Pixel"  strip  has  computer-related  content. 
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manager  James  Donahue.The  service 
has  local  listings,  searchable  informa¬ 
tion,  and  more  —  and  offers  the  option 
of  using  the  new  parental  ratings. 

TVData  last  year  started  clickTV, 
which  has  more  than  15  newspaper 
Web  sites  that  either  link  to  the  national 
version  of  clickTV  or  use  a  customized, 
localized  version  of  it,  according  to 
TVData  senior  vice  president  of  sales 
Kathleen  Wern  and  director  of  newspa¬ 
per  sales  John  Dodds.  Coming  soon  is 
an  improved  version  of  clickTV  (which 
will  include  the  parental  rating  option) 
and  a  service  that  provides  newspapers 
with  local  cable  channel  information. 

Then  there  is  Universal’s  1996- 
launched  UClick,  which  delivers  comics 
and  other  features  to  about  three  dozen 
newspaper  Web  sites,  said  Duffy. 

There  are  also  online-only  features 
such  asTMS-distributed  editorial  car¬ 
toons  by  Bill  Mitchell  that  include  ani¬ 
mation,  audio  and  links;  “This  Week  in 
the  Stars”  by  self-syndicated  cartoonist/ 
astrologer  Larry  White  of  Manchester, 
N.H.;  the  “Toy  Trunk  Railroad”  comic  by 
self-syndicated  Erik  Sansom  of  Stratford, 
Ontario;  and  “Kevin  and  Kell”  by  Bill 
Holbrook.  Several  of  these  creators  also 
do  print  offerings,  such  as  Holbrook’s 
“On  the  Fastrack”  and  “Safe  Havens” 
comics  for  King  Features  Syndicate. 

In  addition,  several  print  comics  with 
computer  themes  have  been  intro¬ 
duced,  including  the  self-syndicated  “5  th 
Wave”  by  Rich  Tennant  and  “PC  and 
Pixel”  by  Thach  Bui  of  the  Washington 
Post  Writers  Group. 

Also,  many  older  comics  —  such  as 
“Doonesbury”  by  Garry  Trudeau  of 
Universal  —  are  showing  characters  go 
online.  Of  course,  the  fast-growing 
“Dilbert”  by  Scott  Adams  of  United  has 
always  had  a  strong  cyber  element. 

“Comics  reflect  life,”  said  Dufiy.“More 
people  are  using  computers.” 

And  general-interest  columnists,  includ¬ 
ing  Ann  Landers  of  Creators  Syndicate, 
are  writing  more  about  the  Internet. 


Olson 

Continued  from  page  1 1 

Larry  Flynt’s  Hustler  magazine  ran  a 
cartoon  showing  Olson  being  gang-raped 
by  football  players. 

For  Olson,  even  away  games  could  be 
dangerous. 

A  few  weeks  after  the  National  Foot¬ 
ball  League  completed  its  investigation 
of  the  incident  and  the  team  and  three 
players,  Olson  was  covering  a  Chicago 
Black  Hawks/Boston  Bruins  hockey 
game  at  the  old  Chicago  Stadium  when 
she  went  between  periods  to  buy  a  soda. 

“A  man  walked  up  to  me  and  said. 
You’re  the  bitch  who  caused  all  that 
trouble  in  New  York.’  I  was  confused. 
New  York?  But  before  1  could  correct 
him,  he  sucker-punched  me.  I  ended  up 
filing  my  story  with  an  ice  pack  attached 
to  my  cheek,”  Olson  wrote. 

Olson  says  she  likes  her  new  life  as  a 
sports  columnist  for  the  Sydney  Morn¬ 
ing  Herald  and  the  Melbourne  Age '‘cov¬ 
ering  rugby  and  cricket  and  Aussie  Rules 
and  sports  that  I,  like  most  Americans, 
never  knew  existed  until  my  world  was 
forced  to  expand.” 

Olson  has,  however,  been  back  to  the 
United  States,  covering  the  last  two 
Super  Bowls  and  the  Summer  Games  in 
Atlanta.  Chicago  Sun-Times  sports  editor 
Adee  said  Olson  grew  close  to  several 
members  of  his  newspaper’s  staff  at 
those  events  and  covering  Chicago  Bulls 
basketball  player  Luc  Longley,  an  Aus¬ 
tralian  native.  There  is  another  connec¬ 
tion,  too,  in  that  the  Sun-Times  and 
Olson’s  Australian  papers  are  both  con¬ 
trolled  by  Conrad  Black. 

Olson  was  scheduled  to  cover  this 
year’s  Super  Bowl,  which  pits  the  Patriots 
against  the  Green  Bay  Packers.  She  wrote 
that  she  is  “thrilled”  the  Patriots  are  in  the 
Super  Bowl.  She  notes  that  the  team  is 
under  new  management  and  all  but  one 
of  her  former  tormentors  are  no  longer 
playing  professional  football. 

In  April  1991,  Olson  sued  the  Patriots, 
three  former  officials  —  owner  Kiam, 
general  manager  I^trick  Sullivan  and  pub¬ 
lic  relations  director  James  Oldham  — 
plus  the  three  players  named  in  the  NFL 
investigation.  The  case  was  settle  for  an 
undisclosed  amount  in  February  1992. 

The  NFL  required  the  Patriots  to 
spend  $25,000  to  develop  instruction 
materials  on  player  and  team  responsibil¬ 
ities  toward  journalists.  Player  Mowatt 
was  fined  $12,500  and  his  teammates 
Perryman  and  Timpson  were  fined 
$5,000  each. 

In  a  bitter  aftermath  to  the  incident,  it 
appears  Mowatt  —  identified  as  the  ring¬ 
leader  of  the  harassment  —  never  paid 


the  fine.  “I  don’t  know  if  the  NFL  has  col¬ 
lected  the  fines  from  the  players  involved 
in  the  incident,  and  I  don’t  really  care,” 
Olson  wrote  in  the  Sun-Times. 

“Lives  were  changed  irrevocably,”  she 
continued,  “because  of  those  few  min¬ 
utes  in  the  locker  room.The  general  man¬ 
ager  lost  his  job,  the  coach  lost  his  job,  all 
but  one  of  the  players  involved  is  out  of 
the  NFL.  Kiam  had  to  sell  the  team  and  I 
moved  to  Australia,  the  point  on  the  map 
that  was  farthest  away.”' 


Controversy 

Continued  from  page  13 

Pincus,  the  Post’s  main  writer  of  the 
knockdown  of  the  Mercury  News  sto¬ 
ries,  served  in  the  U.S.  Army  Counter 
Intelligence  Corps  from  1955  to  1957 
and  represented  a  CIA  “front”  organiza¬ 
tion  at  two  international  conferences 
before  he  joined  the  Post. 

Golden  and  Pincus  declined  to  com¬ 
ment  for  the  record  on  the  EXTRA  article. 

Los  Angeles  Times  metro  editor  Leo 
Wolinsky  stood  by  his  paper’s  blasting  of 
the  Mercury  News  series  while  charac¬ 
terizing  FAIR  as  a  “politically  motivated 
organization  with  its  own  agenda.” 

“There  is  nothing  in  their  piece  that 
says  we  were  wrong,”  he  added.  “FAIR 
believes  that  every  bad  thing  in  this 
world  is  the  fault  of  the  CIA.” 

Wolinsky  asserted  the  Mercury  News 
series  was  “basically'  false  and  has  been 
thoroughly  discredited.” 

Mercury  News  executive  editor  Jerry 
Ceppos  would  say  only  about  the  FAIR 
report:  “It  speaks  for  itself.” 

Weinberg  called  Webb’s  series  “praise¬ 
worthy  investigative  reporting,”  and 
added:“It  looks  to  me  as  if  many  critics  of 
Webb  are  holding  him  to  a  higher  stan¬ 
dard  of  evidence  than  they  usually  insist 
upon  for  their  own  stories.  Many  of  the 
recent  articles  that  criticize  his  work  rely 
on  sources  no  more  reliable  —  and  in 
some  cases  perhaps  less  reliable  —  than 
Webb’s  own  sources.” 


Reviews 

Continued  from  page  27 

Knight-Ridder  chief  executive  Lee  Hills. 
In  the  credo,  the  news  person  is  admon¬ 
ished  not  to  confuse  entertainment  with 
news,  to  be  sensitive,  get  it  right,  be  thor¬ 
ough,  make  the  paper  essential  to  read¬ 
ers,  provide  services  and  avoid  “gotcha” 
reporting  and  confrontational  interview¬ 
ing.  Yet  Capen  allows  that  the  Herald’s 
exposing  of  presidential  candidate  Gary 
Hart,  who  was  cheating  on  his  wife,  was 


an  acceptable  exception  to  “gotcha”  jour¬ 
nalism. 

Capen’s  devotion  to  optimism  and 
positive  thinking  in  the  book  is  strained 
at  times.  He  disparages  President  Clinton 
not  only  by  regarding  him  unfit  to  be 
president  because  of  marital  infidelity 
but  by  following  that  discussion  with  a 
tribute  to  family  values  of  victims  of  the 
Holocaust,  as  if  he  is  shaming  Clinton  by 
comparison. 

“Character,”  he  says,  “is  that  combina¬ 
tion  of  virtues  that  gives  us  a  legacy  to 
leave  for  others.  I  learned  just  how  impor¬ 
tant  such  a  legacy  can  be  on  a  recent  trip 
to  Auschwitz.”  He  tells  how  victims  left 
notes  affirming  their  personal  values. 

He  lambastes  the  “liberals”  of  the  past 
who  were  soft  on  defense.  “This  crowd 
was  wrong.  Dead  wrong,  as  the  events  of 
the  Reagan  and  Bush  years  have  shown.” 

He  appears  to  support  “public  journal¬ 
ism”  and  its  positive,  service-minded  out¬ 
look.  “Newspapers  that  rediscover  the 
power  of  good  news — and  there  is 
plenty  around  to  be  reported  —  will 
prosper,”  he  says. 

The  title  comes  from  a  note  to  Capen 
from  George  Bush  in  1993:  “Dick,  above 
all,  finish  strong.” 

A  quote  from  Barbara  and  George 
Bush  adorns  the  top  of  the  front  cover. 


Shop  Talk 

Continued  from  page  48 

generation  as  if  they  are  covering  some¬ 
thing  serious.  What  my  peers  and  I  read  is 
condescending  and  pure  sugar.  Some¬ 
times  there  are  no  names  in  the  stories 
but  “Generation  Xers”;  other  times  the  sto¬ 
ries  are  condensed  and  shortened  to  the 
point  where  they  resemble  half  of  a  USA 
Today  story.  My  generation  missed  Wood- 
stock,  free  love,  and  the  groovy  culture 
that  our  parents  experience;  we  don’t 
want  to  be  cheated  out  of  real  news,  too. 

My  friends  and  I  in  the  newspaper 
business  have  broached  the  idea  of  cre¬ 
ating  our  own  newspaper,  a  daily  paper 
for  readers  18  to  30  with  traditional  sec¬ 
tions  like  news,  business,  lifestyles  and 
sports.  Only  in  our  paper  we  would 
cover  stories  seriously  and  make  sure  all 
kinds  of  issues  that  affect  and  interest 
our  generation  gets  in.  Gen-X  fluff  would 
be  banned.  We’re  tired  of  what’s  out 
there  and  of  what  we  have  no  choice  but 
to  contribute  to.  We’re  serious  about  our 
plan  and  believe  it  would  sell,  but  in  the 
end  we  realize  that  for  now  it’s  a  fantasy 
if  not  an  impossibility.  After  all,  how  can 
we  change  the  world  when  we  can’t 
even  change  the  label  we  have  been 
branded  with? 
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FEATURES  AVAILABLE 


ASTROLCX5Y 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http;//www.time-data.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

WEEKLY  TEST  DRIVE  column,  award¬ 
winning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (71 3)  864-5370. 

CARTOONS 

"...  the  most 
talented 
cartoonist  to 
emerge  is 
Tucky  &  his 
King  dc  Kongo’ 
characters../' 
-Pamela  B.  Scott 
San  Francisco  Examiner 
For  samples,  call  Tucky  at  (510)  682-9430 


AUTOMOTIVE 


WHEELS  101:  A  weekly  column 
teaching  the  basics  of  buying,  owning 
and  driving  a  car  by  automotive  expert 
Jayne  O'Donnell.  Joe  Hanley,  CRAIN 
NEWS  SERVICE,  Phone:  (212)  254- 
0890.  Fax:  (212)  254-7646. 


HEALTH,  SPORTS  &  FITNESS 


ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 
ESTABUSHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTEaED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  UVING 
FREE  SAMPLES  AND  RATES. 


HUMOR 


OFF  THE  WALL:  If  anyone  deserves  the 
title  as  the  new  generation's  successor 
to  Lewis  Grizzard,  it  must  go  to  P.S. 
Wall  and  her  off-the-wall  commen¬ 
taries  on  life  as  she  sees  it.  This  weekly 
column  of  600  words  is  quirky,  hip,  out¬ 
rageous  and  very,  very  funny. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646 


COMICS 


NEWSHOUNDS 

A  comic  strip  that  will  redefine 
your  mindl  Don't  pass  up  the 
very  future  of  comic  strip  satire! 
Write  for  info;  Future  Features 
Syndicate,  1923  N.  Wickham  Rd, 
#11 7,  Melbourne,  FL  32935. 
Phone:  407-259-3822 
Fax:  407-259-1471 
E-mail;  futrfeat@iu.net 
Or  check  it  out  on  the  web  at; 
http://www.spindata.com/ 
futrfeat/Newshounds.html 


HUMOR 


I  WRffE  FOR  FREE 

"Diversions'  -  the  weekly  3-minute  comic 
short  story.  Fast-paced  fun  for  a  wide 
audience.  650  words.  3  recent  awards 
from  Washington  Press  Association 
and  Society  of  Professional  Journalists. 
Recognized  as  the  funniest  column  in 
the  history  of  Western  Civilization. 

"If  it  s  free,  how  can  it  be  good?" 
BgIigvb 

Call  for  samples:  (61 9)  435-251 4 


PUZZLES 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


To  think  well  of  every  other  man's 
condition,  and  to  dislike  our  own,  is  one 
of  the  misfortunes  of  human  nature. 

Burton 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  *  Brokers 
(561)  368-4352 
123NW13thSt.,  Suite  214-7 
Boca  Raton,  FL  33432 


Confidential  Appraisals 
nationwide  since  1 959. 
W.B.  GRIMES  &  COMPANY 
(301)540-0636 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


KAMEN  &  CO.  GROUP  SERVICES 
WoHdwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  BROKERS 


''2nd  Generation  Newspaper  Broker" 
Experien^  •  Professknul 

Bolitho  -  Taylor 
Media  Service 
(405)  421-9600 

Dailies  ayMUies 
Individuals  aCroups 
Tbomaa  C.  BoHttW  IISS.BiOidway@Ada,OK  74820 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 1  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


MEL  HODEa  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440 
Fox  (909)  624-8852 


Politics  is  a  giant  minute  waltz. 

Paul  Green 


NEWSPAPER  BROKERS 


PHIIIIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


MICHAEL  D.  UNDSEY 
1 221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


COMMUNITY  NEWSPAPERS  for  sale 
in  Northeastern  Massachusetts.  Long 
established  paid  weekly  newspaper 
with  TMC  market-buffer  tab  being 
offered  for  the  first  time  by  originm 
ownership  family.  Excellent  opportunity 
for  hands-on  ownership.  Contact  Pub¬ 
lisher's  Consultant,  Michael  Bradley, 
(508)  563-7361,  or  write  Box  427, 
Cataumet,  MA  02534. 


ESTABLISHED  HAWAII  V/EEKLY 
12,000  circ.,  averages  $400K  gross. 
Equity  position  available  to  newspaper 
experienced  working  partner,  strong 
on  sales  and  editorial. 

FAX  Reply  (941)  649-5306. 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  FOR  SALE 


ROCKY  MOUNTAIN  weekly  group 
grown  375%  in  lost  9  years.  $1.5MM 
gross.  $380K  cash  flow.  Market  has 
solid  4%  annual  housing  growth.  No 
competition.  Owners  will  stay  on  with 
incentive-oriented  management.  Price 
$3.2AAM  with  $1MM  down,  terms.  Box 
08057,  Editor  &  Publisher. 


FREE  LIST:  Texas  and  Oklahoma 
newspapers  for  sale.  Bill  Berger,  1801 
Exposition  Blvd.,  Austin,  TX  78703. 

Tel;  (512)476-3950 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  odd  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  & 

Publisher. _ 

NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub¬ 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 

NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

_  1  Annette  Park  Drive,  Bozeman, 

John  T.  Cribb  ^  S9715  e-mail:  jciibbOlmtnet 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
>  &  Appraisal 
406-586-6621 
Fax  406-586-6774 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fax  (770)  590-7267 


STEPPER  COLLATOR/INSERTER  with 
(old  'n  tie  head.  Colotte  &  Insert  3  into 
1  or  collate,  (old  arKl  tie  3  pieces  with 
or  without  cover  wrap.  Up  to  1  OK/hr. 
Excellent  condition.  (919)  726-7081, 
ext.  242  or  233. 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


PRESSES 


DIREa  FROM 

THE  ORIGINAL  MANUFACTURER 

1 987  Solna  D30  web  press 
(3)  2-f  1  perfecting  units 
(5)  1+1  perfecting  units 

(1 )  F36  1/2  and  1/4  (older 

22  3/4'  X  36'  (578mm  x  915mm) 

1 975  Solna  D22  add-on  units 

(2)  1+1  perfecting  units 

22  3/4'  X  36'  (578mm  x  91 5mm| 

1 974  Solna  D22  web  press 
(2)  1974  1+1  perfecting  units 
(1)F22  1/2,  1/4  and  DP  folder 
22  3/4'  X  36'  (578mm  x  91 5mm) 

1 973  Solna  C22  web  press 
(5)  1+1  perfecting  units 
(1)F22  1/2,  1/4  and  DP  folder 
22  3/4'  X  36'  (578mm  x  91 5mm| 

Solna  Web  USA,  Inc. 

(800)  247-8392 
Fox;  (913)492-0170 


4- unit  GOSS  COMMUNITY  (grease) 
with  2  folders.  22  3/4'  cutoff.  Outstand¬ 
ing  condition. 

Call  Patrick  at  970)  887-3334 


WITH  EVERY  PRESS 

you’ll  get.... 

the  GtotnU  Advmntmze 


METRO/METRO-UNER  18 

unit  pressline79-'86  vintage,  22 
3/4"  cut-off  with  lOhalfdcclu,  1 
double  delivery  3:2  &  2  sinde 
delivery  3:2  foloere,  1845"KTP’s 
Goss  PCS  system  &  Fincor  press 
drive.  Available  immediatefy 


METROLINER  20  unit  press- 
line,  22"  cut-off,  1977  vintage 
with  2  stacked  units,  6  half  declu, 
2  double  delivery  3:2  &  1  single 
delivery  3:2  folder,  18-42" 

RTF’s  &  FiiKorpress  drive.  Com¬ 
pletely  rebuilt  in  1990  by  OEM. 
In  excellent  condition  and  has 
been  meticulously  maintained. 
Available  2nd  quarter,  1998 


OFFSET  CONVERTED 
COLORMATIC  Four  8  unit 

22  3/4"  cut-off  presses  each  with 
4  cdor  humps,  double  160  page 
3:2  folders,  2-4  high  angle  bar 
nests  &  8  Hoe  45"  RTF's.  Origi¬ 
nal  at  LA.  Times  in  parallel  16 
unit  ptesslines  -  one  with  3rd 
3:2  folder.  Buy  all  4  con^ete,  or 
individually.  Available  now 

GOSS  METRO  Two  presses 
from  the  Washington  Post,with 

23  9/16"  cut-off,  ate  available 
now.  One  with  10  units  &  4  half 
decks  -  one  with  1 1  units  &  7 
half  decks.  Two  additional  10 
unit,  7  half  deck  Metro  presses 
&  one  10  unit,  7  half  deck  TKS 
press  will  be  available  in  '98.  An 
exceptional  value  for  presses  in 
exceUent  operating  condition. 

908  560  9364 


908  560  9422  fax 

GLOBAL 

PRESS  SALES  INC 


INLAND  NEWSPAPER 
MACHINERY  CORP. 

Servirig  ihe  newspaper  industry 
since  1910. 

Please  call  us  -  we  specialize  in  quality 
pre-owned  web  presses. 

1  (800)  255-6746 
(913)492-6217 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1 528  Fax  (770)  552-2669 


HARRIS  N-800/N-845 
PRINTING  PRESSES 
Available  For  Immediate  Sale 

•Le(t-or  Right-hand  printing  units  N-800 
•Right-haiid  printing  units  N-845 
•RBC-2  folders  (one  with  quarlerfold) 

•Available  in  various  ahemotive  condi¬ 
tions  as  is  where  is,  some  still  in  prod¬ 
uction.  Reconditioned  with  6  months 
warranty.  Completely  remanufactured 
with  12  months  warranty.  Recon¬ 
figured  press  layouts  with  new  drives/ 
consoles. 

PLEASE  CONTAQ: 

EGS  Americas,  Inc.,  Arlington,  TX 
PHONE  (817)633-3795 
FAX  (817)  649-2616 
Mr.  Jeff  Rex  or  Mr.  Willy  Voss 


Until  You  Contact 

Newman  InterrKitional  Web  Press  Sale 

'Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

FOR  SALE;  1986  6/u  Harris  VI 5D,  2/ 
u  GOSS  Community  $50,000,  1/u 
GOSS  Community  $36,000;  4/u  V25 
HARRIS  Rebuilt  w/JF  25  folder  & 
splicers;  5/u  1979  HARRIS  VI  5A 
$96,000;  8/u  GOSS  Community  w/2 
folders;  5/u  rebuilt  RZ300;  5/u 
HARRIS  Ml  10. 

Tel:  (913)  362-8888 
Fax:  (913)  362-8901 


A  tie  is  like  kissing  your  sister. 

Vince  Lombardi 


2  UNIT  GOSS  METRO  22  3/4'  c.o. 
Available  immediately. 

MAN-Roland  Folders 


160  page  d 
high  formers 


and  angle  bars 


1  Urbanite  Folder.  22  3/4' 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42'  or  45'  with  Y  columns 
and  wall  brackets  10  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.o.  ond  22  3/4  c.o. 

1  folder,  baloon,  and  Engle-bars 
Harris  1650,  22  3/4'  c.o. 

Northeast  Industries  (800)  821  -6257 


8/u  GOSS  COMMUNITY  SSC-22  3/4' 
-  SSC  folder  w/upper  former-75  HP 
drive  -  Baldwin  circulators,  with  extra 
SC  folder  w/40  HP  drive.  (913)  362- 
0119. 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  arKl  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-581 7  Fox  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fox  (816)  887-2762. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


1 7  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


CIRCULATION  SERVICES 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


E&P*s  Classified 

The  industry’s  meeting  place. 
(212)  6754380,  ext.  170/171 


CIRCULATION  SERVICES 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

'ResponseABIUTY' 
Nationwide  TELEMARKETING 
(800)  950-8475 
Florace  Southward 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  Of 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CIRCULATION  SERVICES 


X)HN  A.  BURKE 

Single  Copy  Sales  -  TelenKirketing 
Door  to  Door  Sales 
NY  •  NJ  •  PA 
Call/Fox  (516)  588-2735 


CIRCULATION  SERVKES 


Always  stay  in  your  movie. 


Ken  Kesey 
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INDUSTRY  SERVICES 

CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 
TELEMARKETING  SINCE  1968 
(888)  249-4049 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


CONSULTANTS 


SERVICE  SALES  AND  COST  ARE 
SHARPLY  IMPROVED. 

The  Von  Entress  Group  (800)  409-3800 


DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


Call  For  Our  Low 
Contract  Rates. 
(212)675-4380 
EXT.  170 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 

Masthead  con  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908 
(505)  842-1357 
24-Hour  Line 
P.O.Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE 
(800)  657-2110 


HELP  WANTED 

ADMINISTRATIVE 


AMERICAN  PUBLISHING  CO.,  owners 
of  over  300  daily  and  weekly  newspa¬ 
pers  in  the  U.S.  is  accepting  applica¬ 
tions  for: 

•Publisher  Trainees 
•Advertising  Trainees 
•Circulation  Managers 
Excellent  management  opportunities 
await  candidates  wishing  to  join  the 
fastest  growing  newspaper  organiza¬ 
tion  in  America.  No  phone  calls,  but 
send  resumes  ta  American  Publishing 
Ca.,  P.O.  Box  520,  Morion,  IL  62959. 


GENERAL  MANAGER 

New  position  for  experienced  General 
Manager  or  Ad  Director  with  a  Zone  5 
weekly  shopper  group.  In  charge  of 
sales,  circulation,  business  office.  Good 
salary,  MBO  program,  benefits,  plus 
advancement  opportunity.  The  right 
candidate  has  experience  in  com¬ 
petitive  markets  and  can  develop  new 
accounts  and  niche  products.  Send 
cover  letter,  resume,  and  salary  require¬ 
ments  to  Box  08056,  Editor  &  Pub¬ 
lisher. 


GENERAL  OPERATIONS  MANAGER 
needed  For  large  agricultural  newspa¬ 
per  in  Zone  9.  Must  have  solid  pub¬ 
lishing  business  experience,  o  strong 
connection  to  farming,  and  willingness 
to  work  as  part  of  a  team.  Handle 
Advertising,  Classified,  Circulation  and 
Production  departments,  as  well  as 
physical  facilities.  Excellent  salary, 
401  (k).  Profit  Share  and  bonus  plans. 
Fast  growing,  expanding  operations. 
Great  opportunity!  Our  employees 
know  of  this  ad.  Send  resume  and 
cover  letter  to  Box  08051,  Editor  & 
Publisher. 


LARGE  MULTI-MEDIA  company  seeks 
right  person  for  general  management 
of  established  shopper  in  competitive, 
suburban  market  in  the  Southeast.  Look¬ 
ing  for  proven  track  record,  driven 
person  who  can  do  it  all.  Salary  plus 
bonuses,  excellent  benefits.  If  this 
opportunity  interests  you,  send  cover 
letter  and  resume  to  Joe  McGlamery, 
Morris  Newspaper  Corporation,  P.O. 
Box  888,  Statesboro,  GA  30459. 

In  reality,  we  are  still  children.  We  want 
to  find  a  playmate  for  our  thought  s  and 
feelings. 

Dr.  Wilhelm  Slekhel 


ADMINISTRATIVE 

PUBLISHER:  This  12-15,000  daily  with 
a  strong  journalistic  background 
located  in  the  Northwest  is  presently 
looking  for  a  Publisher.  The  individual 
we  are  seeking  must  have  a  previaus 
background  as  a  General  Manager/ 
Publisher.  This  is  not  a  training  posi- 
tian.  This  Publisher  must  be  committed 
to  journalistic  values  while  balancing 
that  with  the  financial  realities.  Please 
send  your  resume  to  GOOD  NEWS, 
Suite  245  N,  2435  Kimbedy  Road,  Bet¬ 
tendorf,  lA  52722. 

All  resumes  must  include  financial 
information  to  be  considered. 


The  company  is  a  leader  in  the 
marketplace  and  has  experienced 
record  performance  during  the  past 
two  years.  The  General  Manager  will 
be  responsible  for  the  day-to-day 
operations  and  those  departments 
associated  with  publishing  this  large 
group. 

Candidates  should  have  a  minimum  of 
3  years  as  a  General  Manager  or  5  to 
8  years  experience  as  a  Senior  Man¬ 
ager  in  a  large  shopper  or  free  pub¬ 
lication  group.  Base  salary,  incentive 
program,  company  car  and  a  401  (k) 
program  are  part  of  the  compensation 
package. 

Send  resume  with  cover  letter  and 
salary  history  to  Box  08063,  Editor  & 
Publisher. 


ADMINISTRATIVE 

PUBLISHER 

Gateway  Newspapers,  a  group  of  15 
weekly  newspapers  covering  suburban 
Pittsburgh,  Pennsylvania,  is  seeking  an 
individual  (or  the  position  of  Publisher. 
This  career  opportunity  is  available 
due  to  a  recent  restructuring  of  the 
company.  Gateway  Newspapers  is  an 
award-winning  group  of  paid  and 
TMC  community  weeklies,  as  well  as  a 
paid  sports  publication.  Penguins 
Report.  The  Times  Express,  one  of  our 
15  newspapers,  has  been  awarded  the 
Best  Weekly  Newspaper  for  the  4th  con¬ 
secutive  year  by  PNPA. 

The  Publisher  will  be  responsible  for 
the  entire  operation,  including 
editorial,  advertising,  circulation, 
finance  and  prepress  operations.  The 
new  Publisher  can  count  on  the  outstan¬ 


Excellent  base  salary,  bonus  program 
and  above  average  benefits,  including 
a  company  car.  Candidates  should 
have  a  minimum  of  3  plus  years  as  a 
General  Manager  and/or  Publisher,  a 
proven  track  record  of  accomplish¬ 
ments,  as  well  as,  the  drive  and  lead¬ 
ership  to  thrive  in  a  very  competitive 
market. 

Our  newspapers  do  make  a  difference 
in  the  lives  of  our  readers. 

Send  resume  with  cover  letter  and 
salary  history  to: 

Kevin  T.  Aylmer 
Chief  Executive  Officer 
Trinity  Holdings,  Inc. 

610  Beatty  Road 
Monroeville,  PA  15146 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 
CAPE  COO  TIMES 

The  Cape  Cod  Times  (48,575  doily, 
59,517  Sunday)  has  a  wonderful 
opportunity  for  someone  with  lots  of  con¬ 
fidence  and  the  talent  plus  energy  to 
back  it  up.  The  mission  is  to  gain 
market  share,  while  maximizing  the  effi¬ 
ciency  of  the  sales,  productian  and 
service  functions  in  a  teom  environ¬ 
ment.  The  successful  candidate  will 
exhibit  inspirational  and  organiza¬ 
tional  talents,  creativity  and  decisive¬ 
ness.  Outstanding  communication  skills 
a  must;  Bachelor's  degree  and  mini¬ 
mum  5  years  management  experience 
required. 

This  position  is  not  for  the  faint  of 
heart,  but  it  offers  an  opportunity  to 
jump  a  fine  sales  organization  to  the 
next  level  of  excellence.  Growing 
market  and  newspaper;  Cape  Cod  life¬ 
style  unparalleled.  Send  resume  and 
cover  letter  with  salary  requirements  to: 
Leslie  Terry,  human  resources  man¬ 
ager,  The  Cape  Cod  Times,  319  Main, 
Hyannis,  MA  02601 . 

ADVERTISING  SALES 
MANAGER 

The  Bangor  Daily  News,  a  70,000 
daily,  87,000  weekend  circulation 
newspoper,  has  an  opening  for  an 
experienced,  high-energy  leader  to 
manage  our  retail  sales  staff. 

Responsibilities  include  development  of 
the  sales  staff,  setting,  monitoring  and 
achieving  sales  goals;  direct  selling 
and  joint  sales  calls  with  the  staff,  and 
sales  experience  with  major  accounts. 
Candidates  should  have  a  history  of 
superior  sales  performance,  excellent 
communication  and  problem  solving 
skills,  and  the  ability  to  work  closely 
with  other  sales  managers.  A  market¬ 
ing  degree  or  equivalent  with  experi¬ 
ence  in  management  is  preferred.  The 
Bangor  Daily  News  offers  a  com¬ 
petitive  compensation  and  benefits 
package. 

Qualified  candidates  should 
send  a  resume  with  salary  history  to: 

Eloise  McLaughlin,  Personnel  Manager 
Bangor  Daily  News 
P.O.  Box  1329 
Bangor,  ME  04402-1329 


(No  phone  calls,  please.) 


E&P  Classified 

It’s  Your  Peoplc'tO'People  Meeting  Place 
EDITOR  (S’ PUBLISHER 
CLASSIFIED  DEPARTMENT 
11 W.  19TH  STREET 
NEW  YORK,  NY  10011 


VICE  PRESIDENT 
GENERAL  MANAGER 
A  700,000  direct  mailed  shopper 
located  in  a  top  20  market  is  seeking 
an  individual  for  the  position  of  Vice 
President/General  Monager. 


ding  team  of  managers  and  staff  in 
place  that  have  made  this  operation 
successful. 


36  Editor  6?  Publisher  ■  January  25,  1997 


guide 


EDITOR  &  PUBLISHER  RESOURCE  ORDER  CARD 


Please  ship  the  following  publication(s)  to  the  name  and 
address  below.  My  credit  card  number  or  check  is  enclosed. 


(  )  My  check  is  enclosed  (payable  to  Editor  &  Publisher  Company). 

Payment  must  be  in  US  Dollars  drawn  on  a  US  bank 
(  )Chargemy(  )VISA(  )MC  (  )AMEX 
# _ 


Name_ 


Company_ 


Street  Address 


City_ 


(Sony,  no  detvecies  to  RO.  boxes) 

_State _ Tip  _ _ 


Phone_ 


Fax_ 


(In  case  we  have  questions  about  your  order) 


Exp.  Date. 


_Signature_ 


COLOR 

PUBUCATION 

#  COPIES 

COST/COPY 

TOTAL 

RED 

1996  iNTHRNAnONAL 
Year  Book 

$125 

IB 

BLUE 

1997  EorroR&PuBusHER 
Market  Guide 

$100 

bh 

GKEEN 

1997  E&P/FPP  COMMUNdY, 
Specialty  and  Free 
Publications  Year  Book 

$99 

*0rders  shipped  outside  the  US  and  Canada  must  add 
$25  per  shipment.  ’’California,  District  of  Columbia, 

New  York  and  Ohio  residents  must  add  applicable  tax. 
Canada  residents  please  add  GST. 

SHIPPING 

FREE* 

TAX** 

MY  TOTAL  ORDER 

Your  Business  (Check 

one  Category  Only) 

1.  J  Newspaper 

11.  J  Service  Industry 

2.  J  Newspaper  Equip.  Mfr. 

12.  J  Unversity/Public  Ubrary 

3.  J  Syndicate/News 

13.  J  Financial 

Service 

14.  J  Retail 

4.  J  Advertising  Agency 

15.  J  Public  Transportation 

5.  J  Public  Relations  Firm 

16.  J  Individual 

6.  J  Legal  Firm 

17.  J  Publishing  Other  Than 

7.  _l  Government 

Newspaper 

8.  J  Mfr. -General 

18.  J  Real  Estate 

9.  J  Mfr.- Auto  &  Truck 

19.  _l  Other 

10.  J  Mfr. -Food 

Mail  to:  Editor  &  Publisher  Company,  1 1  W.  19th  St, 
NYC,  NY  10011.  Fax  number:(212)  691-6939. 
e-mail  us  at  eclpub@meciainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  htlp:/AMVvw.meciairifb.oom 


BLUfe 
&GREEN. 

The  Powerhouse  Newspaper 
Directories  from  E&R 

Stock  your  library  with  the  indispensable  news¬ 
paper  resources  available  ONLY  from  the 
researchers  at  Editor  &  Publisher: 


RED! 


Editor  &  Publisher 

International  Year  Book. 
The  premier  US  & 
International  directory  of 
daily  and  weekly  news¬ 
papers.  Published  in  two 
volumes,  the  YEAR  BOOK 
includes  priceless  news¬ 
paper  data,  installed 
equipment,  contacts, 
phone/fax  numbers, 
e-mail  and  Web  sites. 
Continuously  published  since  1924.  Also  available 
on  CD-ROM  with  or  without  listing  capabilities. 

Call  for  details  and  FREE  demonstration  disk! 
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BLUE!  1997  Editor  &  Publisher 
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marketing  needs.  Also  available  on 
CD-ROM.  Call  for  more  information. 
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1997  Editor  &  Publisher/Free 
Paper  Publisher  Community, 

Specialty  &  Free  Publications 
Year  Book.  Brand-new  directory 
of  US  &  Canadian  weekiy, 
community,  free,  niche,  aiter- 
native  and  TMC  pubiications. 

Inciudes  newspaper  data,  contacts, 
phone/fax  numbers,  Web  site  URL,  e-mail 
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HEUP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES 
AAANAGEMENT  OPPORTUNITY 

Great  opportunity  for  the  right  individ¬ 
ual  in  tnis  medium-sized  doily.  Suc¬ 
cessful  applicant  will  hove 
demonstrated  ability  to  work  well  with 
top  accounts.  Retail  and  classified 
experience  a  definite  plus.  We  offer  a 
competitive  salary  and  benefits 
package,  along  with  an  excellent  quali- 
ty-of-life  community.  Please  send 
resume  to: 

Advertising  Director 
The  Daily  Herald 
1 555  No.  Freedom  Blvd. 

Provo,  UT  84604 

CLASSIFIED  SALES  MANAGER 
A  mid-sized  coastal  Georgia  daily  has 
immediate  opening  for  individual  with 
strong  sales,  marketing  and  manage¬ 
ment  skills.  Minimum  five  years  man¬ 
agement  and  advertising  experience  in 
the  newspaper  or  related  field. 
Manage  staff  of  1 8  full  time  and  1  part 
time.  We  need  an  energetic  person 
who  is  full  of  ideas  and  has  a  strong 
desire  to  succeed.  Full  benefits.  Send 
resume  and  salary  history  to  Lou 
Barnes,  employment  manager.  The 
Savannah  Morning  News,  P.O.  Box 
1 088,  Savannah,  GA  31401. 
ADVERTISING  DIREaOR 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 
Lee  Enterprises-Where  You  Can  Make 
a  Difference.  $500  million  diversified 
medio  company  is  seeking  a  retail 
advertising  manager  for  the  ^ad  City 
Times,  Davenport  lA.  Proven  sales 
management  success  is  essential  as  is 
the  ability  to  contribute  to  the  success 
of  the  whole  enterprise  by  working  as 
a  member  of  the  management  team. 
Send  letter  and  resume  to:  Vito 
Kuraitis,  Lee  Enterprises,  400  Putnam 
Building,  215  N  Main  St.,  Davenport, 
lA  52801.  Fax:  (319)  323-9609.  EOE 

NATIONAL  ADVERTISING  MANAGER 
The  award-winning  Gazette  in  Col¬ 
orado  Springs,  CO  is  seeking  a 
national  ad  manager.  The  Gazette  is  a 
growing,  forword-thinking,  progressive 
newspaper  with  125K  Sunday/105K 
daily  circulation.  A  team  player  w/ad 
sales  experience  able  to  grow 
revenues,  develop  new  business;  a  pro¬ 
ven  track  record  needed.  Self-starter, 
highly  motivated,  independent,  and 
driven  personality  a  must.  Able  to 
travel.  Excellent  communication  and 
organizational  skills  a  must.  Excellent 
benefits  and  working  environment. 
Send  resume,  cover  letter  and  salary 
requirements  to:  National  Ad  Director, 
Gazette,  P.O.  Box  1 779,  Colorado  Spr¬ 
ings,  CO  80901  or  FAX  packet  to 
(719)636-0161. 

The  Gazette  is  an  EOE 

ADVERTISING  +  PROGRAMMING 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 
The  San  Angelo  Standard-Times,  a 
Harte-Hanks  daily  newspaper  with 
daily  circulation  of  32,783  and  a  Sun¬ 
day  circulation  of  40,059  seeks  a 
highly-motivated  and  innovative  leader 
to  become  an  integral  part  of  our 
Advertising  Department,  "me  qualified 
candidate  must  have  a  proven  track 
record  of  Retail  Advertising  sales, 
excellent  written  and  oral  communica¬ 
tion  skills  and  the  ability  to  develop 
and  motivate  a  sales  staff.  Must  be 
ambitious,  creative  and  goal-oriented. 
Responsibilities  include  d^eloping  and 
increasing  local  advertising  revenue 
with  an  emphasis  on  improving  market 
share. 

This  position  will  report  directly  to  the 
Advertising  Director. 

We  offer  a  competitive  salary  and 
bonus  structure  with  an  excellent 
benefit  package.  The  following  is  a 
partial  list  of  company  benefits: 

•  401  (k) 

•  Life  Insurance 

•  Medical  Insurance 

•  Dental  Insurance 

•  Vision  Insurance 

•  Harte  Hanks  Pension. 

Please  send  resume  to: 

Human  Resources  Department 
San  Angelo  Standard-Times 
P.O.  Box  51 1 1 
San  Angelo,  TX  76902-51 1 1 


ADVERTISING  +  PROGRAMMING 


The  TimesDaily,  o  35,000  circulation, 
seven-day  daily  newspaper  in 
Florence,  AL,  is  recruiting  for  the  posi¬ 
tion  of  Advertising  Director.  Appli¬ 
cant's  must  have  a  bachelor's  degree 
with  a  minimum  of  seven  years  of 
advertising  management  experience. 
Applicants  should  have  experience  in 
sales  planning,  budgeting  and  fore¬ 
casting  in  all  advertising  areas.  Other 
experience  should  include  staff  devel¬ 
opment  and  training,  major  accounts 
management,  and  developing 
strategies  for  growth  in  a  competitive 
market.  The  compensation  package 
includes  a  competitive  base  salary, 
attractive  bonus  and  a  comprehensive 
benefits  package. 

The  TimesDaily  is  a  member  of  The 
New  York  Times  Regional  Group,  For 
consideration,  please  send  your 
resume  and  salary  history  to: 
TimesDaily,  P.O.  Box  797,  Florence, 
AL  35631,  Attn:  Frank  Helderman, 
Publisher.  EOE. 

PRODUa  MANAGER 
SYSTEM  READY  ADS 

International  real  estate  vendor  seeks 
Electronic  Ad  Entry  manager  to 
develop  and  oversee  all  aspects  of 
product  management,  marketing/sales 
to  major  daily  newspapers  across 
North  America.  Individual  should  have 
minimum  of  3-5  years  experience  in 
working  directly  with  or  directing  sales 
to  major  market  classified  ad  man¬ 
agers.  Knowledge  of  electronic  ad 
placement  a  plus,  but  not  required. 
Opportunity  exists  for  immediate  place¬ 
ment.  FAX  resumes  to:  Product  Man¬ 
ager,  (770)518-9531. 


THE  SUN-SENTINEL  COMPANY  located  in  Ft.  Lauderdale,  Florida, 
a  dynamic  member  of  Tribune  Company,  one  of  the  nation's  largest 
multi-media  information  and  entertainment  companies,  is  seeking  the 
following; 

PROGRAMMER  ANALYST 

Responsibilities  will  include  communication  with  user  divisions  to 

DEFINE  SYSTEMS  NEEDS,  LEAD,  PLAN,  ORGANIZE,  DESIGN,  CODE  AND  TEST 
SYSTEMS  RUNNING  A  VARIETY  OF  OPERATING  SYSTEMS  SUCH  AS  SuN  UNIX/ 

Solaris,  AIX,  SCO-UNIX,  as  well  as  DOS,  Windows,  and  Macintosh. 
This  position  also  requires  recent  Collier- Jackson  circulation 

EXPERIENCE  (MINIMUM  2  YEARS)  WITH  A  STRONG  PROGRAMMING 
BACKGROUND  IN  COBOL.  UDMS  REPORT  WRITER  AND  GENERAL 
NETWORKING  EXPERIENCE  DESIRED,  PLUS  A  MINIMUM  2  YEARS  EXPERIENCE 
IN  DESIGNING,  TESTING,  IMPLEMENTING  AND  SUPPORTING  CRITICAL 
COMPUTER  APPLICATIONS.  EXPERIENCE  WITH  VRU  (VOICE  RESPONSE), 
PAGING  SYSTEMS  AND  INTERFACING  SYSTEMS  A  PLUS.  EXCEPTIONAL 
INTERPERSONAL,  WRITTEN  AND  VERBAL  COMMUNICATION  SKILLS  AND 
ORGANIZATIONAL  ABILITY  REQUIRED. 

SALES  REPRESENTATIVE 

Responsibilities  include  developing  new  business  and  servicing 
EXISTING  customers  FOR  TV  BOOK,  COORDINATING  GROUP  PAGES  AND 
SPECIAL  PROJECTS  WITH  THE  SALES  STAFF.  PREVIOUS  SALES  EXPERIENCE 
REQUIRED,  WITH  STRONG  MATH  ABILITY,  EXCEPTIONAL  COMMUNICATION  AND 
INTERPERSONAL  SKILLS,  AND  GOOD  DRIVING  RECORD.  RESULTS-ORIENTED, 
SELF-STARTER  REQUIRED  IN  THIS  FAST-PACED  PQSITIQN. 


The  Sun-Sentinel  offers  competitive  salary,  with  generous  benefits 
plan  and  stock  options. 


To  apply,  forward  resume  and  interest  letter  with  salary  requirements 

SUN.SENTINEL  COMPANY 


SBO^ScnUnci 


Human  Resources,  Attn:  B.  Feidkamp 
333  S.W.  12th  Avenue 
Deerfield  Beach,  FL  33442 
Or  E-mail  to;  bfeldkamp@tribune.com 


_ ADVERTISING _ 

CUSSIFIED  ADVERTISING  MANAGER 
Review  Publishing,  a  community  and 
alteiTKitive  newspaper  group  located  in 
Philadelphia,  PA  seeks  a  Classified 
Advertising  Manager  to  join  its  staff. 
We  distribute  1 84,250  newspapers 
every  week  and  are  growing.  If  you 
have  experience  building  a  7-10 
member  classified  advertising  sales 
team,  are  energetic  and  a  strong 
motivotor,  and  know  how  to  promote, 
we  should  tolk.  We  offer  o  salary  to 
the  mid  30's,  plus  bonus  and  compre¬ 
hensive  benefits.  Contact:  John  Gallo, 
Review  Publishing,  1701  Walnut 
Street,  Philadelphia,  PA  19103,  tel: 
(215)  336-2500,  ext.  101. _ 

RETAIL  ADVERTISING  MANAGER 
A  30,000  daily  has  an  outstanding 
opportunity  for  an  aggressive,  welh 
organized,  hands-on  retail  manager. 
The  individual  selected  will  be  someone 
who  can  recognize  and  capitalize  on 
revenue  opportunities.  Priorities  in 
directing  our  retail  staff  include  field 
training,  coaching  and  account  pres¬ 
entations.  Join  a  growing  MediaNews 
Group  newspoper  with  competitive  com¬ 
pensation  and  benefits. 

Please  send  your  resume  and  cover  leF 
ter  with  your  salary  requirements  to: 

Kay  Blockmon/VP  Advertising 
Gloucester  County  Times 
309  Brood  Street 
Woodbury,  NJ  08096 

RETIRED  or  thinking  of  retirement? 
Desire  part-time  work  in  your  lifetime 
profession  of  newspoper  ad  sales? 
Choose  Keister-Williams,  a  57  year- 
old  church  page  service  company. 
Ideal  position  for  self-motivated 
persons  wishing  to  supplement  retire¬ 
ment  income  while  calling  on  Busi¬ 
nesses,  Ad  Manogers,  and  Publishers. 
Join  19  other  sales  people  with  won¬ 
derful  success  stories.  Please  send 
resumes  to  P.O.  Box  8005,  Charlot¬ 
tesville,  VA  22906. 

STILL  LOOKING  for  ad  manager  for 
our  15,000  circulation,  seven-day 
paper  in  heart  of  Cajun  country.  Last 
manager  promoted  to  publisher  ot 
other  group-owned  paper.  Need  a 
leader  who  con  help  our  capable  staff 
maximize  sales  in  growing  market. 
Good  base  pay,  bonus  plan,  benefits. 
Good  working  environment.  Contact 
Will  Chapman,  publisher.  The  Daily 
Iberian,  P.O.  Box  9290,  New  Iberia, 
lA  70562. 

ART/GRAPHICS 

INFOGRAPHIC  ARTIST 
Did  you  use  an  infographic  to 
onnounce  the  birth  of  your  first  child? 
Do  you  draw  your  own  maps  for  vaca¬ 
tion  rather  than  rely  on  some  travel 
guide?  Would  you  rather  diagram  a 
fife  than  five  it?  If  you  meet  any  of  these 
qualifications,  you  may  hove  a  future 
in  sunny  Florida. 

We're  looking  for  an  infographic  artist 
with  at  least  five  years  experience 
who's  quick  and  thorough.  You  must 
be  oble  to  cover  the  big  story.  Please, 
no  phone  calls. 

Send  resume  arxJ  work  samples  to: 

The  Palm  Beach  Post 
Michelle  Deol-Zimmermon 
Assistant  Graphics  Director 
P.O.  Box  24700 
West  Polm  Beach,  FL  3341 6 


January  25,  1997  ■  Editor  &  PiiBUSHER  37 


HELP  WANTED 


_ ART/GRAPHICS _ 

PAGE  DESIGNER/GRAPHIC  ARTIST 
The  Flint  Journal  (100,000  PM  daily) 
has  an  immediate  gening  in  our 
graphics  department.  The  job  offers  to 
won(  on  a  variety  of  nevrs  and  feature 
pages.  We  are  looking  for  a  person 
who  enjoys  working  as  a  team, 
participating  in  the  decision-making 
process  and  wants  ta  impact  on  the 
design  of  the  poper.  The  ideal  candi¬ 
date  will  have  strong  design  and 
graphic  skills,  a  jaurnalism  back- 
round  and  experience  with  QuarkX- 
ress.  Send  resume,  references  and 
clips  to  John  Dickson,  assistant  manag¬ 
ing  editor,  The  Flint  Journal,  200  E. 
First  St.,  Flint,  Ml  48502-1925.  (810) 
766-6250,  e-mail:  jdickson@tir.com. 

NEWS  DESIGN  ARTIST 
The  Register-Guard,  a  78,000- 
circulation  morning  daily  in  Eugene, 
Ore.,  has  an  opening  for  a  news 
design  artist  who  can  translate  com¬ 
plex  concepts  into  concise  and  visually 
compelling  informational  artwark;  a 
self-starting  team  player  who  can  chop 
an  overloaded  in-basket  down  to  size 
while  juggling  a  Sunday  centerpiece 
on  the  anatomy  of  an  avalanche;  an 
expert  user  af  the  Macintosh  computer 
and  prafessional  graphics  and  design 
software.  Must  have  a  degree  from  a 
college  or  university. 

Qualified  applicants  submit  a  cover  let¬ 
ter,  resume  and  10  samples  af  recent 
work  representing  illustrations,  informa¬ 
tional  graphics  and  page  design  no 
later  than  FRIDAY,  JANUARY  31, 
1997  to  NEWS  DESIGN  ARTIST,  The 
Register-Guard,  H.R.  Dept.,  P.O.  Bax 
1 01 88,  Eugene,  OR  97440-21 88. 

If  you  would  like  samples  returned, 
please  send  self-addressed/stamped 
envelope;  all  others  will  remain  prop¬ 
erty  of  the  R-G. 

No  telephone  inquiries,  please.  All 
applicants  will  receive  a  response. 
Women  and  Minority  applicants  are 
encouraged  to  apply. 

Successful  applicant  must  show  proof 
of  employability  and  acceptable  identi¬ 
fication  upon  acceptance  of  employ¬ 
ment. 

EQUAL  OPPORTUNITY  EMPLOYER 

ART/GRAPHICS 


_ ART/GRAPHICS 

GRAPHIC  ARTIST  WANTED:  Full  time, 
Sunday-Thursday,  late  shift,  at  USA 
TODAY  in  Arlington,  Virginia.  Mini¬ 
mum  of  five  years  experience  at  a 
newspaper.  College  education  pre¬ 
ferred.  Macintosh  experience 
(Freehand  or  Illustrator)  is  a  must. 
Ability  to  illustrate  in  more  conven¬ 
tional  media  is  a  plus.  Must  be  able  to 
work  with  minimal  supervision,  work 
fast  and  work  accurately.  Salary  com¬ 
mensurate  with  experience  and  ability. 
Apply  in  v/riting  (no  phone  calls),  with 
examples  of  work  to:  Richard  Curtis, 
managing  editor,  graphics  &  phatog- 
raphy,  1000  Wilsan  Blvd.,  Arlington, 
VA  22229. 

THE  SAN  BERNARDINO  COUNTY 
SUN,  an  award-winning  Gannelt  daily 
newspaper  of  82,000  daily  circulation 
in  the  heart  of  Southern  California's 

sun  cauntry,  seeks  a  graphics  artist  to 

conceptualize  and  design  informa¬ 

tional  graphics  and  to  do  some  illustra¬ 
tions  and  page  design.  Must  be  Mac 
proficient.  Send  resume,  cover  letter 
and  a  week's  worth  of  samples  >o: 
Ricardo  Pimentel,  executive  editor.  The 
San  Bernardina  County  Sun,  399  N. 
D.  St.,  San  Bernardino,  CA  92401; 
fax:  (909)  386-3922.  The  Sun  values 
diversity  in  the  workplace  and  is  com¬ 
mitted  to  equal  appartunity  emplay- 
ment.  Candidates  ^a  share  our  vision 
are  especially  encouraged  to  apply. 

CIRCULATION 

CIRCULATION 

DIREQOR 

Seven-day  lacal  newspaper,  under 
30,000  circulation,  is  seeking  results- 
oriented  professional  to  manage  its 
circulation  division. 

The  ideal  candidate  has  demonstrated 
abilitv  to  closely  manage  home  delivery, 
develop  a  strong  single  copy  presence 
and  implement  effective  marketing 
campaigns  that  take  advantage  of  both. 

A  minimum  of  five  years  circulation  man¬ 
agement  experience  is  required.  Com¬ 
pany  offers  a  competitive  salary  and 
benefits  package  with  unlimited  growth 
potential  within  our  parent  organiza¬ 
tion.  Reply  to  Box  07857,  Editor  & 
Publisher. 

ART/GRAPHICS 


THE 


SUN 


GRAPHICS  EDITOR 

Do  you  thrive  on  producing  dynamic,  sophisticated  informational 
graphics?  Do  you  possess  strong  journalism  skills?  Then  this 
position  could  be  for  you.  We  are  seeking  an  aggressive,  pro-active 
individual  to  generate  and  execute  informational  graphics.  The  ability 
to  communicate  graphic  ideas  to  editors  and  reporters  is  essential. 

Candidates  must  have  expertise  in  Freehand  and/or  Illustrator. 

A  working  knowledge  of  QuarkXPress  and  Photoshop  a  plus.  Three  to 
five  years  editing  experience  is  required 

Send  resume  and  samples  of  work  to: 

Jerold  Council,  Graphics  Director, 

The  Baltimore  Sun,  501 N.  Calvert  St.,  Baltimore,  MD  21278. 

An  Equal  Opportunity  Employer,  M/F/D/V 


_ CIRCULATION _ 

SALES  REPRESENTATIVE 
National  newspaper  compony  has 
opening  for  a  circulation  sales  and 
marketing  representative  based  in  Min¬ 
neapolis.  Candidates  must  be  sales 
driven,  possess  excellent  written  and 
verbal  communication  skills  and  be  com¬ 
puter  literate.  Travel  required.  Excellent 
starting  salary,  benefits,  bonus  plan 
and  company  vehicle.  Send  resume  to 
Single  Copy  Manager,  PCF,  15255  S. 
94lh  Avenue,  Suite  500,  Orland  Park, 
IL  60462. _ 

CIRCULATION  AUDITOR 
Excellent  opportunity  for  someone  with 
publishing  experience  to  become  on 
auditor  on  a  contract  basis.  Extensive 
knowledge  of  all  aspects  of  paid  and 
free  circulation.  Knowledge  of  postal 
regulations  helpful.  Travel  required 
with  expenses  paid.  Send  resume  to 
Box  08058,  Editor  &  Publisher. _ 


CIRCULATION  DIREaOR 

The  Boston  Business  Journal,  a  25,000 
circulation  weekly  newspaper,  seeks  a 
dynamic,  growth-oriented  professional 
to  lead  our  circulation  team  and  to  con¬ 
tinue  growth  of  paid  circulation.  Can¬ 
didates  must  have  a  minimum  of  3 
years  successful  experience  in  all  areas 
of  circulation.  Must  have  a  thorough 
knowledge  of  ABC  rules,  postal  regula¬ 
tions,  working  with  spreadsheets  and 
strong  PC  skills.  Experience  managing 
both  an  administrative  and  telemarket¬ 
ing  staff  required.  Candidates  should 
be  dedicated  to  customer  service  and 
experienced  in  developing  and  imple¬ 
menting  marketing  plans.  Send  resume 
and  earnings  history  to  Publisher,  Bos¬ 
ton  Business  Journal,  200  High  Street, 

Boston.  MA  02110. _ 

CIRCULATION  RESEARCH  MANAGER 
SOUTH  BRUNSWICK,  NJ 
Responsibilities  include  managing  pri¬ 
mary  research  projects  for  The  Wall 
Street  Journal,  Barron's  and  other  print 
products  as  well  as  analysis  of  sec¬ 
ondary  data.  Will  hire  vendors  and 
manage  a  market  research  staffer. 

REQUIREMENTS 

The  ideal  candidate  will  have  10  years 
experience  in  qualitative  and  quan¬ 
titative  market  research.  Strong  writing 
and  verbal  communciation  skills 
required.  BA  or  MBA  in  related  field 
desired. 

Forward  resumes  to: 

Lee  Rubin 

Dow  Jones  &  Co.,  Inc. 

Staffing  Dept.  -  Bldg.  1 
P.O.  Box  300 
Princeton,  NJ  08543-0300 
_ FAX:  16091  520-4149 

CIRCULATION  MANAGER 

The  Daily  Record,  a  Pioneer  newspa¬ 
per  in  the  center  of  Washington  State, 
is  looking  for  an  experienced  circula¬ 
tion  person  with  computer  skills,  the 
sales  experience  to  grow  circulation 
and  is  dedicated  to  customer  service. 
This  5,500  Mondoy-Saturday  evening 
paper  is  in  one  of  the  most  beautiful 
areas  of  the  northv^st.  New  homes  are 
going  up  daily.  We  need  a  circulation 
manager  to  take  charge  of  a  depart¬ 
ment  with  huge  potential.  Call  Pub¬ 
lisher  Keith  Love  at  (509)  925-1414 
for  more  information. 


_ CIRCULATOR _ 

CIRCULATION  DIREaOR 
Carolina,  28K  AM  and  Sunday  seeks 
a  professional  interested  in  career 
growth  to  join  our  management  team. 
Wonderful  opportunity  for  a  motivated, 
honest  self-starter.  Adult  carriers,  70% 
PIA,  fast-growing  market.  We  offer 
medical  &  dental,  401(k|,  paid 
nsion,  competitive  salary  and  MBO 
nus.  Reply  to  Box  08065,  Editor  & 
Publisher. 

CIRCULATION  MANAGER 
Review  Publishing,  a  community  and 
alternative  newspaper  group  located  in 
Philadelphia,  PA  seeks  a  Circulation 
Manager  to  join  its  staff  who  is  experi¬ 
enced  in  managing  the  distribution  of 
non-paid  TMC  and  bulk  distributed 
newspapers.  We  distribute  1 84,250 
newspapers  every  week  and  are  grow¬ 
ing.  If  you  have  experience  developing 
an  organization  of  independent  dis¬ 
tributors  and  supervising  staff,  are  a 
good  communicator  and  motivator,  we 
should  talk.  We  offer  a  salary  to  the 
mid  30's,  nights  and  weekends  off, 
and  comprehensive  benefits.  Contact: 
John  Gallo,  Review  Publishing,  1701 
Walnut  Street,  Philadelphia,  PA 
19103,  tel:  (215)  336-2500,  ext.  101. 

DIREaOR  OF 

SALES  AND  MARKETING 

The  Havraii  Newspaper  Agency  (HNA) 
seeks  a  consumer  marketing  visionary. 
HNA  handles  business  operations  for 
Gannett's  The  Honolulu  Advertiser 
(110,000  circulation  morning  daily 
and  1  95,000  Sunday)  and  Liberty 
Newspapers  Ltd.'s  Star-Bulletin 
(70,000  afternoon  daily). 

This  new  role  in  beautiful  Hawaii  offers 
the  right  candidate  the  opportunity  to 
literally  create  a  sales  and  marketing 
department  and  to  create  and  drive 
circulation  marketing  strategies  for  two 
daily  newspapers.  An  innovative 
marketer  with  solid  sales  and  analytical 
skills  targeted  toward  results  will  win 
this  role. 

The  ideal  candidate  will  have  the  right 
blend  of  sales-machinery  skill  sets  and 
strategic  abilities.  If  your  excellent  skill 
sets  are  matched  by  enthusiasm  for 
new  projects  and  a  passion  for  high 
goals,  please  send  a  resume  (including 
references  and  salary  history),  exam¬ 
ples  of  two  successful  sales  drives  and 
a  cover  letter  to:  Mary  Kay  Blake, 
Director,  Recruiting/Placement,  Gan¬ 
nett  Co.,  Inc.,  1 100  Wilson  Blvd.,  Arl¬ 
ington,  VA  22234. 

Gannett  is  an  Equal  Opportunity 
Employer  that  values  diversity  in  the 
workplace  and  especially  encourages 
those  who  share  our  vision  to  contact  us. 


SEND  YOUR 
BOX  REPLIES  TO; 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 
New  York,  NY  1001 1 
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_ CIRCULATION _ 

DISTRIBUTION  FIELD  COORDINATOR 
The  Chicago  Tribune,  a  world-leader 
in  the  newspaper  and  communications 
industry,  has  an  outstanding 
opportunity  for  an  individual  interested 
in  Field  Distribution. 

The  selected  candidate  will  be  involved 
with  assisting  the  division  manager 
and  regional  manager  in  all  aspects  of 
consumer  delivery,  single  copy  sales 
and  marketing,  and  customer  relations 
within  a  given  geographic  area.  This 
position  will  assist  in  the  development 
and  implementation  of  single  copy 
merchandising  and  promotional 
activities,  as  well  as,  assisting  in  the 
growth  of  community  involvement  and 
development  of  relationships  with  sub¬ 
scribers. 

Qualified  candidates  will  possess 
newspaper  distribution  or  similar  back¬ 
ground;  strong  customer  service  prob¬ 
lem  solving  skills;  a  basic  understand¬ 
ing  of  sales  and  marketing;  and  a  col¬ 
lege  degree  in  business,  logistics, 
marketing  or  equivalent  work  experi¬ 
ence.  Must  demonstrate  effective 
motivational,  interpersonal  and  com¬ 
munication  skills,  with  the  ability  to 
work  in  teams. 

In  return,  we  offer  an  excellent  benefits 
and  compensation  package  including 
medical  and  dental  insurance,  free  life 
insurance,  401  (k),  tuition  reimburse¬ 
ment  and  much  more.  For  immediate 
consideration,  please  forward  your 
resume,  including  salary  history  to: 

Chicago  Tribune 
Human  Resources-DC 
505  Northwest  Avenue 
Norlhlake,  IL60164 
FAX:  (708)  836-0405 

We  are  an  Equal  Opportunity 
Employer.  We  do  not  discriminate  on 
the  basis  of  race,  religion,  color,  sex, 
age,  national  origin,  citizenship,  dis¬ 
ability,  or  any  protected  category.  The 
above  is  a  brief  description  that  may 
not  include  all  job  functions.  Non¬ 
smoking  environment. 

HOME  DEUVERY  DIREaOR 
Gro>vth  potential  is  yours  to  exploit! 
Large,  eastern  doily  is  seeking  a  dynamic, 
effective  Home  Delivery  Director. 
Responsible  for  strategy  and  execution 
that  yield  sustained  growth.  Will 
manage  acquisition  and  retention, 
extensive  distribution  network,  field 
force,  P&L  and  ABC  compliance.  To  be 
considered,  you  must  have  5+  years  of 
successful,  progressively  more  responsi¬ 
ble,  circulation  management  experi¬ 
ence  and  be  service-driven,  systems- 
oriented  and  PBM  savvy.  Computer 
skills  a  must,  college  degree  preferred. 
Great  location,  exciting  work  environ¬ 
ment.  Generous  compensation 
package.  Reply  with  resume  and  salary 
history  to:  Box  08061,  Editor  &  Pub¬ 
lisher. 


Simplicity  of  character  is  no  hindrance  to 
subtlety  of  intellect. 

John  Morfey 


_ CIRCULATION _ 

CIRCULATION  SALES  MANAGER 
The  Daily  Press,  a  100,000  circulation 
daily  in  southeast  Virginia,  has  an 
immediate  opening  in  our  circulation 
department  for  a  creative,  self-starter 
with  a  history  of  successful  sales  and  pro¬ 
motional  campaign  activities  and  at 
least  2  years  of  sales  management 
experience. 

PRIMARY  responsibility  is  to  increase 
daily  circulation  and  build  readership 
by  developing  and  implementing 
innovative  sales  strategies  using  single¬ 
copy  sales  promotion,  telemarketing, 
home  delivery  promotions  and  cam¬ 
paigns,  and  educational  service  pro¬ 
grams.  Telemarketing  and  NIE  report 
to  this  position.  Position  reports  to  the 
Circulation  Director. 

IDEAL  candidates  will  have  previous 
circulation  sales  experience  and 
demonstrated  ability  to  effectively 
achieve  revenue  goals.  Telemarketing 
management  and  a  college  degree  in 
marketing  or  related  field  preferred. 
Excellent  incentive  and  benefits  plans, 
including  ESOP. 

To  apply:  send  a  resume  and  salary 
history  to;  Human  Resources,  The  Daily 
Press,  7505  Warwick  Blvd.,  Newport 
News,  VA  23607  or  fax  to  (804)  247- 
7884.  EOE 


MARKETING  DIREQOR 
CIRCULATION 

We  seek  a  proven  track  record  in 
acquiring  and  retaining  customers. 
Position  reports  to  VP/Circulation.  Must 
have  at  least  10  years  of  marketing 
experience  in  a  large,  complex,  highly 
competitive  market;  thorough  know¬ 
ledge  of  database/direct  marketing 
and  effective  market  segmentation 
practices;  and  a  personal  style  that 
encourages  people  to  produce 
extraordinary  results.  Bachelor's 
degree  or  comparable  experience. 
Sorne  background  in  subscription  sales 
and  customer  retention  would  be 
helpful,  yet  our  focus  is  on  marketing 
expertise.  Fluency  in  English  and 
Spanish  is  a  plus.  Fax  resume  and  sum¬ 
mary  of  marketing  ochievements  to  The 
Miami  Herald  at  One  Herald  Plaza, 
Miami,  FL  33132.  Please  specify  job 
code  CIRC-06  on  all  pages  sent.  We 
are  able  to  respond  only  to  applicants 
who  are  selected  for  inteiviews. 
PENNSYLVANIA'S 
BEST  DAILY  NEWSPAPER 
Marketing/Single  Copy  Manager 
Needed 

If  you  are  new  in  the  circulation  busi¬ 
ness  and  want  to  GET  AHEAD,  we 
hove  a  position  for  you.  This  position  is 
an  excellent  opportunity  to  grow  into  a 
number  two  position. 

The  ideal  candidate  will  be  progressive 
and  have  previous  marketing  experi¬ 
ence,  a  marketing  degree  is  preferred 
but  equivalent  experience  applications 
will  be  accepted. 

If  this  sounds  like  a  position  you  may 
be  interested  in,  send  your  resume, 
cover  letter  and  salary  history  to; 

Ben  Vinson 
Circulation  Director 
The  Sentinel 
P.O.  Box  130 
CoHisle,  PA  17013 
Fax:  (717)  243-3754 


CIRCULATION 


SALES  &  MARKETING  MANAGER 

The  Herald  Sun  Newspaper,  a  53,000 

filus  daily  located  in  Durham,  NC 
Home  of  Duke  University)  has  an 
immediate  opening  for  a  Sales  and 
Marketing  Manager  in  the  circulation 
department. 

Position  is  responsible  (or  all  sales  and 
marketing  in  the  circulation  depart¬ 
ment.  Applicant  should  hove  previous 
circulation  sales  experience,  preferably 
in  a  competitive  environment.  Must  be 
creative,  self-starter,  innovative  and 
able  to  motivate  staff.  Phone  sales, 
single  copy  and  NIE  report  to  this  posi¬ 
tion.  Must  have  good  computer  skills 
including  spreadsheet  applications. 
Knowledge  of  CJ  helpful,  but  not 
required. 

We  offer  a  competitive  salary  and 
bonus  plan  commensurate  with  experi¬ 
ence.  Excellent  benefit  package  with 
401  (k).  SerKl  resume  along  with  salary 
history  to  David  Kirkman,  circulation 
director.  The  Herald  Sun,  P.O.  Bax 
2092,  Durham,  NC  27702.  EOE. 

CUSTOMER  SERVICE 

DIREaOR  OF  CUSTOMER  SERVICE 
VYITH  ONUNE  INDUSTRY  LEADER 

AdOne  Classified  Network 
(www.adone.com),  the  publishing 
industry's  leading  pravider  a(  aniine 
classified  advertising  solutians,  is 
interested  in  candidates  (or  Director  of 
Customer  Service. 

AdOne  hosts  the  Web's  most  compre¬ 
hensive  network  of  online  classifieds 
from  more  than  250  publications  featur¬ 
ing  13  classified  categories.  AdOne's 
oo^rtising  and  web  experts  help  pub¬ 
lishers  implement  cost-effective 
strategies  and  tools  to  increase  their 
online  classified  ad  advertising 
revenues. 

AdOne  is  developing  a  customer  ser¬ 
vice  department  that  will  work  closely 
with  our  clients  to  better  service  their 
online  clossified  needs.  Based  in 
AdOne's  New  York  City  headquarters, 
our  Director  of  Customer  Service  will 
work  closely  with  the  Sales  and  Opera¬ 
tions  Divisions  in  the  rapid  implerrtento- 
tion  of  this  vital  function. 

The  successful  candidate  comes  from 
the  newspaper  industry  and  has 
managecf  busy  customer  service 
departments  in  heavy  transactional 
environments  where  building  and  main¬ 
taining  customer  relationships  are 
essential.  Experience  with  a  start-up 
function  is  a  plus.  Candidates  must 
demonstrate  "roll  up  the  sleeves"  man¬ 
agement  and  working  style.  Salary 
range  is  in  the  60s.  The  position  is 
basM  in  New  York  City. 

We  are  an  Equal  Opportunity 
Employer. 

Please  (ax  or  email  your  resume  and 
salary  requirements  to:  Martha  Glantz, 
(212)  334-3307,  martha@adorfe.com. 
We  will  only  respond  to  candidates 
who  are  consicJered  (or  on  interview. 


_ EDfTORIAL _ 

A  MID-SIZE  newspaper  in  the  mid- 
atlantic  region  is  looking  (or  a  second 
anchor  for  our  sports  staff.  If  vou  are 
currently  writing  sports  and  (eel  you 
should  be  the  number  two  with  p>oten- 
tial  to  become  sports  editor  and  have 
good  layout  skills,  we  wont  to  hear 
from  you.  Reply  to  Box  08054,  Editor 
&  Publisher. 

AGGRESSIVE  REPORTER  who  can 
thrive  in  a  competitive  environment 
needed.  Must  be  proficient  at  both 
breaking  and  enterprise  news.  Send 
resume,  clips  and  references  to  Jim 
Willis,  managing  editor,  Birmingham 
Post-Herald,  P.O.  Box  2553,  Birm¬ 
ingham,  AL  35202. 

AWARD-WINNING  24,000  circula- 
tion  Zone  5  AM  newspaper  seeks 
energetic  reporter  with  a  nose  (or  news 
and  a  flair  (or  enterprising  reporting. 
One  year  of  solid  beat  experience 
required.  Reply  to  Box  08053,  Editor  & 
Publisher. 

AGGRESSIVE,  progressive  north¬ 
eastern  PA  daily  about  to  take  on  a 
new  look  and  a  new  attitude.  Looking 
(or  ambitious,  enterprising  writers  who 
want  a  challenge.  Experience  helpful 
but  not  a  must.  What  we  want  are 
reparters  wha  aren't  afraid  to  take 
risks  and  who  con  write  interesting  and 
compelling  news  stories  obout  our 
area's  gritty  political  scene,  while  also 
being  able  to  turn  out  strong  features. 
Send  resume,  clips  to  Cad  Christopher, 
managing  editor,  Standard-Speaker, 
21  North  Wyoming  Street,  Hazleton, 
PA  18201. 

ASSISTANT  METRO  EDITOR 

The  Courier-Post,  a  seven-day  AM 
metro  newspaper  in  the  competitive 
South  Jersey-Philadelphia  market,  is 
searching  for  an  energetic,  dedicated 
assistant  metro  editor  to  help  lead  a 
team  of  reporters.  We  are  looking  for 
an  editor  who  can  coach  reporters 
before  they  head  out  on  assignments, 
help  them  organize  their  stories  when 
they  return  ond  then  polish  good  writ¬ 
ing  until  it  shines.  Please  send  resume 
and  work  samples  to  William  C. 
Hidloy,  managing  editor,  Courier-Post 
Newspaper,  Box  5300,  Cherry  Hill,  NJ 
08034.  The  Courier-Post  is  a  Gannett 
newspaper  and  an  Equal  Opportunity 
Employer. 

ASSISTANT  METRO  EDITOR 

We  have  an  immediate  opening  (or  a 
team  player  who  will  help  direct  our 
reporting  staff  in  addition  to  closely 
supervising  three  one-member  bureaus 
in  our  coverage  area.  We  are  looking 
for  someone  creative  with  strong 
reporting  and  editing  skills. 

Send  resume  and  examples  of  your  work 
to;  Jim  Hendricks,  metro  editor.  The 
Albany  Herald,  P.O.  Box  48,  Albany, 
GA  31702. 


IT'S  A  CLASSIFIED  SECRET-We'li  never  reveal  the  identity  of  an  E&P  box 
holder.  If  you  don't  want  your  reply  to  go  to  certain  newspapers  (or  companies),  't.-.! 
your  reply  in  an  envelope  addressed  to  the  E&P  Classified  Advertising  Department  with 
an  attached  note  listing  the  newspapers  or  companies  you  do  not  want  the  reply  ti- 
reach.  If  the  Box  Number  you're  answering  is  on  yixir  list,  we'll  discard  your  reply. 
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HELP  WANTED 


_ EDITORIAL _ 

ASSISTANT  SPORTS  EDITOR 

The  Times,  an  80,000  (100,000  Sun¬ 
day)  Gannett  AM  in  Shreveport,  LA, 
has  an  immediate  opening  for  an  assis¬ 
tant  sports  editor  helping  supervise 
efforts  of  talented  staff. 

Our  coverage  includes  preps,  small  col¬ 
leges,  LSU,  the  Dallas  Cowboys  and 
New  Orleans  Saints,  and  a  minor 
league  baseball  team.  But  we  want 
more  than  traditional  coverage.  Recrea¬ 
tion,  the  outdoors,  women's  sports, 
enterprise  and  computer-assisted 
reporting  also  are  important  to  us. 

Candidates  should  have  management 
experience,  strong  background  in  copy 
editing;  background  in  page  design 
and  pagination  also  desired.  Send  let¬ 
ter,  resume  and  work  samples  to  Exec¬ 
utive  Editor  Mike  Whitehead,  The 
Times,  222  Lake  Street,  Shreveport,  LA 
71130. 

EEOM/F/V/H 

AWARD-WINNING  North  Central 
Illinois  daily  has  opening  for  a  general 
reporter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Excellent  benefits. 
Send  clips  and  resume  to:  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 .  EOE 

BACK-TO-BACK  raids  by  bigger 
papers  create  4  opportunities  for 
energetic,  ambitious  journalist.  We're 
a  23,000,  7-day  AM,  aiming  to  be  big¬ 
ger  and  better.  We  need; 

PHOTOJOURNALIST.  Our  fine  2- 
person  staff  uses  daily  color,  digital 
scanning,  Photoshop. 

REPORTER.  Four-person  bureau  staff 
needs  GA  reporter  to  cover  all  aspects 


_ EDITORIAL _ 

BUREAU  REPORTER 

The  Finger  Lakes  Times,  a  1 9,000  daily 
in  Geneva,  NY  seeks  a  do-it-all 
reporter  for  a  one-person  bureau. 
Send  resume  and  references  to  Phil 
Beckley,  editor.  Finger  Lakes  Times, 
218  Genesee  St.,  Geneva,  NY  1 4456. 

BUSINESS  EDITOR:  The  Bakersfield 
Californian  seeks  an  aggressive, 
creative  editor  to  oversee  its  business 
news  coverage  and  to  play  a  key  role 
in  our  newsroom  without  walls.  Five  to 
ten  years  daily  reporting  or  editing 
experience  required  (including  man¬ 
agement  and  business-news  editing). 
Demonstration  of  effective  leadership 
skills  and  decision-making;  ability  to 
work  under  pressure;  mastery  of  com¬ 
puter  systems  and  related  technology 
(familiarity  with  Macs  and  QuarkX¬ 
Press  software  helpful).  Good  commu¬ 
nication  and  people  skills.  Ongoing 
knowledge  of  current  events  as  well  as 
advances  within  the  newspaper  and 
related  industries. 

Send  cover  letter,  resume,  references  and 
any  appropriate  supporting  material  to 
The  Bakersfield  Californian,  Human  and 
Organizational  Development,  BUSI¬ 
NESS  EDITOR,  P.O.  Box  440, 
Bakersfield,  CA  93302.  Fax  (805) 
395-7484. 

All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen. 
_ EEO/MF/H _ 

FREELANCERS:  Hip  magazine  covers 
cutting-edge  culture.  Send  clips  to  EYE, 
301  S.  Elm  Street,  Suite  405, 
Greensboro,  NC  27401 . 

http://www.infi.net/~eye. 

EDITORIAL 


_ EDITORIAL _ 

COPY  EDITOR:  Rim  or  design  features 
fronts  on  our  eight-person  pagination/ 
copy  desk. 

REPORTERS:  1  business,  1  bureau 
chief. 

We  are  a  26,000  circulation,  seven 
day  AM  in  a  university  city.  Submit 
resume  including  position  desired, 
clips/tearsheets,  references  and  salary 
desired  to  Oshkosh  Northwestern, 
Attn:  Human  Resources  Director,  P.O. 
Box  2926,  Oshkosh,  Wl  54903-2926. 
E-mail:  tomlee@athenet.net. 

Equal  Opportunity  Employer 

CRACK  (not  a  drug  beat)  reporter  for 
Aspen  Daily  News.  Hard  news  back¬ 
ground,  1  year  daily  experience  pre¬ 
ferred.  Great  news  town.  Dave,  8-10 
a  m.  (PST)  (415)  777-3356. 

BUSINESS  REPORTER 

The  Indianapolis  Star/The  Indianapolis 
News  (Combined  circulation  301,860 
daily,  401 ,796  Sunday)  is  looking  for  an 
experienced  reporter  to  join  its  award¬ 
winning  business  desk.  Experience  cov¬ 
ering  business  helps,  but  isn't  required. 
Rather,  we  want  a  strong  reporter  with 
a  proven  ability  to  tackle  complex 
issues  and  explain  them  clearly.  We 
want  someone  who  generates  story 
ideas  and  can  work  a  beat  to  break 
stories,  and  who  understands  that  the 
best  stories  are  told  through  the  expe¬ 
riences  of  real  people,  not  talking 
heads.  You  will  join  a  staff  of  nine 
reporters  and  two  editors  that  recently 
won  Medill's  Midwest  Financial  Jour¬ 
nalism  Award  for  best  business  section. 

Reply  with  resume  and  clips  to  Pamela 
Klein,  assistant  managing  editor- 
business,  P.O.  Box  145,  Indianapolis, 
IN  46204-0145.  Minorities/women 
are  encouraged  to  apply. 

EDITORIAL 


of  life  in  rural  community. 

COPY  EDITOR/PAGINATOR.  Design 
attractive  pages,  write  snappy  heads. 
Experience  with  QuarkXPress  on  Mac 
a  plus. 

FARM  EDITOR.  Weekly  ag  tab 
emphasizes  hard  news  on  Idaho  farm¬ 
ing  and  ranching.  Editor  plans  cov¬ 
erage,  writes,  edits,  works  with  str¬ 
ingers,  shoots  some  photos. 

Competitive  pay  and  benefits  —  plus  life 
amid  south  Idaho's  grand  scenery,  out¬ 
door  recreation.  Send  resume,  work 
samples,  reference  list  to  Clark 
Walworth,  managing  editor.  The 
Times-News,  P.O.  Box  548,  Twin  Falls, 

ID  83301 . _ 

AG  REPORTER/COPY  DESK  PERSON 
Entry  level  positions  with  established 
weekly  and  monthly  niche  publications 
in  gorgeous  eastern  Idaho.  Fun,  tight- 
knit  staff  intent  on  quality.  Full  benefits. 
REPORTER  will  cover  all  aspects  of 
agriculture  -  production  to  politics. 

COPY  DESK  person  responsible  for  full 
color  layout  and  proof  reading.  Full  out¬ 
put  on  Mac  system,  QuarkXPress  and 
Pagemaker  software.  Training  in 
graphic  design  a  plus.  Call  (208)  528- 
2276  or  send  resume  to:  Carol  R, 
Dumas,  P.O.  Box  1800,  Idaho  Falls,  ID 
83401 . 


FINANCIAL  NEWSWIRE  REPORTERS/ 

COPY  READERS 

THE  DOW  JONES  NEWS  SERVICE  is  seeking  reporters  and  copy  readers 
with  varied  leveis  of  experience,  preferably,  but  not  essentially,  in 
business  journaiism.  Recent  coliege  graduates  wiil  be  considered  for 
entry-ievei  positions.  Qualified  candidates  for  this  business  newswire 
must  have  strong  journalism  skiiis. 

Speed  and  accuracy  a  must. 

We  offer  responsibie  positions  with  a  prestigious  pubiication  that  is 
expanding  its  staff,  career  advancement  opportunities,  competitive 
saiaries  and  excellent  benefits. 

Send/fax  resume  with  cover  letter,  salary  history  and  requirements  in 
confidence  to: 

Employee  Relations  Department-RS 
DOW  JONES  &  COMPANY.  INC. 

Harsorside  Financial  Center 
600  Plaza  Two 
Jersey  City,  NJ  07311 
FAX;  (201)  938-5034 
EOEM/F/D/V 

Dowdone^/i^^^StB 


_ EDITORIAL _ 

BUSINESS  REPORTER 
Seeking  aggressive  experienced 
reporter  to  cover  local  business  beats. 
Great  benefits  and  pay.  Send  resume 
and  clips  lo  Editor,  Jacksonville  Busi¬ 
ness  Journal,  1200  Riverplace  Blvd., 
#201 ,  Jacksonville,  FL  32207. 

CITY  EDITOR 

Zone  7  needs  a  city  editor  to  motivate 
a  new  staff  of  reporters  for  7-day  com¬ 
munity  newspaper;  20,500  circulation; 
PM  weekdays,  AM  weekends; 
Qualified  candidates  must  be  a  great 
team  player  and  team  leader  in  a  com¬ 
petitive  market,  possess  editing  experi¬ 
ence.  QuarkXPress  skills  a  plus.  Send 
resume,  cover  letter  with  goals  and 
leadership  style,  references,  recent 
work  to  Box  08064,  Editor  &  Publisher. 

COPY  DESK  CHIEF 

The  San  Francisco  Chronicle  seeks  a 
copy  desk  chief  who  will  lead  a  graw- 
ing  staff  of  news  editors  to  excellence. 
A  successful  candidate  must  hove  solid 
experience  with  slotting,  editing, 
headline-writing  and  page  design.  At 
least  five  years'  experience  supervising 
and  scheduling  a  team  of  copy  editors 
at  a  major  metro  doily  newspaper  is 
preferred.  Familiarity  with  the  San 
Francisco  Boy  area  would  be  helpful. 

To  apply,  please  send  a  cover  letter 
and  resume  to:  Marianne  Chin, 
director  of  editorial  hiring  and  devel¬ 
opment,  San  Francisco  Chronicle,  901 
Mission  Street,  Son  Francisco,  CA 
94103. 

COPY  EDITOR;  The  Courier-Post,  a 
seven-day  AM  metro  newspaper  in  the 
comp>etitive  South  Jersey-Philadelphia 
market,  is  searching  for  a  seasoned 
copy  editor  who  can  spot  holes  in 
stories,  give  reporters'  prose  that  final 
polish  and  write  strong  headlines. 
Please  send  resume  and  work  samples 
to  William  C.  Hidlay,  managing  editor, 
Courier-Post,  Box  5300,  Cherry  Hill, 
NJ  08034.  The  Courier-Post  is  a  Gan¬ 
nett  newspaper  and  an  Equal 
Opportunity  Employer. 

COPY  EDITOR 

Full-time  copy  editor  needed  for 
women's  health  &  fitness  magazine; 
minimum  2  years  magazine  copy  edit¬ 
ing  experience  required.  Excellent 
research  skills,  attention  to  detail  and 
meeting  deadlines  a  must.  Resume  to 
CE/SH,  P.O.  Box  864,  Woodland 
Hills,  CA  91365-4007.  EOE _ 

COPY  EDITOR 

Orlando,  Fla. -based  GOLFWEEK,  a 
national  newsweekly  that's  the  leader 
in  covering  all  facets  of  competitive 
golf  and  the  golf  business,  seeks  an 
energetic  copy  editor.  Candidates  must 
be  committed  to  accuracy  and  unclut¬ 
tered  writing;  demonstrate  savvy  news 
judgment;  and  hove  a  knack  for  cajol¬ 
ing  the  best  from  reporters.  At  least  3 
years  daily  newspaper  experience, 
working  knowledge  of  golf,  and  QuarkX¬ 
Press  Tayaut  proficiency  required. 
Aggressive,  growing  company  offers 
competitive  salary  and  benefits.  Send 
resume  and  cover  letter  to: 
GOLFWEEK,  7657  Commerce  Center 
Drive,  Orlando,  FL  32819,  Attn:  Dove 
Seanor,  editor. 
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HELP  WANTED 

EDITORIAL 


_ EDITORIAL _ 

COPY  EDITORS,  DESIGNERS 
ANG  has  immediate  openings.  We 
produce  six  newspapers  a  day  for  the 
San  Francisco  Bay  Area  at  our  News 
Production  Center,  We  ore  fully  Harris 
paginated.  Send  your  resume  with  a 
cover  letter  to  The  Alameda  Newspa¬ 
per  Group,  attn:  Keith  Jones,  manag¬ 
ing  editor,  4770  Willow  Road, 
Pleasanton,  CA  94588. 


COPY  EDITOR 

The  Ann  Arbor  News,  one  of 
Michigan's  fastest  growing  dailies,  has 
an  opening  for  an  experienced  copy 
editor.  The  successful  candidate  will 
join  our  talented  desk  rotation  handl¬ 
ing  a  variety  of  news  and  feature 
pages.  We're  looking  for  someone 
who  can  write  crisp  headlines  and 
package  late-breaking  stories. 
Excellent  layout  and  design  skills  are 
required.  Zoning  experience  and 
knowledge  of  QuarkXPress  are  a  plus. 
Applicants  should  send  a  cover  letter, 
resume  and  samples  of  their  work  to 
News  Editor  Andy  Chapelle,  340  E. 
Huron  St,  Ann  Arbor,  Ml  48104-1 147. 


CORRESPONDENT 

Business  newsletter  on  electric/gas 
competition  looking  for  correspondents 
in  state  capitals.  Fax  resume  and 
recent  stories  to  US  Publishing,  (202) 
298-8210. 


DESIGN  EDITOR 

The  Leaf-Chronicle,  a  21,000  daily  in 
Clarksville,  TN,  is  seeking  a  talented 
copy  editor  and  paginator  to  lead  the 
design  of  our  daily  Living  section  and 
help  us  launch  a  weekly  entertainment 
tabloid  in  the  fall.  Clarksville,  home  to 
Fort  Campbell  and  Austin  State  Univer¬ 
sity,  is  a  city  of  more  than  100,000 
people  located  40  miles  north  of 
Nasnville.  The  Leaf-Chronicle  is  the 
state's  oldest  newspaper  and  now  part 
of  Gannett.  We  value  diversity  in  the 
workplace  and  are  committed  to  equal 
opportunity  employment.  Send  work 
samples,  resume  with  references, 
salary  history  and  expectations  with  a 
cover  letter  outlining  your  thoughts  on 
what  makes  a  good  newspaper  to 
Douglas  Ray,  editor.  The  Leaf- 
Chronicle,  P.O.  Box  829,  Clarksville, 
TN  37041-0829. 

EDITORIAL  PAGE  EDITOR 
The  Ann  Arbor  (Mich.)  News  is  looking 
for  an  editorial  page  editor  who  can 
meet  high  standards.  We're  looking 
for  an  experierKed  editorial  writer  with 
a  solid  reporting  background  who  can 
produce  well-written,  thoroughly 
researched  editorials.  About  half  or  our 
editorials  are  written  on  local  topics. 
Our  editorial  cxige  editor  also  oversees 
the  content  or  our  Opinion  pages,  and 
edits  a  lively  letters  column.  W^re  look¬ 
ing  for  o  strong  opinion  leader  who 
recognizes  the  volue  of  other  points  of 
view.  Send  resume  and  samples  to  Ed 
Petykiewicz,  editor.  The  Ann  Arbor 
News,  P.O.  Box  1 1 47,  Ann  Arbor,  Ml 

48106. _ 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/eorly 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001  6;  (703)  506-4400. 


EDITORS:  The  Met,  a  60,000  circula¬ 
tion  Dallas-Fort  Worth  arts  and  enter¬ 
tainment  weekly,  seeks  several  full-time 
editors.  MANAGING  EDITOR  needed 
to  edit  copy,  oversee  all  deadlines,  and 
write  cover  stories.  Minimum  two  years 
editorial  experience  required.  ASSO¬ 
CIATE  EDITOR  needed  to  contribute 
story  ideas,  edit,  and  write  for  sections, 
including  arts,  music,  and  movies.  Must 
have  prior  editorial  experierxe.  ASSIS¬ 
TANT  EDITOR  needed  to  aid  in 
editorial  production  process,  edit  copy, 
oversee  listings,  and  write  stories.  All 
positions  include  full-benefits  and  com¬ 
petitive  salaries.  No  stupid  people 
need  apply.  Send  resumes,  clips  to 
Joseph  Guinto,  editor  in  chief,  5612 
Yale  Blvd.  #207,  Dallas,  TX  75206.  Or 
foxto  (214)  696-01 11. 

ENTERTAINMENT  EDITOR 
If  you're  equally  knowledgeable  of 
Alanis  Morrisette  and  Yo-Yo  Mo,  and 
want  to  go  where  no  editor  has  gone 
before,  we  want  to  hear  from  you! 

We  are  a  78,000  AM  daily  and 
84,000  Sunday  newspaper  in  the 
highly  competitive  central  Jersey 
market  whose  circulation  area  reflect 
all  aspects  of  artistic  expression.  The 
successful  candidate  will  bring  energy, 
a  sense  of  fun,  and  top-notch  editing 
and  assigning  skills  to  a  growing 
features  department.  We  publish  in- 
depth,  well  crafted  stories  relevant  to 
the  local  scene,  as  well  as  nearby  New 
York,  Atlantic  City  and  Philadelphia. 

If  you  think  you  can  capture  the  excite¬ 
ment  of  the  entertainment  scene  in  our 
market  AND  have  knowledge  of 
pagination,  send  a  resume,  cover  let¬ 
ter,  nonreturnoble  clips  and  pages 
designed  or  supervised  by  you  to: 
Entertainment  Opportunity,  Teresa 
Klink,  managing  editor,  THE  HOME 
NEWS  &  TRIBUNE,  35  Kennedy  Bou¬ 
levard,  East  Brunswick,  NJ  0881 6. 

The  Home  News  &  Tribune  values  the 
benefits  of  diversity  in  the  workplace 
and  is  committed  to  equal  employment 
opportunities.  Candidates  who  share 
our  vision  are  encouraged  to  apply. 

EXCEPTIONAL  COPY  EDITOR  -  Job 
open  on  news  desk  of  one  of  the  state's 
best  community  dailies.  Good  editing, 
hed  writing  and  design  skills  essential; 
experience  with  pagination, 
QuarkXPress  are  big  pluses.  We're 
fully  paginated.  Will  consider  talented 
writers  willing  to  learn  copy  editing.  LeF 
ters,  samples,  references  to  Maureen  Fis- 
solo,  news  editor.  Doily  Republic,  P.O. 
Box  47,  Fairfield,  CA  94533. 

Fax:  (707)  425-5924 


E&Fs  Classified 


The  newspaper 
indiisti7*s  meeting 
place. 

(212)  6754380 


_ EDITORIAL _ 

EXECUTIVE  EDITOR 

60,000  seven-day  AM  in  competitive 
market  seeks  aggressive,  shirtsleeves 
newsroom  leader  vdiose  first  priority  is 
tough  local  coverage,  not  how  many 
API  seminars  attended,  newspapers 
redesigned,  computer  systems  installed, 
and  writing  coaches  hired.  We're  look¬ 
ing  for  somebody  who  knows  how  to 
print  the  news  and  raise  hell!  This  is  a 
challenging  job  with  immense  potential 
rewards,  but  only  the  brave  need 
apply.  Send  letter,  resume  and  at  least 
three  references  to  Box  08005,  Editor 
&  Publisher. 


EXECUTIVE  EDITOR 

The  Westerly  Sun  is  seeking  a  hands- 
on,  experienced  newsroom  leader  with 
a  strong  commitment  to  local  news  cov¬ 
erage.  Excellent  opportunity  to  develop 
an  energetic  staff  and  to  follow  your 
vision  of  journalistic  excellence  in  a  com¬ 
petitive  marketplace.  Forward  resume, 
including  references  to  William 
Sherman,  The  Westerly  Sun,  56  Main 
Street,  Westerly,  Rl  02891 . 


EXECUTIVE  EDITOR 

500,000  circ.  national  consumer  mag¬ 
azine  seeks  executive  editor  with 
vision,  creative  experience  and  solid 
administration  abilities  to  manage  day- 
to-day  editorial  operations.  Mutual 
Funds  Magazine  specializes  in  mutual 
funds  from  consumer  viewpoint. 
Immediate  availability  and  relocation 
to  south  Florida  required.  Fax  resume 
and  salary  history  in  confidence  to 
(800)  338-4528;  attn:  Editor. 


EXPANDING  DAILY  and  weekly  fam¬ 
ily-owned  newspaper  operation  accept¬ 
ing  applications  from  experienced 
personnel,  including  weekly  editor, 
advertising  and  circulation.  Send 
resume,  refererxes  and  salary  expecta¬ 
tions  to  President,  Casa  Grande  Valley 
Newspapers  Inc.,  P.O.  Box  15002, 
Casa  Grande,  AZ  85230-5002. 


EXPERIENCED  COPY  EDITOR  sought 
(or  mid-sized  metropolitan  daily  in 
Midwest.  Applicants  should  have  3-5 
years  of  newsroom  experience.  Strong 
headline  and  design  skills  a  must,  as  is 
ability  to  meet  deadlines.  MAC  skills  a 
plus.  Also  seeking  reporter  experi¬ 
enced  in  covering  health,  science  and 
technology.  Neither  position  is  entry 
level.  Only  proven  producers  need 
apply.  Excellent  pay  and  benefits. 
Reply  to  Box  08060,  Editor  &  Pub¬ 
lisher. 


EDITOR  -  The  Congressiorxil  Quarterly 
Weekly  Report,  a  newsmagazine  on 
Congress,  legislation  and  politics, 
seeks  a  news  editor  to  manage  the 
Inside  Congress  section  of  the  maga¬ 
zine  and  to  supervise  a  staff  of  three 
beat  reporters.  The  preferred  candi¬ 
date  will  have  Washington  journalism 
experierxe  and  demonstrated  editing 
and  supervisory  skills.  The  job  involves 
the  conception,  development  and 
packaging  of  stories  and  graphics  (or 
an  audience  of  public  policy  experts, 
journalists  and  academics.  Apply  to 
Deborah  McGregor,  managing  editor, 
1414  22nd  Street,  NW,  Washington, 
DC  20037. 


Say  cheese  and  die. 

Goosefawmps 


_ EDITORIAL _ 

FEATURES  BEAT 

The  News  &  Observer  seeks  an  experi¬ 
enced,  energetic  reporter  with  beat 
experience  and  writing  polish  to  cover 
North  Carolina's  movie  industry,  plus 
local  radio-TV  market.  It's  not  a  critic's 
or  columnist's  gig  but  a  high-profile, 
high-energy  features  beot.  Minimum 
five  years  daily  experience.  No  colls, 
please;  send  letter,  resume,  10  best 
clips  plus  5  story  ideas  to  Felicia 
Gressette,  features  editor.  The  News  & 
Observer,  215  S.  McDowell  St., 
Raleigh,  NC  27602. 


FEATURES  WRITER:  The  Bucks  County 
Courier  Times,  a  suburban  daily  of 
70,000  circ.  in  SE  Pennsylvonia,  is 
seeking  applicants  for  a  full-time  life¬ 
styles  reporter/writer  position.  Lively 
writing  that  evokes  emotion  a  must. 
Also  ability  to  participate  in  frequent 
brainstorming.  Looking  (or  experience 
and  versatility  in  all  interest  areas.  We 
expect  stories  that  are  consumer- 
oriented  with  a  magazine  flair. 
Breakouts  of  resources,  advice, 
strategies  to  follow  and  other  solutions 
are  routine.  If  interested,  send  a 
resume  and  three  writing  samples  to 
Carl  LaVO,  Life  Department,  Bucks 
County  Courier  Times,  8400  Route  1 3, 
Levittown,  PA  1 9057.  We  are  on  equal 
opportunity  employer. 


FINANCIAL  JOURNAUSTS 
Fast-growing  publisher  seeks  freelan¬ 
cers  and  Stott  writers  to  cover  banking, 
insurance,  specialty  finance  companies 
arxl  M&A  octivily.  If  you  can  write  for 
a  demanding  nigh-level  executive 
readership,  opply  oy  sending  resume 
and  clips  to  John  Racine,  editor-in- 
chief,  SNL  Securities,  410  E.  Main 
Street,  Charlottesville,  VA  22902  or 
fax  to  (804)  977-4466.  No  calls.  For 
more  information,  connect  to  our 
website  at  http://www.snlnet.com. 

EOE 


FINANCIAL  REPORTER 
Fast-growing  publishing  company 
seeks  aggressive  reporters  to  fill  vacan¬ 
cies  created  by  promotions  and 
launches  of  new  publications.  Rapid 
growth  in  salary  and  responsibility. 
Excellent  benefits.  Minority  applicants 
encouraged.  Resumes  &  cover  letter  to: 
Patricio  Muller,  Institutional  Investor, 
488  Madison  Avenue,  NY,  NY  1 0022. 


GET  DOWN  TO  BUSINESS!!! 

New  online  business  news  service 
seeks  editors  and  reporters.  Wire  ser¬ 
vice,  business  journalism  or  web  expe¬ 
rience  needed.  We're  based  in  Boston 
but  our  audience  is  world-wide.  Please 
send  resume  to:  Mary  Helen  Gillespie, 
Boston  Herald,  P.O.  Box  2096,  Boston, 
MA  021 06-2096. 

E-nxiil  to  jobfind6bostonherald.com 
No  phone  calls  or  foxes,  please. 


IA4MEDIATE  OPENING 
Excellent  opportunity  for  entry-level 
sports  reporter/editor.  Small  upstate 
New  York  daily  needs  a  strong,  com¬ 
petitive  reporter  with  excellent  writing 
skills  to  take  control  of  its  sports  cov¬ 
erage.  Must  be  self  motivated,  self¬ 
starter.  Fax  resume,  three  best  clips 
arvd  references  to  (51 8)  483-8579. 


Fax  yoor  ad  to:  (212)  929-1259 
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_ EDITORIAL _ 

IMMEDIATE  OPENING  IN 
TOYKO,  JAPAN  FOR  COPY  EDITOR 
Japan's  leading  English-language 
newspaper,  The  Daily  Yomiuri  is  see¬ 
ing  a  career  jaumalisi  with  at  least  five 
years  experience  in  copy  editing. 
Responsibilities  include  rewriting  and 
reporting.  Starting  salary  is  6  million 
Yen  ($52,000)  or  more  DOE.  Health 
insurance,  unemployment  insurance 
and  daily  commuting  costs  are  pro¬ 
vided.  The  Daily  Yomiuri  is  published 
by  The  Yomiuri  Shimbun,  the  world's 
largest  newspaper,  with  a  daily  circula¬ 
tion  of  more  than  10  million.  The  Daily 
Yomiuri  is  Japan's  second-largest 
English-language  newspaper  in  circula¬ 
tion.  For  consideration  please  send  let¬ 
ter,  resume  and  clips  to: 

Mr.  Naomichi  Fujimoto 
Bureau  Chief  of  the  Americas 
The  Yomiuri  Shimbun 
802  Notional  Press  Building 
Washington,  DC  20045 


LET  YOUR  WRITING  STYLE  BLOSSOM 
The  Journal  Times,  a  36,000- 
circulation  daily  in  Racine,  Wis.,  seeks 
a  feature  writer  to  work  with  a  six- 
person  team  that  produces  lively  pages 
that  cover  such  topics  as  food,  health, 
entertainment  and  youth  as  well  as  a 
weekly  "Celebrate  Racine"  feature.  Two 
years  newspaper  experience  required. 
Send  resume  and  samples  of  your 
work  to  Barbara  Schuetz,  feature 
editor.  Journal  Times,  212  4th  Street, 
Racine,  Wl  53403.  No  phone  calls. 


LIFESTYLE  EDITOR 

Aggressive,  mid-size  daily  on  the  Gulf 
Coast  is  looking  for  an  AME  to  oversee 
all  aspects  of  its  entertainment  and  life¬ 
styles  sections.  Managerial  experience 
and  a  creative  approach  to  story 
assignments  and  layout  are  required. 
Top  salary  and  benefits  package.  Send 
resume  and  clips  to  Box  07853,  Editor 
&  Publisher. 

LOOKING  FOR  Experienced  reporters 
who  can  write  clear,  compelling  stories 
about  money  and  power  in  South  Flor- 
ida.  If  you  have  editing  and 
supervisory  experience,  we  want  to 
know  about  you,  too;  staff  shifts  are 
opening  up  several  jobs  in  our  award¬ 
winning  group  of  three  newspapers, 
part  of  American  Lawyer  Media.  These 
are  small  offices  with  plenty  of 
personality;  there's  lots  to  do  here  for 
self-starters.  Resumes  and  a  news  clip, 
a  feature  and  a  longer  piece  of  your 
best  writing  to:  Executive  Editor,  Daily 
Business  Review,  P.O.  Box  010589, 
Miami,  FL  33101. 

MANAGING  EDITOR 
All-around  newsperson  for  day-to-day 
operations  of  three  weekly  newspapers 
in  Aroostook  County.  We  are  fully 
paginated  and  use  digital  cameras. 
QuarkXPress  and  supervisory  experi¬ 
ence  required.  Reply  to:  Martha  M. 
Lostrom,  executive  editor.  Northeast 
Publishing  Company,  P.O.  Box  510,  Pre¬ 
sque  Isle,  ME  04769  or  fax  to  (207) 
764-4499. 

e-mail:  printwks.bangornews.infi.net. 

We  are  the  animals  of  the  North  Pole. 

We  wear  top  hats  because  it's  cold. 

EG 


_ EDITORIAL _ 

MANAGING  EDITOR 
Surf  Business/Miller  Freeman,  Inc. 

Laguna  Beach,  California 

One  of  the  world's  largest  business-to- 
business  publishing  companies  and 
trade  show  producers  is  seeking  a 
hands-on,  experienced  reporter  for  the 
managing  editor  position  of  its  2  year 
old  surfing  trade  publication,  SURF 
BUSINESS.  Business  reporting  experi¬ 
ence  a  plus,  knowledge/interest  in  the 
sport  of  surfing  mandatory.  News 
reporting  and  feature  writing  required. 
Ten  issues  per  year.  Must  be  detail- 
oriented  in  respect  to  both  reporting 
and  layout  details.  Some  travel.  Salary 
to  mid-30's.  Fax  cover  letter,  resume, 
three  writing  samples  and  references  to 
Kate  Fry,  HR  manager,  (714)  497- 
5290  or  E-mail  to  kfry@mfi.com.  EOE 

MANAGING  EDITOR  needed  for 
strong  growing  weekly  newspaper  in 
Zone  4.  University  and  military  com¬ 
munity  with  daily  competition.  Possible 
advancement.  Salary  commensurate 
with  experience.  Benefits.  Reply  to  Box 
08062,  Editor  &  Publisher 

MANAGING  EDITOR 
Number  two  at  a  mid-sized  daily  and 
ready  to  lead  a  newsroom?  Number 
one  at  a  smaller  daily  and  looking  to 
tackle  a  new  challenge  in  one  of  Amer¬ 
ica's  best  small  newspaper  markets? 

The  Spectrum,  a  21,000  circulation 
daily  based  in  St.  George,  Utah,  is  look¬ 
ing  for  a  newsroom  leader.  We've 
come  a  long  way  in  the  past  few  years 
and  are  ready  to  become  a  truly  great 
small  newspaper.  These  interested  in 
maintaining  the  status  quo  need  not 
apply.  Interest  and  experience  in  niche 
product  development  a  major  plus. 

The  Spectrum  serves  Southwestern 
Utah  and  Mesquite,  Nevada,  in  an 
area  that  is  home  to  three  national 
parks,  two  national  monuments,  two 
national  recreational  areas  and  a 
Southwestern  climate.  Year-round  golf, 
hiking,  biking,  etc.,  only  an  hour  away 
from  famous  Utah  skiing  Less  than  two 
hours  from  Las  Vegas. 

Send  cover  letter,  resume  with  salary 
history  and  copies  of  your  current 
newspaper  to:  Roger  Plov4how,  pub¬ 
lisher,  The  Spectrum,  275  E.  St. 
George  Blvd.,  St.  George,  UT  84770. 

E-mail:  rplothow@thespectrum.com. 
Competitive  salary  and  benefits, 
oppartunity  for  advancement  within 
Thomson  newspapers.  Na  phone  calls, 
please. 

MANAGING  EDITOR 
Alabama's  largest  weekly  newspaper. 
The  Dothan  Progress,  seexs  an 
innovative  community  journalist. 
Excellent  opportunity  to  make  a  dif¬ 
ference  and  work  in  a  stable  environ¬ 
ment.  College  degree  plus  two  years 
management.  QuarkXPress  and  poge 
design  skills  a  plus.  Send  resume  to: 

Guy  Beasley/Publisher 

The  Dothan  Progress 
P.O.  Box  1927 
Dothan,  AL  36302 

Fax:  (334)  793-2040 

E-mail:  DP  Pubs@aol.com 


_ EDITORIAL _ 

MANAGING  EDITOR 

The  Sandusky  Register  is  a  25,000 
AM/PM,  7-day  newspaper  located  on 
Lake  Erie  between  Cleveland  and 
Toledo.  The  Managing  Editor  is  the  top 
person  in  the  Editorial  Department  and 
reports  directly  to  the  Publisher.  Can¬ 
didates  will  have  a  minimum  of  three 
years  experience  as  the  top  news 
person  at  their  present  position  and 
one  who  can  cantinue  the  Register's 
strong  local  news  tradition.  The  candi¬ 
date  will  be  creative  and  expected  to 
work  closely  with  a  management  team 
dedicated  to  ongoing  development  and 
expansion.  The  candidate  will  hove  the 
experience  to  deal  with  a  very  com¬ 
petitive  market  area  also  experienced 
in  pagination  and  be  on  the  cutting 
edge  of  websites  and  the  internet. 
Please,  no  phone  calls  at  this  time. 
Send  resumes,  salary  history  and  all 
relevant  material  to: 

Publisher 

The  Sandusky  Register 

31 4  W.  Market  Street 

Sandusky,  OH  44870 

MANAGING  EDITOR  -  The  Crescent- 
News,  Defiance,  OH  is  seeking  candi¬ 
dates  for  its  managing  editor  position. 
Our  17,000  circulation  afternoon  daily 
publishes  Monday  thru  Friday,  includes 
a  Sunday  edition  and  a  1 2,000  circula¬ 
tion  shopper.  We're  looking  for  a 
person  with  strong  story  development 
skills  that  can  manage  our  20  person 
staff,  continue  a  tradition  of  strong 
local  news  reporting  and  help  us 
become  a  completely  paginated  news¬ 
paper.  If  you're  looking  for  an 
excellent  place  to  live  and  raise  a  fam¬ 
ily,  in  a  college  town  atmosphere, 
please  send  a  letter  of  application  and 
resume  to:  Steve  VanDemark,  general 
manager.  The  Crescent-News,  P.O 
Box  249,  Defiance,  OH  4351 2. 


MEDICAL  WRITER 

The  Pittsburgh  Post-Gazette  seeks  an 
experienced  medical  writer  to  work 
with  our  expanding  health/science 
team.  Candidates  should  have  daily 
newspaper  or  magazine  experience, 
and  a  background  in  health  issues. 
Must  have  strong  reporting  skills, 
including  beat  experience,  and  be  an 
excellent  writer  capable  of  translating 
complex  topics  into  sparkling  prase. 

The  medical  writer  will  cover  the 
burgeoning  medical  research  going  on 
in  Pittsburgh  and  will  be  expected  to 
generate  enterprise  stories  on  a  wide 
variety  of  health  topics  for  both  daily 
and  Sunday.  Also  some  stories  will  be 
written  for  our  new  weekly  personal 
health  section. 

Send  cover  letter,  resume,  v/ork  sam¬ 
ples  to:  Matt  Kennedy,  assistant  to  the 
editor,  Pittsburgh  Post-Gazette,  34 
Blvd.  of  the  Allies,  Pittsburgh,  PA 
15222. 

SEND  E&P  BOX  REPUES  TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


_ EDITORIAL _ 

MUSIC  EDITOR/WRITER 
New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning,  1 40,000  circulation 
weekly  newspaper  in  Phoenix.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  sectian,  hiring 
fremance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  ta: 
Christine  Fleming,  P.O.  Box  5970, 
Denver,  CO  80217. 


NEWS  EDITOR:  The  Citizen,  award¬ 
winning  16,000  daily  seeks  news 
editor  to  carry  on  fine  design  tradition. 
Freedom  to  experiment  and  excel.  Pre¬ 
vious  NEs  have  leaped  directly  from 
here  to  metros  up  to  1 25,000,  with 
offers  from  larger.  You  can  get  there 
from  here.  Send  letter,  samples  to  Don 
Rogers,  managing  editor.  The  Citizen, 
25  Dill  Street,  Auburn,  NY  13021 . 


NORTHWEST  DAILY  needs  ccoy  editor 
with  news  judgment,  layout  skills  and  a 
flair  for  producing  graphics.  If  you  can 
learn  to  paginate,  create  news  graph¬ 
ics  and  update  a  web  site,  send  resume 
to  Bob  Gaston,  The  Daily  News,  P.O. 
Box  1 89,  Longview,  WA  98632. 
e-mail:  bgaston@tdn.com 

PENNSYLVANIA'S  Daily  Newspaper 
of  the  Year,  The  Sentinel,  will  add  two 
positions  to  its  staff  this  year. 

•COPY  EDITOR  -  Experienced  journalist 
will  edit  and  present  local  stories. 
•REPORTER  -  Sharp,  articulate  digger 
will  cover  government,  feature  and 
business  stories. 

The  Sentinel  is  an  18,000,  7-day  daily 
in  beautiful  Central  Pennsylvania.  Visit 
our  Web  Site:  www.cumberlink.com. 
To  apply,  send  resume  and  non- 
returnable  clips  to  Carol  Talley,  editor. 
The  Sentinel,  P.O.  Box  1 30,  Carlisle, 
PA  1701 3.  No  phone  calls. 


PHOTO  JOURNAUST 
Breaking  news,  sports,  advertising, 
studio  shots,  and  grip  and  grin.  We 
want  someone  who'll  make  words  and 
pictures  go  together.  Join  the  staff  of 
the  Register-Mail,  a  17,500  six-day  daily. 
Great  community,  good  local  news- 
oriented  paper.  We're  a  Copley  news¬ 
paper,  offering  competitive  pay  and 
comprehensive  benefits.  Send  resume 
and  non-returnable  work  samples. 
Equal  Opportunity  Employer. 

Robert  F.  Harrison,  Editor 
The  Register-Mail 
1 40  S.  Prairie  Street 
Galesburg,  IL  61 402-0310 


PR  &  ENTERTAINMENT 
Weekly  Jobs  Publication,  $16,  $38 
(602)  486-2551 ,  VISA/MC/AMEX 


NEWS  EDITOR 

Nebraska's  capital  city  newspaper 
seeks  experienced  manager  ta  direct 
energetic  copy  desk  team  in  producing 
reader-satisfying  news  pages.  Excellent 
copy  editing,  headline  writing,  design 
and  staff  develapment  skills  essential. 
We're  a  75,000,  seven-day  AM  in  one 
of  the  country's  best  cities.  Send 
resume  and  work  samples  to: 

Human  Resources 
Lincoln  Journal  Star 
P.O.  Box  81609 
Uncoln,  NE  68501 
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_ EDITORIAL _ 

QUALITY-CONSCIOUS  18,000  circula¬ 
tion  daily  on  the  New  Hampshire 
Vermont  border  seeks  o  sharp  reporter 
to  cover  on  important  municipal  beat. 
Successful  candidate  will  have  at  least 
two  years  of  reporting  experience  and 
demonstrate  ability  to  both  cover  a 
meeting  and  develop  interesting 
enterprise  stories  on  the  beat.  No 
phone  calls.  Send  letter,  resume  and 
three  clips  to  Jim  Fox,  editor.  Valley 
News,  P.O.  Box  877,  White  River  Junc- 
Hon,VT  05001. 


REPORTER  AND  COPY  EDITOR 
Busy  35,000  AM  in  growing  suburban 
Philadelphia  county  seeks  general- 
assignment  reporter  and  pagination- 
adept  copy  editor  applicants.  Daily 
experience  necessary.  Resume  and 
samples  to  Bruce  Mowday,  managing 
editor.  Daily  Local  News,  250  N.  Brarl- 
ford  Ave.,  West  Chester,  PA  1 9382. 


REPORTER/ 

EDITOR 

Growing  publisher  based  in  Southern 
California  is  seeking  an  experienced 
business  reporter  for  its  national  trade 
&  professional  magazines.  Applicants 
must  hove  a  degree  in  Journalism  &  at 
least  2  years  daily  or  weekly  newspa¬ 
per  experience  -i-  proven  ability  to 
manage  multiple  deadlines.  Send 
resume  to:  News  Editor,  P.O.  Box 
6050,  Mission  Viejo,  CA  92690,  or  e- 
mail  to:  JSweet@Fancypubs.com. 

REPORTER/PHOTOGRAPHER  for 
weekly  newspaper.  General  assign¬ 
ment/sports.  College  degree  or  report¬ 
ing  experience.  QuarkXPress  and 
camera  knowledge.  Send  resume  to 
Cliff  Larimer,  Wilfiams-Grand  Canyon 
News,  P.O.  Box  667,  Williams,  AZ 
86046.  FAX:  (520)  635-4887. 


REPORTER:  Twice-weekly  Maryland 
Gazette,  37,000-ABC,  seeks 
aggressive  college  graduate  with  good 
internships  and/or  college  newspaper 
experience.  Can  lead  to  job  on  48,000 
daily  owned  by  same  company. 
Located  in  Glen  Burnie,  MD,  stone's 
throw  from  Baltimore.  Write  Bob 
Mosier,  editor,  Maryland  Gazette,  306 
Crain  Highway  SW,  Glen  Burnie,  MD 
21061. 

REPORTER 

At  least  three  years  of  daily  newspaper 
experience  with  emphasis  on  in-depth 
projects  and  breaking  news.  Position 
requires  enterprise,  accuracy,  and  the 
ability  to  put  developments  into 
perspective.  Fluency  in  Spanish  highly 
desirable.  Send  clips,  resume, 
references  and  a  cover  letter  outlining 
your  local  news  philasophy  to:  J.  Bruce 
Baumann,  assistant  managing  editor. 
The  Monterey  County  Herald,  P.O.  Box 
271,  Monterey,  CA  93942.  Phone: 
(408)  646-4342,  Fax:  (408)  372- 
8401. 

EOE 

Evil  comes  in  many  forms  either  in  the 
form  of  a  man-eating  cow  or  Joseph 
Stalin.  ...People  just (Jon't cotton  to  it.  You 
gotta  hit  it  with  the  rolled  up  paper  of 
goodness. 

The  Blue  One 


_ EDITORIAL _ 

REPORTERS  -  The  Times-News  needs 
two  take-charge  reporters  for  a  city/ 
county  government  beat  and  a  town 
bureau  beat.  We  are  a  27,000  daily 
ideally  located  between  the  Triangle 
and  Triad  areas  of  North  Carolina. 
Reporting  experience  desirable.  Send 
resumes  and  samples  to  Jim  Lee,  city 
editor,  Times-News,  707  South  Main 
Street,  Burlington,  NC  27215. 

REPORTERS  needed  in  Indian  Country. 
The  Independent,  based  in  Gallup, 
New  Mexico,  seeks  two  aggressive, 
savvy,  tireless  self-starters.  One  pasi- 
tion  os  bureau  reporter  living  in  Tuba 
City,  Arizona  covering  the 
western  part  of  the  Navajo  Nation  and 
the  Hopi  reservation.  Second  will  work 
in  main  office  in  Gallup.  Please  send 
clips,  resume,  references  to  The  Inde¬ 
pendent,  P.O.  Box  1210,  Gallup,  NM 
87301. 


REPORTERS:  The  Sedalia  (MO)  Demo¬ 
crat  has  immediate  openings  for  cop 
and  city  reporters.  Will  consider  entry 
level,  but  prefer  1  -2  years  of  daily  or 
weekly  experience.  Send  resume,  clips 
to  Oliver  Wiest,  managing  editor,  P.O. 
Box  848,  Sedalia,  MO  65301  or  e- 
mail:  jhutch@ozarks.mo 

EDITOR  for  fast-growing  award¬ 
winning  suburban  weekly  in  a  brand 
new  town  in  western  WA.  We  need  a 
leader  for  a  small,  energetic  staff  who 
can  give  this  Puget  Saund  community 
direction.  Circulation  1 4,000.  Lead¬ 
ership,  editing,  writing  and  page 
layout  skills  oil  required.  Experience  on 
a  small  daily  a  plus.  Salary  low  $30's. 
Tremendous  benefit  package.  Resume 
and  clips  to:  HR,  Editor  Position,  Sound 
Publishing,  7689  NE  Day  Road, 
Bainbridgelsl,WA98110, 


REPORTERS 

Do  you  want  to  work  for  a  newspaper 
that  consistently  wins  awards  for  news 
writing,  public  service,  investigative 
and  enterprise  reporting?  Would  you 
like  to  be  challenged  to  produce  qual¬ 
ity  work  while  making  a  difference  in 
your  beat?  If  so,  and  you  have  the 
daily  experience  and  talent,  we'd  like 
to  near  from  you.  We  ore  The 
Mercury,  a  Pulitzer  Prize-winning 
30,000  daily  and  Sunday  in  Pottstown, 
PA.  Our  newspaper  stands  for  quality 
writing  and  for  hard-hitting  journalism. 

We  offer  excellent  pay  and  benefits. 
Please  send  resume,  clips  and 
references  to: 

Walter  L.  Herring 
Editor 

The  Mercury 
24  North  Hanover  Street 
Pottstown,  PA  1 9464 


"THIS  TIME  IT’S  NOT 
CLASSMED" 

PROMOTE  YOUR  COMPANY 
IN  THE  2/22/97  E&P  ISSUE 


NEWSPAPERS 

???????????’S 


CALL  (212)  675-4380,  EXT.  170 


_ EDITORIAL _ 

REPORTERS 

If  you'd  like  a  challenging^  position  with 
a  family-owned  group  ^  newspapers 
in  the  mid-west  and  are  willing  to 
relocate,  please  respond  to  this  ad.  We 
hove  positions  open  for  general  assign¬ 
ment  and  specialized  reporters  on  our 
dailies  and  weeklies.  You  must  hove  o 
journalism  degree,  proven  skills  in  com¬ 
munity  based  journalism,  initiative, 
knowledge  of  AP  style  and  computer 
skills  to  be  considered.  Send  or  fax  a 
cover  letter,  resume,  clips  and  salary 
history  to  Kim  Ferguson,  Western  Pub¬ 
lishing  Co.,  P.O.  Box  1228,  North 
Plotte,  NE  69103. 

REPORTERS 

Our  reporters  move  on  to  bigger 
newspapers.  We've  lost  staffers  to  the 
Pittsburgh  Post-Gazette,  The  (Ft. 
Lauderdale)  Sun  Sentinel  and  the  (New 
Orleans)  Times-Picayune.  We're  a 
growing  43,000  AM  in  a  competitive 
market,  and  we're  looking  for  the  best 
reporters  on  the  market — to  replace 
great  ones.  Motivated  reporters 
interested  in  covering  religion/family 
or  a  general  ossignment  beat  send 
resume,  clips  to  York  Daily  Record, 
P.O.  Box  15122,  York,  PA  17405. 
Solory  ronge:  $23,100-$32,500  EOE. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

SerKi  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 


SPORTS  WRITER:  The  Palm  Beach  Post  is 
seeking  a  reporter  to  cover  the  Miami 
Dolphins.  Candidates  must  exhibit  a 
wide  breadth  of  writir^g  -  from  breaking 
news  to  game  stories  to  features  to 
enterprise.  NFL  beat  experience  is 
preferred  but  not  modatory.  Contact  Tim 
Burke,  executive  sports  editor,  P.O.  Box 
24700,  West  Palm  Beach,  FL  33416- 
4700. 

Tel:  (561)820-4480. 

E-mail:  tburke@pbpost.com 


_ EDITORIAL _ 

SEASONED,  IMAGINATIVE  EDITOR 
wanted  for  successful  twice-weekly, 
rural,  east  coast  newspaper.  Solid 
leadership,  editing  and  layout  skills, 
and  lots  of  energy  required.  Your 
abilities  can  have  major  impact.  Send 
samples,  resume  and  salary  history  to 
Box  08059,  Editor  &  Publisher. 


SENIOR  EDITOR 

FT  position-responsible  for  issue  plan¬ 
ning,  writing,  editing,  freelance  assign¬ 
ments  &  heading  department  for  3 
boating  magazines.  5-t-  years  experi¬ 
ence  required.  Send  salary  require¬ 
ments  &  writing  samples  to:  SEA  Mog- 
azine,  1 7782  Cowan,  Ste.  C,  Irvine, 
CA  9271 4  or  fax  to  (71 4)  660-6172. 


SOLID  Weekly  newspaper  group  in 
Washington  DC  suburbs  seeks  general 
assignment/ sports  reporter  with  talent 
and  experience  to  become  managing 
editor  within  six  months.  Photography, 
layout,  editing,  PageMaker  experience 
important  plus.  Resume,  cover  letter  to 
The  Observer  Newspapers,  P.O.  Box 
109,  Herndon,  VA  201 72. 


SOUTH  CENTRAL  Florida  daily  has 
immediate  opening  (or  a  night  Mitor. 
Tues.-Sot.  shift.  Lake  area  town,  an 
hour  from  beach.  Fox  resume,  clips  to 
K.  Elsken,  (941)763-5901. 


SPORTS  EDITOR 

Proven  leader  sought  (or  nine-person 
sports  department  at  32,000  circula¬ 
tion  McClatchy-owned  daily  in  fast¬ 
growing  Chorlotte-area  market.  We 
cover  a  full-slate  af  sports,  from  preps 
to  college  to  NFL,  NBA  and  NASCAR. 
At  least  five  years  newspaper  experi¬ 
ence,  two  of  them  in  management, 
required.  Ideal  candidate  should  be  a 
sports  junkie  with  big  ideas  who 
sweats  the  snKill  stuff.  Send  a  cover  let¬ 
ter  explaining  why  you're  the  right 
person  for  the  job,  a  resume  and  sam¬ 
ples  of  your  work  to  Betsy  Lumbye, 
managing  editor.  The  Herald,  P.O.  Box 
11707,  Rock  Hill,  SC  29731.  No 
phone  calls,  please.  EOE. 


SPORTS  REPORTER 

PROGRESS  IN  MOTION:  Recently- 
hired  sports  editor  at  The  Brownsville 
Herald,  a  morning  daily  with  19,000 
circulation,  is  looking  (or  an 
enthusiastic  reporter  ready  to  help 
revitalize  a  sports  department  heading 
in  a  new  direction.  Responsibilities 
include:  writing  stories  and  features; 
keeping  stats;  creating  and  developing 
story  ideas;  and  laying  out  pages. 
Send  cover  letter,  resume,  clips,  layout 
samples  to  Andrew  Dubois,  sports 
editor.  The  Brownsville  Herald,  P.O. 
Box  351,  Brownsville,  TX  78520.  Or 
(ax  information  to:  (210)  542-0840. 
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EDITORIAL 


EDITORIAL 


SPORTS  REPORTER  -  One  full-time 
ond  one  part-time  sports  reporter  posi¬ 
tions  available  witn  a  large  award¬ 
winning  chain  of  weekly  newspapers 
locatea  in  Montgomery  and  Frederick 
Counties  with  a  total  circulation  of  over 
250,000  weekly. 

Full-time  position  is  in  Montgomery 
County  covering  mostly  recreational 
and  high  school  sports.  Experience  cov¬ 
ering  sports  preferred.  Weekends  and 
evening  work  required. 

Part-time  position  is  in  Frederick 
County,  20  hours  a  week  covering 
mostly  high  school  sports.  Job  would 
be  3-4  days  a  week,  with  evening  and 
weekends  included.  Experience  pre¬ 
ferred. 

To  apply  for  either  job,  please  send 
resume  and  clips  to  John  Evans,  sports 
editor.  Gazette  Newspapers,  1 200 
Quince  Orchard  Blvd.,  Gaithersburg, 
MD  20878.  Specify  which  job  you  are 
applying  for,  it  there  is  a  choice.  EOE 


STAFF  WRITER 

We  have  an  immediate  opening  for  a 
reporter  who  can  meet  deadline  and 
look  beyond  meetings  to  come  up  with 
stories  that  explain  how  actions  taken 
by  the  county  government  affect  our 
readers.  Send  resume  and  examples  of 
your  work  to;  Jim  Hendricks,  metro 
editor.  The  Albany  Herald,  P.O.  Box 
48,  Albany,  GA  31 702. 

THE  COCA-COLA  COMPANY  seeks 
versatile  communicator  as  Managing 
Editor  of  global  employee  news  ser¬ 
vice.  Six+  years  experience,  superior 
writing  skills,  keen  news  judgment  and 
aptitude  for  technology  required.  Fax 
qualified  resumes  to  (404)  676-8290, 
attention:  Kathleen  S. 

THE  HERALD-JOURNAL,  a  63,000 
circulation  award-winning  New  York 
Times  newspaper  in  Spartanburg, 
South  Carolina,  is  seeking  full-time 
copy  editors.  Looking  for  word  editors 
and  page  designers.  Proficiency  in 
Microsoft  Word  and  QuarkXPress  a 
plus.  Two  years  experience  preferred. 
Spartanburg  is  home  to  the  BMW 
manufacturing  plant  and  more  foreign 
investment  per  capita  than  onywhere 
else  in  the  U.S.  It  is  midway  between 
Charlotte  and  Atlanta,  within  sight  of 
the  Blue  Ridge  Mountains  and  an  easy 
drive  to  the  beach.  If  interested,  contact 
Gloria  Fair,  news  editor,  P.O.  Box 
1 657,  Spartanburg,  SC  29304. 


Shhhh!! 

It’s  A  Classified  Secret! 

If  you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  seal 
your  reply  in  an  envelope  addressed  to  the 
E&P  Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do  not  want 
the  reply  to  reach.  If  the  Box  Number 
you're  answering  is  on  your  list,  We'll 
discard  your  reply. 


THE  INLAND  VALLEY  DAILY  BULLETIN, 
a  growing  85,000-circulation  daily 
serving  14  Southern  California  cities  in 
Los  Angeles  and  San  Bernardino  Coun¬ 
ties,  is  seeking  applicants  for  the  follow¬ 
ing  key  positions  in  its  newsroom: 

BUSINESS  EDITOR:  We're  looking  for 
an  innovative  journalist/manager  with 
3-5  years  of  medium  to  large  daily 
newspaper  experience.  You'll  have  to 
build  and  direct  staff,  recreate  the  sec¬ 
tion  and  be  prepared  to  compete  with 
aggressive  neighboring  publications. 
Be  prepared  to  demonstrate  an 
understanding  of  business  coverage.  A 
college  degree  is  required. 

ASSISTANT  CITY  EDITOR;  Join  our 
four-person  Metro  Desk  in  developing 
a  talented  staff  of  reporters.  College 
degree  and  3-5  years  experience  with 
a  medium  to  large  daily  newspaper  a 
must.  We  will  test  your  writing  and  edit¬ 
ing  skills  and  you  must  be  able  to  sell 
us  on  your  ability  to  excel  in  com¬ 
petitive  situations. 

REPORTERS:  We  have  an  immediate 
need  for  a  large  number  of  multi¬ 
dimensional,  productive  and  experi¬ 
enced  reporters  with  daily  newspaper 
experience.  Beats  include  law  enforce¬ 
ment/criminal  justice,  city  government 
and  a  number  of  specialized  areas. 
Come  prepared  to  compete.  We  are 
equipped  for  and  can  train  CAR. 

COPY  EDITORS:  Work  with  the  latest 
pagination  software  and  bring  your  hus¬ 
tle.  College-educated,  well-read 
wordsmiths  needed.  Experience  a 
must.  Page  design  and  knowledge  of 
QuarkXPress  a  plus.  Your  attitude:  It's 
a  thankless  job,  but  it's  important  to  do 
it  right. 

The  Daily  Bulletin  is  a  member  of  the 
Donrey  .Media  Group  and  is  an  equal 
opportunity  employer  serving  a 
diversified  market.  A  drug  test  is 
required  prior  to  employment.  Visit  our 
web  site  at  www.dailybulletin.com. 

Send  letter  of  application,  resume  and 
references  to  Elliott  Andorko/PO# 
29253,  director  of  human  resources. 
Inland  Valley  Daily  Bulletin,  P.O.  Box 
4(XX),  Ontario,  CA  91761.  Telephone 
callers  will  be  disqualified. 

TWICE  WEEKLY  in  booming  Southern 
Nevada  has  openings  for  two 
reporters.  Both  beats  include  hard 
news  and  features.  Photography  skills 
a  plus,  but  not  required.  Our  future 
includes  expanding  to  a  five-day  daily. 
Are  you  good  enough  to  help  us  get 
there?  Recent  grads  urged  to  appy. 
Call  Henry  or  Rich  at  the  Pahrump 
Valley  Times,  (702)  727-5102. 

VETERAN  Editor/Reporter  for  a  smell 
daily  in  North  Louisiana.  Send  resume 
to  P.O.  Box  1339,  Minden,  LA  71058 
or  call  Nila  at  (318)  377-1866. 

Bring  it  on  home.... 

PB's 


_ EDITORIAL _ 

THE  SHELBY  STAR,  an  award-winning, 
mid-size  North  Carolina  daily  located 
near  Charlotte,  is  seeking  a  news 
editor  to  oversee  layout  and  design. 
Will  supervise  graphics  editor  and 
copy  editor.  Salary  and  benefits 
package.  Please  send  resume  to 
Roberta  Wilson,  managing  editor.  The 
Shelby  Star,  P.O.  Box  48,  Shelby,  NC 

28151. _ 

WASHINGTON  BUSINESS  JOURNAL 
seeks  experienced  reporter  to  tackle 
local  banking  and  financial  beat.  We 
want  news  hound,  not  feature  writer. 
Send  resume,  clips  and  letter  to:  Kent 
Hoover,  editor,  Washington  Business 
Journal,  2000  14th  St.  N.,  Suite  500, 
Arlington,  VA  22201 . 

WEEKLY  Newspaper  group  near 
Raleigh-Durham,  NC  seeks  talented 
hands-on  editor.  Resume  to  Suzette 
Rodriguez,  P.O.  Box  669,  Fuquay 
Varina,  NC  27526. 

THE  PRESS  OF  ATLANTIC  CITY,  an 
award-winning  daily  newspaper,  has 
an  immediate  opening  for  a  news 
reporter  in  Cape  May  County. 

The  Press  is  an  aggressive,  80,000- 
daily,  1 00,(XX)-Sunclay  newspaper  cov¬ 
ering  four  counties  in  southern  New 
Jersey.  Position  offers  competitive 
salary  and  benefits  and  a  chance  to 
grow  professionally. 

Ideal  candidate  will  have  superior  writ¬ 
ing,  reporting  skills  and  a  full 
understanding  of  how  government 
works.  He  or  she  will  en|oy  learning 
about  a  wide  range  of  subjects. 

Applicants  must  meet  deadlines  and 
work  well  with  others.  At  least  two 
years'  experience  in  daily  journalism 
preferred.  College  degree  required. 

Send  resumes,  clips  to: 

W.F.  Keough, 

Cape  May  County  Bureau  Chief 

The  Press  of  Atlantic  City 
1  S.  Main  Street 

Cape  May  Court  House,  NJ  08210 

SPORTS  COPY  EDITORS 
The  Modesto  (CA)  Bee,  a  McClatchy 
Newspaper  with  82,000  circulation, 
has  two  openings  in  the  Sports 
Department:  a  copy  editor  with 
excellent  editing  and  headline 
experience  and  a  copy  editor  with 
excellent  editing,  design  and  layout 
skills,  plus  some  Macintosh  experience, 
and  at  least  (our  years  daily  newspaper 
experience.  Deadline  2/27/97. 
Resume  &  work  samples  to:  HR,  The 
Modesto  Bee,  P.O.  Box  3928,  Modesto, 
CA  95352. 

Fax:  (209)  578-2095 


_ EDITORIAL _ 

THE  VALLEY  MORNING  STAR,  a 
30,CXX)  award-winning  daily  newspa¬ 
per  in  Texas'  sunny  Rio  Grande  Valley, 
has  immediate  openings  (or  two  copy 
editors.  Applicants  should  have  a 
sound  grounding  in  spelling,  grammar, 
punctuation  and  AP  style,  as  well  as 
some  experience  in  headline  writing, 
page  design  and  pagination.  We  are 
currently  transitioning  to  a  Quark- 
based  pagination  system  and  are  will¬ 
ing  to  provide  training.  If  you  are 
creative,  enthusiastic  and  are  looking 
to  grow  professionally,  this  is  the  place 
for  you.  The  Valley  Morning  Star  is 
located  in  Harlingen,  a  thriving  city  of 
55,000  about  30  miles  from  the  beau¬ 
tiful  Gulf  of  Mexico  and  about  10 
minutes  from  the  Mexican  border.  The 
area  is  booming  because  of  burgeon¬ 
ing  free  trade  with  Mexico  and  pres¬ 
ents  endless  opportunities  for  a  bud¬ 
ding  journalist.  Send  inquiries  to  Editor 
Patrick  Canty,  1310  S  Commerce, 
Harlingen,  TX  78551,  or  call  (210) 
430-6230. 

INFORMATION  SYSTEMS 

SYSTEMS  SUPPORT  OPPORTUNITIES 
The  Columbus  Dispatch  currently  has 
two  great  opportunities  in  our  data 
processing  department. 

Our  User  Support  Specialist  is  involved 
with  the  development,  maintenance 
and  user  support  of  computerized 
production  systems.  Applicant  is 
required  to  know  Macintosh  and  Unix 
networks;  will  consider  applicants  who 
may  have  a  strong  background  in 
either  area.  QuarkXPress  and 
Photoshop  experience  needed.  Must 
have  a  flair  for  dealing  with  users  in 
deadline  situations.  Wilfbe  required  to 
work  primarily  night  hours. 

Our  Publishing  Support  Specialist  is 
involved  with  analyzing,  developing, 
maintenance  and  support  of  Electronic 
Publishing,  in  addition  to  ten  major  com¬ 
puterized  production  systems  both 
Downtown  and  at  the  plant.  Must  hove 
a  thorough  working  knowledge  of  the 
Internet  and  electronic  publishing,  in 
addition  to  all  new-generation  front- 
end  systems.  Will  be  required  to  work 
flexible  hours,  including  some  nights. 
Successful  candidates  for  both  posi¬ 
tions  will  have  a  bachelor's  degree  in 
journalism,  computer  science  or  an 
equivalent  combination  of  education 
and  experience.  Knowledge  of  Atex- 
based  systems  is  a  plus.  Interested 
applicant  may  apply  in  person  or  sub¬ 
mit  a  resume  with  salary  history  to: 

THE  COLUMBUS  DISPATCH 

Human  Resources  Department 
34  S.  Third  Street 
CoiuAaBus,  OH  4321 5 
EOE 


E&P  Classified 

We  reach  the  working  journalists  you  want  to  reach, 
every  week. .  .83 ,000  strong. 

EDITOR  &  PUBLISHER 
CLASSIHED  DEPARTMENT 
11 W.  19TH  STREET 
NEW  YORK,  NY  10011 
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HELP  WANTED 


INFORMATION  SYSTEMS 


PBS  ADVERTISING  SUPPORT  SYSTEM 
The  Press-Enterprise  Newspaper  has 
an  immediate  opening  for  a  Senior 
Programmer  Analyst  with  PBS  experi¬ 
ence.  In-depth  knowledge  of  PBS  2.7 
and  PROGRESS  language  6.0  or  7.0, 
with  extensive  advertising  systems 
experience  required.  VAX/VMS, 
COBOL,  and  UNIX  knowled^  desired. 
Working  knowledge  of  Collier- Jackson 
software  a  plus.  Send  resume  in  con¬ 
fidence  to;  Robert  Weeks,  Information 
Systems  Manager,  The  Press- 
Enterprise,  3512  14th  Street,  Riverside, 
CA 92501  ore-mail:  rweeks@pe.com. 


NETWORKING  SYSTEMS  ANALYST 
The  Statesman  Journal  in  Salem,  OR, 
the  state's  capital,  has  an  opportunity 
for  a  Networking  Systems  Analyst.  The 
position  is  responsible  for  designing, 
configuring,  installing  and  maintaining 
local  area  and  wide  area  networking 
equipment  and  services.  The  ideal 
candidate  will  have  3  to  5  years  of 
progressive  experience  working  with 
computer  networks  and  personaf  com¬ 
puters.  In  addition,  experience  with  Nov- 
ell  Netware  and/or  Windows  NT 
Server  -  CNE  or  Windows  certification 
and  knowledge  of  IBM  AS/400 
systems  preferred.  A  bachelor's  degree 
in  a  related  field  is  preferred;  however, 
advanced  experience  may  substitute 
for  a  degree.  We  offer  a  competitive 
salary  and  benefit  package  with  advan¬ 
cement  opportunities.  Please  send  a  com¬ 
plete  resume,  including  references  and 
salary  history,  to:  Stevie  Purchase, 
personnel  director.  Statesman  Journal, 
280  Church  St.,  NE,  Salem,  OR 
97301 .  Tlie  Statesman  Journal  (a  Gan¬ 
nett  Co.,  Inc.  newspaper)  is  an  Equal 
Opportunity  Employer  that  values 
diversity  in  its  publications  and  its 
workplace  and  especially  encourages 
those  who  share  our  vision  are  espe¬ 
cially  encouraged  to  apply. 

Sll  ADMINISTRATOR  -  NEWS 
The  St.  Petersburg  Times,  Florida's  Best 
newspaper,  is  seeking  a  systems 
administrator  for  the  News  System  in 
Data  Services.  The  successful  candidate 
will  enjoy  the  challenge  of  project 
management,  hove  excellent  problem¬ 
solving  skills  and  a  proven  ability  to 
interact  with  departments  with  solid 
communication  skills.  Responsibilities 
will  include  performing  Sll  software 
updates;  style  programming  and 
updates;  Coyote/Road  Runner  key¬ 
board  macros  and  programming,  Pll, 
ICL,  Postscript  languages  and  general 
systems  administration.  Candidates 
should  have  working  knowledge  of  III 
Pagination,  InKige  Controllers,  RIP  Pro¬ 
cessing,  hyphenation  and  justification 
and  text  processing.  We  desire  a  can¬ 
didate  with  prior  experience  in  News/ 
Library,  Research,  News  Wires  and 
archival  systems.  Macintosh,  PCs, 
Unix,  Systems  7  and  Windows  '95 
experience  a  plus.  If  you  desire  to  work 
for  a  progressive  leader  in  the  news¬ 
paper  industry,  and  have  a  proven 
track  record,  please  submit  your 
resume:  mail  to  the  St.  Petersburg 
Times,  Human  Resources,  P.O.  Box 
1211,  St.  Petersburg,,  FL  33731-1 1 21 ; 
FAX  to  (813)  893-8185  or  E-Mail  to 
resumes@sptimes.com  (please  paste 
your  resume  in  the  body  of  your 
message.) 


INFORMATION  SYSTEMS 


INFORAAATKDN  TECHNOLOGY 
VICE  PRESIDENT 

Major  Northeast  daily  newspaper 
(Zone  2)  seeks  a  dynamic  contributor 
who  will  participate  as  a  member  of 
the  executive  management  team  to 
lead  all  aspects  of  IT.  This  individual 
will  manage  and  develop  a  service- 
oriented  department  of  over  35  person¬ 
nel.  In  addition,  he/she  will  be  work¬ 
ing  with  departments  to  develop  and 
monitor  technology  budgets  and 
resource  requirements. 

Priorities  include  the  development, 
monitoring,  and  enforcement  of  the  IT 
Department's  standards  and 
methodologies.  Will  plan,  evaluate  and 
implement  new  technology  to  support 
business  objectives. 

Highlighted  qualifications  and  experi¬ 
ences  include  the  following:  member  of 
executive  management  team,  newspa¬ 
per  or  media  background  desirable, 
eight  or  more  years  of  Information 
Technology  management  experience, 
ability  lo  lead  an  organization  through 
multi-media  implementations  of  mission 
critical  applications,  strong  communi¬ 
cation  skills,  and  general  understand¬ 
ing  of  business  and  management 
practices. 

Education;  Four  year  degree  required. 
Masters  preferred,  but  not  required. 

Technical  Skills  required;  Understand¬ 
ing  of  clinet/server  architectures  and 
open  systems  environrrrent  (i.e.  Oracle, 
Sybase,  MS  SQL,  Informix,  Gupta, 
DB2  environments),  LAN's,  WAN's 
and  VAX. 

Excellent  salary  along  with  top  notch 
benefits  package. 

Please  fax  resume  with  your  salary 
requirements  to;  (212)  580-4763. 

EEO  Employer 


PRESSROOM 


mmmai 

Central  Nassau,  Long  Island 
RESULTS  MEDIA, 
Division  Newport  Media,  Inc. 

seeks  experienced 

URBANITE  F/T 
PRESS  OPERATORS 

You  should  have  3-5  years  oper¬ 
ator  exfMrience.  Benefits  and 
competitive  salary  offered. 
QuaiifM?  Send  resume  to 

PRESS  MANAGER., 
or  compiete  an  application  at 
250  Miller  Place, 

Hicksvilie,  NY  11801 


INFORMATION  SYSTEMS 


Oh... the  secret  is  out... Seattle  is  rated 
TOPS  in  the  U.S.  to  live  and  work... 

SYSTEMS  ANALYST/PROGRAA4MER 

The  Seattle  Times  is  seeking  a  systems 
professional  to  implement,  integrate 
and  support  circulation  systems  across 
multiple  platforms.  Minimum  require¬ 
ments  are: 

•5-8  years  of  combined  programming, 
database  and  business  systems  anoint 
experience 

•IBM/MVS  and  PC/LAN  e;^rtise 
•Interest  and  self-motivation  to  learn 
and  apply  newer  technologies 
•Package  implementation/integration 
ej^rience 

•Strong  technical,  communication, 
coordination  and  teamwork  skills 
•A  college  degree  or  equivalent  experi¬ 
ence 

•Proven  technical  project  management 
ability 

•Client/Server  experience  preferred. 

We  offer  excellent  benefits!  The  salary 
range  is  $40-50K  DOE  plus  annual 
bonus.  To  apply,  send  resume  to  The 
Seattle  Times,  HR-SAP,  P.O.  Box  70, 
Seattle,  WA  98111. 


THE  PRINT  DIVISION  of  Gray  Commu¬ 
nications  Systems,  Inc.  is  in  search  of  a 
Mailroom  Manager  to  oversee  the 
mailroom  operations  of  two  daily  and 


candidates  must  hove  one  to  two  years 
mailroom  supervisory  experience 
including  scheduling,  inserting,  packag¬ 
ing,  zoning  and  equipment  operations 
aira  maintenance  experience.  This  posi¬ 
tion  requires  a  hands-on  individual 
who  possesses  excellent  communico- 
tion,  people  and  team  leadership  skills. 
Competitive  salary  and  benefits  pro¬ 
gram  including  bonus  program  and 
401  (k).  Send  application  letter  to  Jim 
Brumbelow,  P.O.  Box  1 36,  Conyers, 
GA  30207.  FAX;  (770)  760-0282. 


MARKH  DEVELOPMENT 


MARKET  DEVELOPMENT  DIREQOR 

Gannett  Co.,  Inc.  seeks  a  market 
development  director  for  one  of  its 
southeastern  newspapers.  The  suc¬ 
cessful  candidate  will  have  a  strong 
marketing  background  and  expertise  in 
segmentation,  targeting,  planning, 
data-assisted  marketing,  sales  support 
and  integrated  marketing  communica¬ 
tions.  The  position  also  will  oversee  an 
online  staff. 

We  require  a  college  degree  with  for¬ 
mal  training  in  marketing  ar  market 
;  research  and  5+  years  of  related  work 
;  experience  (or  equivalent  combination 
:  of  education  and  experience). 

;  Gannett  is  an  equal  opportunity 
I  employer  that  recognizes  and 
I  appreciates  the  benefits  of  diversity  in 
:  the  workplace.  Qualified  applicants 
I  who  share  this  belief  or  reflect  a 
:  diverse  background  are  especially 
j  encouraged  to  apply. 

i  If  you  are  qualified  for  this  position  or 
;  interested  in  other  Gannett 
:  opportunities,  please  fax  (703-558- 
:  3810)  or  mail  resume,  including  salary 
:  requirements,  to;  Mary  Kay  Blake, 
I  MDD/EP25,  Gannett  Co.,  Inc.,  1100 
j  Wilson  Blvd.,  Arlington,  VA  22234. 


NEW  MEDIA 


NEW  MEDIA  Representatives  available 
(or  So.  Florida  and  Caribbean.  Fully, 
staffed,  experienced  and  professional. 
Join  Blue  Chip  Client  Base  for  represen¬ 
tation.  Contact  Mediamerica  (954) 
920-8505. 


PREPRESS  MANAGER 

Central  California's  leading  newspaper 
is  seeking  a  Prepress  Manager  to  help 
lead  a  talented  staff  of  30  into  the 
electronic  age.  Will  manage  digital 
imaging,  color  ad  and  editorial  prod¬ 
uction,  page  makeup  and  platemaking 
areas,  while  working  with  ^itarial  and 
advertising  to  expand  calar  sectioning 
and  zoning  capabilities.  Prior  newspa¬ 
per  management  experience  required, 
with  proven  ability  to  build  and  work 
within  a  team  environment;  degree  in 
Printing  Management  or  related  field 
with  a  working  knowledge  of  statistical 
process  controls  preferred.  Must  be  com¬ 
puter  literate  with  hands-on  knowledge 
of  a  wide  range  of  prepress 
technologies,  including  color  reproduc¬ 
tion  equipment,  digital  transmission/ 
receiving,  camera,  arid  platemaking. 

Competitive  salary  based  on  experi¬ 
ence  plus  full  benefit  package.  Send 
resume  and  cover  letter  before  Febru¬ 
ary  7,  1997  to  THE  FRESNO  BEE, 
Human  Resources  Department,  1626 
'E'  Street,  Fresno,  CA  93786.  An 
Equal  Opportunity  Employer. 


MARKETING 


NEWSPAPER 

PROMOTION 

MARKETING 

SPECIALIST 

We  are  a  weekend  magazine 
distributed  throug;h  newspapers 
nationwide  seeking  a  welI>organized, 
creative,  effective  communicator  to 
produce  marketing  programs  and 
sales  support  materials.  You'll 
conceptualize,  write,  proof,  and 
coordinate  production  of  fuirdlment 
of  materials;  handle  customer 
relations  for  marketing  tie-in 
programs;  as  well  as  pn»duce 
presentations  and  promotions. 

Re<|uires  a  bachelor's  degree 
with  3*f  years*  newspaper-rclaled 
advertisiiig/proiiiotkMi  expencnee; 
excellent  proposal/presentation, 
writing,  and  interpersonal  skills; 
plus  proficiency  in  WordPerfect, 
Lotus,  Paradox,  and  Quark  Xpress. 

We  value  diversity  in  our  workforce 
and  encourage  thcNw  of  diverse 
backgrounds  to  apply.  Salary, 
benefits,  and  policies  at  Gannett 
reflect  our  commitment  to  work/life 
balance.  We  require  pre-employment 
drug  screening.  For  confidential 
consideration,  makl/fax  resume  with 
salary  history,  to:  Marketmc  Director, 
DepartmenuMS,  (212)  93»-5376, 
Gannett/LSA  Weekend,  533  Madiaon 
Avenue,  New  York,  New  York 10022. 
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HELP  WANTED 


PREPRESS 


PREPRESS  PRODUaiON  ^AANAGER 

Zone  3  newspaper  seeks  hands-on 
manager  to  supervise  our  evening  shift 
ad  production,  composing,  camera 
and  platemaking  departments.  Suc¬ 
cessful  candidate  will  possess  strong 
organizational  and  people  skills. 
Newspaper  production  experience  and 
some  management  experience  desired. 
Willing  to  train  the  right  candidate. 
Send  resume  and  salary  history  to  Box 
07500,  Editor  &  Publisher. 


A  LARGE  SUBURBAN  newspaper  and 
commercial  printing  company  located 
in  Gaithersburg,  MD  seeks  talented 
individual  with  strong  skills  in  Macin¬ 
tosh  and  applications  including  RIP, 
Photoshop,  QuarkXPress,  and  color 
scanning.  Novell  experience  a  plus. 
Good  compensotion  and  benefits.  Fax 
resume  to  Donna  Johnson  at  (301) 
670-71 38  or  mail  to  Gazette  News¬ 
papers,  1200  Quince  Orchard  Blvd., 
Gaithersburg,  MD  20878. 

EOE. 


PRODUCnON/TECH 


PRODUCTION 


MANAGER 


FOR  DUALITY 


Excellent  opportunity  for 
motivated,  growth-oriented 
individual.  Knicht-Ridder  Inc. 
seeks  executive  with  experience 
in  the  printing  and  publishing 
industry.  Position  involves  a 
consultative  role  developing 
strategic  initiatives  for  all  facets 
of  newspaper  production  quality, 
from  digital  imaging  through 
newspaper  packaging.  This 
individual  would  also  have 
oversight  responsibility  to 
ensure  optimal  use  of  newsprint 
and  other  commodities  utilized 
in  the  printing  and  packaging 
process. 

SlGNfflCANT  TRAVEL  REQUIRED. 
To  be  a  compelling  candidate, 
you'll  need  a  4-year  degree, 
strong  general  business  skills,  3 
or  more  years  of  newspaper 
production  experience.  Project 
management,  consulting  and 
communications  skills  are 
critical. 

Located  in  Miami,  Florida,  with 
excellent  pay  and  benefits. 

Please  send  resume  and 
references  to: 

Box  08009 
Editor  &  Publisher 

We  are  an  equal  opportunity 
employer  and  welcome  diverse 
candidates. 


PRESSROOM 


THE  POUGHKEEPSIE  JOURNAL  is  look¬ 
ing  for  full  and  parf-fime  web  press 
operators.  We  need  energetic,  highly 
motivated  people  to  produce  a  top-quality 
product.  Candidates  must  have  a 
thorough  knowledge  of  ink/water 
balance  and  offset  process  color  printing. 
Must  be  willing  to  work  day  or  night  shifh. 
Please  forward  a  resume  to:  Personnel 
Office,  Poughkeepsie  Journal,  P.O.  Box 
1231,  Poughkeepsie,  NY  12602.  The 
Poughkeepsie  Journal  promates  a 
drug-free  warkplace  through  pre- 
emf^oyment  drug  testing  and  is  an 
equal  opportunity  employer. 


SHADE  TREE  MECHANIC  NOT!! 

The  Huntsville  Times,  Huntsville,  AL, 
has  an  immediate  opening  for  an 
experienced  PRESSROOM  MACHINIST 
to  work  on  its  TKS  nine  unit  press. 
Excellent  salary  package  and  benefits. 
Huntsville  is  located  in  northern  Ala¬ 
bama  in  the  beautiful  Tennessee  River 
valley  offering  a  great  quality  of  life 
and  low  cost  of  living.  Send  resume  to: 
Martha  Reichold,  production  director. 
The  Huntsville  Times,  2317  S. 
Memorial  Parkway,  Huntsville,  AL 
35801 . 


PRODUCnON/TECH 


PLANT  MANAGER 

The  Seattle  Times,  Washington  State's 
largest  daily  metro  newspaper,  and  the 
largest  independent  family-owned 
newspaper  in  the  country,  is  seeking 
an  experienced  newspaper  productian 
professianal  to  oversee  our  350,000 
sq.  ft.  state-of-the-art  production  facil¬ 
ity.  We  have  four  Colorliner  presses 
with  on-line  inserting  to  four  A.M. 
Graphics  2299's.  We  produce  prod¬ 
ucts  twice  daily,  with  a  daily  press  run 
of  450,000  and  550,000  on  Sundays. 

This  position  reports  directly  to  the  Vice 
President  -  Operotions  and  has  overall 
responsibility  for  press,  packaging  & 
assembly,  platemaking,  electrical  and 
systems  support,  machine  shop  and 
facilities. 

Qualified  candidates  will  have  mini¬ 
mum  five  years  production  manage¬ 
ment  experience  with  a  metropolitan 
daily  newspaper,  as  well  as  line 
supervision  experience.  College  degree 
in  related  field  preferred.  Excellent  writ¬ 
ten  and  verbal  communication  skills 
and  group  facilitation  skills  required. 
Demonstrated  experience  in  managing 
change  and  implementing  employee 
involvement  programs  preferred. 

The  Seattle  Times  offers  an  excellent 
salary,  bonus,  and  benefits  package. 


Resumes  with  cover  letter  and  salary 
requirements  may  be  sent  to  The  Seat¬ 
tle  Times,  HR-Operations,  P.O.  Box 
70,  Seattle,  WA  98111.  No  phone 
calls,  please. 


PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience 
necessary.  If  you  know  pre-press,  SQL, 
or  NT,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to: 
Managing  Editor,  Inc.,  Attn:  Peter,  101 
Greenwood  Ave.,  Suite  330,  Jenkin- 
town,  PA  1 9046. 

email:  pklets@maned.com. 


NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  8c  Publisher  is  NOT 
a  monthly  journalism 

review. 

•  Editor  8c  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 

the  newspaper  industry. 

NEWS  makes  the  difference 

Editor^ 

PUBLISHER 

1 1  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foreign/Positions  Wanted  advertteefs  must  pre-pay. 
Effective  January  1. 1997 


UNEADS 

1  week-$9.05  per  Hne 

2  weelo-$8.00  per  Ine,  per  issue. 

3  weeks-$7.00per  line,  per  Issue. 

4  week»-$6.05  per  Hne.  per  Issue. 


POSITIONS  WANTED 

1  week-$4.50  per  Hne 

2  weeks-SS.SO  per  Ine,  per  Issue. 

3  \Meela-$3.15  per  Irre,  per  Issue. 

4  weeks-  $2.90  per  Ine.  per  Issue. 


Add  $  1 2.00  per  insertion  for  box  service.  Add  $6.00  per  insertion  for  box  service. 
Count  os  on  additional  line  In  copy.  Count  os  an  additional  line  In  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday’s  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time.  $105;  2  to  5  times.  SlOO 
6  to  13  times.  $95;  14  to  26  times  $90;  27  to  52  times  $85. 

DEADLiNE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name  - 

Company  _ 

Address - 

City  _ 

State _ 

Zip  - 

Phone  _ 

Classification 
Authorized  Signature 
Copy 


ADMINISTRATIVE 


ENERGETIC,  Dependable  and 
Imaginative  People  Person  wonts  to  put 
his  management  experience  to  work 
for  you!  12+ years  as  President  and 
Publisher  of  37,000  Circ.  Newspaper, 
with  Sales  and  Sales  Management 
experience  as  well  as  Computer  Tech 
capabilities.  Respond  to  Ron,  3891  N. 
Sawgrass  Place,  Boise,  ID  83704- 
4485. 


EXPERIENCED,  hands-on  Publisher, 
creator  of  niche  products,  revenue,  bot¬ 
tom-line  driven.  Daily  and  weekly 
experience.  Seeks  challenging  position 
in  Ohio  or  neighboring  market.  Reply 
to  Box  08047,  Editor  &  Publisher. 


PUBLISHER  with  20  plus  years  experi¬ 
ence,  weekly,  TMC  and  daily,  skillra  in 
all  aspects  of  newspaper  operations; 
advertising,  circulation,  administra¬ 
tion/personnel,  plus  editorially  experi¬ 
enced  and  talented.  KrKiwIedgeable  in 
both  quick  turnaround  techniques  and 
in  attaining  long-range  goals.  Able  to 
pinpoint  aira  solve  revenue,  distribution 
or  content  problems,  by  department,  or 
run  o  full  operation.  Also  able  to 
isolate  and  correct  personnel  problems 


short  or  long-term  involvement,  or  for 
consulting,  review  and  analysis.  Call 
Michael  Bradley  at  (508)  563-7361 . 


CIRCULATION 


AGGRESSIVE  CIRCUUTION  MAN¬ 
AGER  experienced  in  all  aspects  of 
circulation  management  at  major 
metros  and  small  dailies  seeks  position 
with  positive,  progressive  company. 

Call  Bill  (601)675-2907 


EDITORIAL 


EXECUTIVE  EDITOR:  Aggressive, 
award-winning  editor  seeks  senior-level 
post  on  Zone  2  daily  or  weekly  chain. 
Turnaround  specialist  adept  at  staff 
development,  strong  local  content  and 
compelling  packaging.  Box  07990, 
Editor  &  Pi^isher. 


VERSATILE  WRITER  seeks  position. 

Experience  in  features,  business 
basefxsil  and  more,  (505)  327-4006 


FORMER  NEWSPAPER  Sports  Editor, 
now  outdoor  magazine  managing 
editor,  seeks  decent  paying  sports  posi¬ 
tion  in  southern  Zone  5,  8,  6,  3,  or  4. 
Box  08044,  Editor  &  Publisher. 


PRESSROOM 


V/EB  OFFSET  POSITION 
Vast  experience  in  plant,  sales  and 
general  management.  Strong  commu¬ 
nication  and  excellent  people  skills.  Pro¬ 
ven  bottom  line  achiever.  Looking  to 
relocate  to  U.S. 

R.  More  (519)  853-5810 


WORKING  PRESS  FOREMAN 
Experience  in  all  phases  of  Offset 
Newspaper  production.  (Goss  Single/ 
Double  Width  Presses).  Places  strong 
emphasis  on  preventative  maintenance, 
improves  print  quality  and  reduction  in 
newsprint  waste.  Ability  ta  lead, 
motivate,  cammunicate  and  produce 
top  quality  product  efficiently  and  on 
time.  Box  07609,  Editor  &  PuNisher. 


How  Favre  can  you  go? 

Dr.  John  Thomas 


E&P's  Classified 


The  newspaper  industry’s 
meeting  place.  (Ill)  675*4380 


No.  of  Insertions: 


Amount  Enclosed:  $. 
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why  Young  People  Are 
Tuning  Out  The  News 


The  MOSTTROUBUNG  real¬ 
ity  that  newspaper  publish¬ 
ers  face  these  days  is  more 
young  people  are  tuning 
out  than  tuning  in  —  the 
news  that  is. 

I  was  once  paid  to  give  some  very 
baffled  newspaper  editors  some  insight 
on  this  troubling  trend.  While  many  of 
my  fellow  panelists  suggested  more 
pop  culture  coverage,  colorful  pages, 
and  even  cartoons,  I  suggested  more 
serious  coverage.The  editors  looked  at 
me  as  if  I  had  two  heads. 

The  easy  and  lazy  assumption  news¬ 
papers  make  is  that  young  people  no 
longer  read  these  days.  Horror  stories  of 
kids  zoned  out  on  must-see  TV,  of  chan¬ 
nel  surfing  as  a  hobby,  and  being  seem¬ 
ingly  attached  to  a  computer  screen 


Finally,  a  break 
for  copy  editors 

Are  you  a  newspaper  copy 
editor?  Would  you  like  to  spend  a 
semester  at  the  University  of  North 
Carolina  at  Chapel  Hill? 

Three  Knight  Foundation 
Fellows  in  Copy  Editing  will  pursue 
an  independent  study  at  Carolina  in 
the  fall  with  a  faculty  member  in 
journalism  or  in  another  field. 

Participants  will  receive  $3,333  a 
month  for  the  four  months  they’ll  be 
in  Chapel  Hill  plus  money  for  food, 
travel  and  housing. 

Interested?  For  an  application, 
contact: 

Professor  Bill  Cloud 

School  of  Journalism  and  Mass 
Communication 
Campus  Box  3365 
University  of  North  Carolina 
Chapel  Hill,  NC  27599-3365 
Phone:  (919)  962-4070 
Fax:  (919)  962-0620 
E-mail:  bill_cloud@unc.edu 
Deadline  for  returning  applications: 
March  1, 1997. 


commonly  abound,  but  serve  as  a  poor 
basis  for  an  anti-newspaper  generation. 

On  the  contrary,  my  generation  loves 
to  read.  Barnes  and  Nobles  superstores 
and  cafes  have  become  today’s  twen¬ 
tysomething’s  hangouts.  Walk  into  any 
Starbucks  on  a  Saturday  night  and  you’ll 
see  high  school  and  college  kids 
exchanging  poetry,  favorite  titles  and 
debating  Foucault  or  Shakespeare. 

Sure  “Friends,”  “Seinfeld,”  and  David 
Letterman’sTop  10  are  also  must-sees 
for  many  of  us,  but  for 
my  parents’  generation 
“The  Lone  Ranger”  and 
“Bonanza”  were  also 
must-sees. 

The  second  lazy 
assumption  is  that  my 
generation  wants  things 
easy,  fast  and  simple. 

This  may  be  true  when 
it  comes  to  food  and  planning  our 
futures,  but  it  isn’t  true  when  it  comes 
to  news. 

Editors  assume  that  young  people 
want  McNews  instead  of  real  news,  that 
we  want  simple  stories  instead  of  seri¬ 
ous  stories,  that  we  want  newspapers 
and  magazines  to  resemble  MTV,  that 
we  want  st)mething  good  to  look  at 
instead  of  good  to  read,  publications 
like  Blender,  Sassy,  Details, 

Nickelodeon  and  react  are  proof 

Unfortunately,  newspapers  have  also 
adopted  the  same  format  when  they 
feed  young  people  news.  At  every 
newspaper  I’ve  worked  at,  editors 
assign  me  stories  about  body  piercmg, 
tattooing  and  fallen  rock  stars.  One  edi¬ 
tor  was  always  asking  me  for 
“Generation  X”  story  ideas,  and  another 
editor  always  changed  “young  people” 
into  “Generation  Xers”  in  my  stories. 

In  the  minds  of  my  superiors. 
Generation  X  stories  were  flimsy  stories 
about  trendy  fashion,  profiles  on  icons 
like  Claire  Danes  and  Winona  Ryder,  in- 
depth  pieces  about  skateboarders  and 
surfers,  and  always  the  annual  story 
about  body  piercing  or  hair  dyeing. 

To  news  executives  and  newspaper 


Wu  is  a  freelance  writer  based  in 
Thomwood,  N.Y 


editors  luring  young  people  to  the 
news  seems  to  come  in  the  line  of  talk¬ 
ing  down  to  my  generation,  and  placing 
us  into  a  convenient  mold  in  the  shape 
of  an  X.  Last  spring,  I  agreed  to  do  a 
piece  of  commentary'  for  NBC’s  new 
day-time  news  show  “REALlife”  on  how 
many  young  people  get  so  busy  that 
they  find  no  time  to  enjoy  the  simple 
things  in  life  like  cooking  or  just  hang¬ 
ing  out  at  the  movies.  I  spent  a  day 
with  two  cameramen  and  a  producer  in 
his  late  20s,  who  was 
constantly  feeding  me 
sentences. 

I  had  wanted  the 
piece  to  be  a  serious 
piece  that  would  shed 
light  on  a  problem 
many  young  people 
face.  My  roommates 
and  I  were  revolted 
when  we  saw  the  product.The  piece 
began  with  three  huge  X’s  flashing,  and 
I  was  always  referred  to  as  “Amy  Wu,  a 
Generation  Xer.”  The  piece  was  shallow 
and  portrayed  my  entire  generation  as 
always  in  a  hurry.  I  swore  my  four  min¬ 
utes  of  feme  would  be  my  last. 

“It’s  just  entertainment,”  my  room¬ 
mate  said. 

The  problem  is  editors  think  that  my 
generation  wants  everything,  including 
news,  in  the  form  of  entertainment. 
Thus,  when  it  comes  to  covering  my 
generation,  the  main  things  that  are 
covered  is  entertainment  and  pop  cul¬ 
ture. 

As  a  result,  the  issues  we  want  cov¬ 
ered  go  ignored.  We  want  to  read  about 
health  care  and  how  many  young  peo¬ 
ple  survive  without  it.  We  want  to  read 
about  what  presidential  candidates 
have  in  store  for  us,  the  unique  ways 
that  young  people  are  paying  off  their 
college  tuition,  advice  from  experts  on 
how  to  get  our  foot  into  the  job  mar¬ 
ket,  and  how  young  people  can  invest 
and  handle  our  finances. 

We  want  in-depth  pieces  that  give  us 
a  lot  of  serious  information  —  not  just 
fluff.  We  want  news  that  goes  beyond 
the  direction  less. 

Sadly,  very  few  newspapers  cover  my 
(See  Shop  Talk  on  page  33) 


Editors  should 
not  lump  all 
young  readers 
into  the  same 
categoty 
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INTERACTIVE 

The  Web 


We  Deliver  800  U.S.  Newspapers  To 
Your  Desk  Every  Morning.  FREE! 


Since  November  of  1994  more  than  800  American  newspapers  have 
established  Web  editions,  and  more  are  coming  online  every  month. 
Now,  you  can  find  live  links  to  all  of  them  in  the  special  "Online 
Newspapers"  section  of  E&P  Interactive's  Web  site. 


The  E&P  Interactive  Guide  to  Online  Newspapers  brings  800  Web  pub¬ 
lications  to  your  computer  screen  every  day.  And  access  is  free.  Yes,  free. 
It's  just  another  of  the  extraordinary  new  Internet  reference  features  from 
the  most  respected  source  of  media-related  business  information. 


E&P  Interactive,  the  Web  site  of  the  world's  newspaper  industry. 


On  deadline  and  need  more  information  about  today's 
political  events  in  a  distant  part  of  the  country?  Interested 
in  perusing  the  hometown  sports  coverage  of  urban 
dailies  in  major  league  cities?  Want  to  study  how  com¬ 
petitor  publications  in  your  region  are  handling  Web  site 
structure  or  content  strategy?  They're  all  here,  just  a  click 
away  -  from  national  Web  publications  like  Investor's 
Business  Daily  or  the  Christian  Science  Monitor,  to  local 
papers  like  the  Wheeling  News-Register  of  West  Virginia 
or  the  Herald  &  News  of  Klamath  Falls,  Oregon.  State-by¬ 
state  groupings  makes  it  even  easier  to  go  directly  to  what 
you  need  in  seconds. 


http://www.mediainfo.com 
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WONDERING  WMT’S  OUTTHERE? 
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Whether  your  paper  is  a  daily 

or  a  weekly  —  with  a  large  , 

♦ 

circulation  or  not  <«o  large  ^ 
America  East  provides  plenty 
of  reasons  to  come  to  Hershey. 

For  more  information,  x 
Phone:  (717)  234-4067  ext.  229 
E-mail:  heatherp^staff.pnpa.com 
or  visit  our  website:  www.pnpa.com 

X 


^^mefica  East,  the  premiere 
newspaper  tradeshow  of 
the  Eastern  United 
States,  will  prove  that  the  technolo¬ 
gy  for  the  next  generation  is 
already  here. 

You  can  bank  ^n  America  East’s 
three-decade  strong  reputation. 

•  Four  power-packed  days  of  edu¬ 
cation,  information,  contacts  and 
networking. 

•  Over  130  vendors  of  newspaper 
products  and  services. 

•  General  sessions  hosted  by  indus- 
tiy  leaders. 

•  New*Media  World,  a  symposium 
offering  information  on  practical 
new  media  projects  and  alliances. 
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